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Abstract
This study aims to examine the co-creation process of community identity through

Participatory Action Research (PAR) in Khao Kuha community, Rattaphum District, Songkhla
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Province. The study adopts an integrated conceptual framework consisting of five key
approaches: area-based development, community participation, community identity, soft
power and cultural communication, and brand identity systems. The research employs a
qualitative PAR methodology, engaging key informants including community leaders,
producers of Thephtharo herbal products, cultural stakeholders, and product users, with a
total of 20-35 participants.

The findings reveal that the community participation process is dynamic and non-
linear, evolving continuously through interactions among community members, researchers,
and network partners. The process progresses from trust-building and open dialogue to
experience sharing, collaborative analysis, and co-design of development strategies. This
participatory process leads to the crystallization of shared meanings of community identity,
grounded in collective recognition rather than externally imposed definitions.

A key finding highlights “Lak Kho” as a symbolic representation of place-based
identity, reflecting the community’s landscape, collective memory, and shared emotional
connections. This identity has been practically applied in brand design and the development
of Thephtharo herbal products. Moreover, the participatory action research process plays a
significant role in fostering a sense of collective ownership, strengthening social capital, and
transforming community perceptions. The community has begun to recognize the value and
potential of its products as cultural capital that can be leveraged into a soft power economy.
Although measurable economic outcomes have not yet emerged clearly in quantitative
terms, the process generated significant changes in attitudes, confidence, and expectations
regarding long-term community development.

Keywords: Community identity, Participatory action, Soft power
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Jufisamadnsidaimund mnwiifudyainveinisidsuniuddasadesduaudn (Cognitive
shift) nednsaeifutiulugnineinseendnninoivesiuf dsduduiinisfamsiuiuiass
annsnasensUAsuuUasdenumneuasdansysiumus i
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unAnutuiidasetedunudmguiiiddy IneensluifvesmsiamuuuAanisidom
FIUVDIYUIUNIUNTOU IAP2 Spectrum wazn1533eigaufuRniswuuiidusiuliaenndeduuiun
Feduiiade nansAnvinandiifiuin wl 1AP2 Spectrum asifunseusnsgiuanaiiosuig sz
aruduturesnsiidiusiulfesadany widegnihaldluuiunyuuuniam tuseuudazszdy
fldAntuludnvasdaduiedanadamudeumau mnusgnudsaumnglmkindszaunisal
Arius wagwatamsdsauvesiind vuddeiinauet mafdusulumajiRsuduseagn
arudlndlu@anszuiunimmedeaunaz Tausssy 1nndnsdanumdianugauleuieies
GERNEES

9veLaue Khuha Participatory Soft Power Model

(1) M3VENEANUNNIBVDY Inform ANNTIiTeyadnisasnenulinngde ludmaud Inform
gnesuisindumsieasdeyamaieiieliuszansuiug edndlsinm nanisinwmuitluuiunan
a1 Inform Yiuthildunalnnmsarseralindannninslifoyadatden msFusudensls
AOUNIUNITADUANBIAIIUABINITITIVBIYUTU WU N1T018N0ATINYLATYIANaATDIT1UTI81U1A
sewinatinddesugury waradrseuroussauliiunszulunswaun dedunuiiauenisuene
mmmma@wqwﬁmm Inform 10 information provision lﬂqu trust-building through giving

(2) M39818 Consult 9nn133uilsgiuiivasndslunisasiiounnumue lunsou 1AP2
Consult nefsmssuilsanudniiuiieusznoumsdnduls uslumsufdRvessngm Consult v
i fidufiuiimsdsauiidalemalirursuldiandos Uszaunisal weedernadsiniesusndnuel
wazouwiAnvesiiuiinisuiladdldldissninfuoya widumsseusumuivesuulugiugesd
m’miﬁﬁ@mm FoRumuiitn Consult Tuuungurumsgnuaadu legitimacy-building process
wnnhtureudanadavoamsidius

(3) N13v878 Involve 31nmsidrusnlufanssugnissidieseianuninglugmgug
Involve Aonsihauiududszswuiielideinagnirlufinnsan usnanis@nwmuin involve Tu
mﬂmL‘Uuﬂsvmumsmsnmuuwmmmsm"tumﬁmmmmamaﬂwm Tauusssu unzAneninues
fuiinufonssy madeufoinisedtedidusan wu mevhusuinuiaussse nsseaudondn uay
nseenwuusukuy Msddusuddulddenisdisinianssy wdidunisiiundennumunede
ﬁuwuf‘:ﬁzﬁamma Involve 10 participation in action i‘lJaj participation in interpretation

(4) M3ve1e Collaborate 9nMsiduiusiinsgnisinudeUjufin1ssau (PAR) uwill IAP2 9z
flgnu Collaborate 3ndunisiduiudulunisdnduls usluwigm Collaborate Usingludnwous
vosnsvansuiueganadoslugugdimadionnismaassuuimidul msfaundn S
auulnsinnnils uagniseaniuuAanssuassgiadeiiui duilasiounisuvsiugiung aa
SURinvou uazmdssTaufuegiauiass fefunuiien 1AP2 iy msiTeudiRinisediiidon
371 agnadugusssu Tnetauedn Collaborate Apqailt Msidrusiudsulovns Wasudunsildu
JIUBIUHUANNT

(5) N59818 Empower 31AN151H8UE1U19GANEAINN1sAIvUABUIARAULEY Tuilangud)
Empower mnedinsligauismadniulatugareuiamsinumuiiluengm Empower &
Aaannisueustualaeass mawsiilunadndazauvesnssuiunsvsatuneuntn Empower 39
Usngluguvesanuannsainnnitaniuy 1iua awsiula arwd wSeds wazauweusssuluns
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JuimdeuNIImuT Terunuiiauenisieulutdees Empower Tudunuaunsalunissnwaing
998U 1959109509 wazas1sdunisluouinnlaog19dase (capacity to sustain, negotiate, and

create future pathways independently)

29AnNF I

Sloduasieyt nsruiunai 5 du eulnuitetudnuin msldusuvesumiluuiunns
faudeiuitldasgnueadugdudumedany 1aP2 udaasgnvhaudilalugiugsesideduiug
(Relational Cycle) Aozt uasundadstuuasiu dodunuiiirlugnisiaun Khuha Participatory
Soft Power Model @3vene 1AP2 mﬂﬂsaumﬂalﬂajimLmaLawwﬁuﬁﬁmmumﬁ%’aLé'?jqﬂgjﬁ’ammw
fidrusau Sudnuaiquru waznisdeansveninnnesitifeduludmau] Tueadidiufuiy
¥99719999913 T8 umsidrusrnvesysvulasuansliiiuin msddiusiuiiuiaislaldiiuen
SrunawiizuaInaulings wazauasidneamnsBuldienuesvesyuvy Fadussdanuilid
ansnsoilulssgnalisunstanideiuiluiunduitdnuaslndidestuls

Khuha Participatory Soft Power Model

wgn1 - TWinwmls - gumw

Inform
Giving & Trust-building
mstRwoas oAl
v
[ Consult |
Narrative Listening \
SUWOHIUEDVIEY Ua:A NSO
.

Involve 1
Co-interpretation of Identity
Soudinudadnunigusu
~

Co-creation in Practice
Souaswaud/fonssu/aaia
Bt
Empower
Narrative & Economic Ownership
BUBULE U8 UAVENYAUAINDD
et

Soft Power Communication
AT 7 AMNLUUIIERY Khuha Participatory Soft Power Model
31 : nlagr e

MAMsAnuIdeies msadramaanngluuidens ymnduing vessouuns fIsels
Funmwiesanuilyuaziossmeinnisiiddny fodl

1. odmnssudufuimaaniay uddedliiuinsiunadnnsulasyhauduiusfussuusy
Fuograusnualild sumeaniyauegnusznevaiaduauifnafeshenivesanui vz
Indymagnusznevadiaduussnuasisuedisunmegnilaweld dodunuivimisnisuesunum
nddlvouuuimngiy uastliifiunnuniondivessnunamanafifususnuan g dsa
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2. NAYNENIHOTIVDNTLYIINTT uATelauaguwuunsinduvesvdgsluszuaulnisy
lagan3nrtunisresondanagns (Wu dazasinagsned) §eldnsuseduszueniaz i udily
FinUseariuieatnssunalml ssdeudddliduiunmannefiarudulnawasansaioatna
aumnelndldiane wimeldlasaissnnafiduna

ajUuazdalauauu

AT saisndnualyurui ATl fiAnsuuuiidmsmvesuvuigm
LNoINYH JWinaEvan P nsiannfifisyansuadldBuannsimuauundninnisuen
ynuARseg ULNsEUUN Tl foRnsuuuiidusandi el dysgusiudum denw wazadng
AmnuvneYessndnualnuied nszuaumsiidusuildnvusunainlaeaulindayimiidu
Fouluugruivhlinmsiidmsudndituisdasfuuasaunmussaudusiug dodunuddyfe
ndnlalugurdydnuaifsiuiifigusuonsuiuiu uazgninlulidugnilunisesnuuuianssuuas
wanSarigerldnneslagamgnaniasiaulnamimls matanndinannelinnisidasullag
\BansFuIAuAEUAN FeuloduddiuSeadn 38330 LLazQﬁfnyzg’lﬁmﬁu TuszAuNadws wild
Livsngiiavasugiadausunaegadanuy uinunisasuasimunisday anuddndudives
9 wazgmsiuilomamaasugiafiguvuannsasesenlfogadsdu.

YarauauusUfuing

wiguiaugRguAsiaud Ay iunsassaulindatazanuduiusduguowdu
Sfuusnauaiumslinmsdeasuuuysanmsiiednwauasandosesasuaziausnanval
ARIRRIFGO

forauauuzdmiunsiseadely

msiselueuiansliiBiuuNaIy (Mixed methods) wagnsAnmuszezeriiloTanadns
FauasugiauasnadeumiuannsalunsUssgndlduuuaedduiiuiiu

nnAnsINUTTAA
mnmwmiﬁudawﬁwaﬂmamﬁﬁaLéaQﬂwsﬁwuwL%aﬁuﬁuugmé'mé’ﬂmﬁwuﬁﬁmLLazmi
doans Soft Power LlognszfuiAsugRagIumInyuruigm sunesagd Sminasan 16suyu
advayuINNBINUITBUNINY1aeinEM Uselannu TSU Boosting Up for Social Science
Researchers yugaiuMNTeaneulszanautunelauiminedeinga UssanUauussanns w.e. 2569
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