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The Journal of Management and Local Development, Vol. 8, No. 2 (July-
December 2025), The published studies explore high-impact themes, including local
health-security fund management to strengthen long-term care for dependent older
adults, Buddhist-grounded innovative entrepreneurial leadership and its influence
on workplace happiness in contract manufacturing of supplements and health-
beauty products, and consumer behavior as a determinant of service quality in coin-
operated car-wash enterprises. Additional contributions present microlearning
platforms for medical-cannabis knowledge transfer, customer-satisfaction drivers in
Thai hotels, technology-logistics frameworks for sustainable tourism, and strategic
communication capabilities of Local Administrative Organizations (LAOs) in enabling
community-driven tourism.

We extend our sincere thanks to our expert reviewers for upholding scholarly
rigor and publication quality through the Double-Blind Peer Review process. We also
express our appreciation to all authors and readers for their ongoing support, engagement,

and trust in our shared mission to advance sustainable local development.

a3.Uszwa 3nAR | Praphol Chitkati Ph.D.

UIsOU5n1s | Editor-in-Chief
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Local Health Security Fund Management for Dependent
Elderly Care: A Case Study of Rommuang Subdistrict
Municipality, Phatthalung Province

Piyaporn Ritima *

Apichaya Songkong °

ABSTRACT ~

This qualitative research examines the management of the Local Health Security

Fund and evaluates its effectiveness in caring for dependent elderly individuals in
Rommuang Subdistrict Municipality, Phatthalung Province, Thailand. The study applies the
New Public Management (NPM) framework and Long-Term Care (LTC) concept as analytical
lenses. Data were collected from 15 key informants, comprising 6 administrators and staff
members and 9 relevant volunteers, between June and October 2025, through in-depth
interviews using a content-validated interview guide. The data were analyzed using content
analysis based on the NPM framework, and trustworthiness was established through four
types of triangulation: data, method, investigator, and theory. The findings reveal that the
municipality employs participatory management approaches by systematically assessing
dependency levels using the Activities of Daily Living (ADL) tool, developing individualized
care plans, and allocating budgets transparently. Consequently, all 44 dependent elderly
individuals (100%) have accessed comprehensive care services, leading to improved quality
of life, reduced caregiver burden, and the establishment of a sustainable long-term care
network. However, several limitations persist, including budget constraints, shortage of
specialized personnel, and lack of integrated data systems. Therefore, this study recommends
developing staff capacity, increasing flexibility in fund management, and establishing a
centralized database system to ensure the sustainability and scalability of the long-term care

system.

Keywords: Local Health Security Fund Management / Effectiveness / Dependent Older
Adults
S J

1.2 Bachelor of Public Administration (B.P.A.) in Public Management, Faculty of Liberal Arts and Management Sciences,

Prince of Songkla University, Surat Thani Campus
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wuRaUseANSua (Effectiveness) UszdnSnavetasAansfaninuainsalunisussg
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Scorecard (Kaplan & Norton, 1992), Triple Bottom Line lag Competing Values Framework
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Putnam, 2000) miﬁmu’sﬁmﬁmﬂ%ﬁi’mﬂizLﬁummﬁwL%ﬁ]LLazﬁwmmiﬁmiﬂamuqmmwﬁaaﬁu
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3sadunIsdve
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v o w
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De e
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o o LY ]
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a °
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3
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Buddhist Innovative Leadership of Entrepreneurs Affecting
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This research explores the impact of entrepreneurial Buddhist Innovative Leadership

on employee workplace happiness within contract manufacturing businesses for dietary
supplements, health, and beauty products. The study investigated: 1) individual factors
influencing job satisfaction in this sector; 2) the relationship between executive leadership
levels and employee well-being; and 3) specifically, the effect of Buddhist Innovative
Leadership on employee happiness. Employing a mixed-methods approach, quantitative
data from questionnaires administered to 400 employees (selected via stratified random
sampling) were analyzed using descriptive and inferential statistics. Qualitative data from
structured interviews with 10 organizational leaders (selected purposively) were analyzed
using content analysis. Key findings revealed that work experience and monthly income
significantly affected employee happiness. Notably, ethical and physical leadership
demonstrated a strong positive correlation with employee well-being, while mental and
intellectual leadership showed moderate associations. The research suggests that fostering
participatory work environments and providing professional growth opportunities can
enhance job satisfaction and organizational productivity. Furthermore, the positive influence
of ethical and physical leadership aligns with core tenets of Buddhist Innovative Leadership,

indicating its potential to contribute to employee happiness in this industry.
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Origin and significance of the issue or Background

Buddhist innovative leadership offers a transformative approach to organizational
management and employee inspiration, drawing upon principles of mindfulness, compassion,
wisdom, and ethical integrity to foster innovation and a balanced work environment (Zhi Chao
et al.,, 2023). This leadership style distinguishes itself from traditional approaches by integrating
moral and ethical considerations with contemporary strategies, empowering leaders to
cultivate sustainable growth and creativity within their teams (Prayukvong & Rees, 2010).
In highly competitive and innovation-driven industries such as health, beauty, and dietary
supplements, the adoption of Buddhist innovative leadership presents a significant advantage
by enhancing organizational adaptability and nurturing a positive culture where employees
feel valued and motivated to excel (Dongjie et al., 2024; Liu et al., 2020).

Workplace happiness, encompassing employees’ well-being, satisfaction, and fulfillment
in their professional roles, is a crucial determinant of productivity, retention, and overall
business success (Wei et al,, 2020). This is particularly pertinent in the comprehensive
manufacturing industry of health, beauty, and dietary supplements, where employees face
continuous pressure to meet stringent standards and adapt to evolving market demands
(Worapongpat et al., 2023). Buddhist innovative leadership directly contributes to workplace
happiness by encouraging mindfulness to manage stress (Worapongpat, 2023), promoting
ethical practices to build trust (Jianyu et al., 2024), and fostering creativity and inclusivity by
valuing employee input in decision-making (Tao et al., 2024).

For businesses in this sector, where customer satisfaction and innovation are intrinsically
linked to employee performance, the cultivation of workplace happiness through effective
leadership yields a profound impact on quality, innovation, and profitability (Yicheng et al., 2024).
This research seeks to address existing gaps by investigating the specific impact of Buddhist
innovative leadership on employees’ workplace happiness within the health, beauty, and
dietary supplement manufacturing industry. The findings aim to provide practical insights for
entrepreneurs and organizational leaders seeking to enhance employee well-being and drive

sustainable success in this dynamic sector.
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Objective

1.To study the individual factors affecting workplace happiness among employees in
the comprehensive health, beauty, and dietary supplement manufacturing business.

2.To examine the level of leadership among executives and its impact on workplace
happiness among employees in the comprehensive health, beauty, and dietary supplement
manufacturing business.

3. To study the Buddhist Innovative Leadership of Entrepreneurs Affecting Employee
Workplace Happiness in a Contract Manufacturing Business for Dietary Supplements, Health,

and Beauty Products

Literature Review

1. Innovative Leadership

Innovative leadership is a forward-thinking approach that emphasizes growth and
adaptability within organizations (Gongjing et al., 2024). This style often incorporates elements
that foster creativity, problem-solving, and the implementation of new ideas. Studies indicate
that innovative leadership can positively influence organizational outcomes such as innovation,
employee satisfaction, and organizational trust (Sophon & Worapongpat, 2025 ; Worapongpat
& Khamcharoen, 2024). Key aspects often include encouraging employee participation in

decision-making and fostering a sense of purpose and engagement.

2. Buddhist-Inspired Entrepreneurs

Buddhist innovative leadership represents a specific application of innovative
leadership principles rooted in Buddhist philosophy. Key elements include: Mindfulness (Sati):
Promoting present awareness for better decision-making and emotional regulation
(Worapongpat & Junsuk, 202 4; Worapongpat & Chirojyontrakij, 2024 ; Worapongpat, 2021).
Compassion (Karuna): Cultivating an empathetic and supportive work environment
(Worapongpat & Phakamach, 2024). Ethical Conduct (Sila): Upholding high ethical standards to
build trust and integrity (Worapongpat, 2024). Wisdom (Panfa): Applying insightful and strategic
thinking to organizational challenges (Worapongpat et al., 2024). While research suggests the
positive impact of mindfulness and ethical behavior in leadership, there is a need for more
studies on the specific adaptation and innovative application of Buddhist principles in business

contexts (Worapongpat et al., 2025; Worapongpat, 2024). This research aims to explore this gap.

23
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3. Employee Happiness

Employee happiness, or workplace happiness, encompasses employees' emotional
and cognitive evaluation of their work experiences, including job satisfaction, a sense of
purpose, and positive relationships. Key drivers include a positive work environment
fostering collaboration and trust (Yasuttamathada & Worapongpat, 2025), supportive and
empathetic leadership that values employee contributions (Worapongpat et al., 2024,
Worapongpat, 2023), and opportunities for recognition and professional growth
(Worapongpat, 2024). Empirical evidence strongly links workplace happiness to increased
productivity, reduced turnover, and improved organizational performance (Worapongpat,
2023). Leadership plays a crucial role in shaping workplace happiness by influencing
organizational culture, communication, and employee engagement. Furthermore,
mindfulness-based leadership has been shown to reduce workplace stress, thereby

improving job satisfaction and overall happiness (Worapongpat & Chirojyontrakij, 2024).

4. Health, Beauty and Dietary Supplement Industry

The health, beauty, and dietary supplement manufacturing sector is characterized
by rapid innovation driven by evolving consumer needs (Chen, Worapongpat, &
Wongkumchai, 2024), high employee demands to maintain quality and efficiency under
strict regulations, and a strong customer-centric focus where employee well-being and
motivation are critical (Jinlei, Worapongpat, & Wongkumchai, 2024). Leadership styles that
prioritize both innovation and employee well-being are particularly important in this
industry to address these challenges and foster sustainable growth (Wang, Worapongpat,
& Wongkumchai, 2024). However, the specific mechanisms through which Buddhist
innovative leadership impacts workplace happiness in this demanding and rapidly evolving
industry remain underexplored (Worapongpat, Yotkham, Limlertrit, & Srichan, 2024). This
research seeks to bridge this knowledge gap by examining the impact of Buddhist
innovative leadership on employee happiness within this specific sector, drawing upon
theories such as Transformational Leadership Theory (Worapongpat, 2024), the Job
Demands-Resources Model (Worapongpat & Bhasabutr, 2024), and Mindfulness Theory
(Worapongpat & Somchob, 2024; Worapongpat, 2021).
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Research Conceptual Framework
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Development of Wisdom (Paififia Bhavana)
Workplace Happiness of Employees

\. J & J

Figure 1. Conceptual framework of the research.

Methods

1. Population and Sample

1.1 Population and Sample Group

The population and sample group for this study consists of employees working in the
comprehensive dietary supplement and cosmetic manufacturing businesses located in the
local administrative area of Samut Sakhon Province, Thailand. Due to the inability to determine
the exact population size, the sample size was calculated using Cochran's formula (1977) for
an unknown population, with a 95% confidence level, a 5% margin of error, and a population
proportion of 0.5. The required sample size was 385. To account for potential errors during
data collection, a total of 400 samples were used. The sampling technique employed was
purposive sampling, with data collected over a five-month period, from January 1, 2024 to
May 30, 2024.

1.2 Target Groups

The target groups included: Experts (Connoisseurship): Three individuals. Members of
the Samut Sakhon Entrepreneurs Association: Specifically, 10 committee members from the
association engaged in the food industry (as reported in the 2023 Labor Situation Report for

Samut Sakhon Province).
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2. Research Tools

The research utilized the following tools: Interviews Questionnaires Other tools for
quantitative data collection via questionnaires, which were divided into the following sections:

Part 1: Basic information of respondents (executives, employees, or stakeholders),
using checklist and fill-in-the-blank questions covering gender, age, position, educational
background, and work experience.

Part 2: Comparative questionnaire on the Buddhist innovative leadership of executives
and its impact on workplace happiness among employees. A five-point Likert scale was used
to assess comparative management.

Part 3:Open-ended questions for additional opinions and suggestions, allowing

respondents to express their views freely.

3. Research Tool Validation

Questionnaire Refinement: The questionnaire was reviewed by advisors and revised
based on their recommendations for accuracy and comprehensiveness.

Content Validation: The revised questionnaire was reviewed by three experts to assess
the consistency between objectives and questions using the Index of Item-Objective
Congruence (I0C), with values ranging from 0.80 to 1.00

Pilot Test: The questionnaire was tested with a non-sample group of 30 participants.
Results showed item discrimination values between 0.25 and 0.75. The reliability of the

questionnaire was evaluated using Cronbach's Alpha, yielding a reliability coefficient of 0.95.

4. Data Analysis

Descriptive Statistics: Frequency and percentage for general data; mean and standard
deviation for opinion levels.

Inferential Statistics: Relationships between variables and one-way analysis of variance
(ANOVA).

Pairwise comparisons using Scheffé’s method.

Hypothesis testing at a 0.05 level of significance.

Multiple linear regression analysis to determine relationships and develop prediction
equations for dependent variables (e.g., workplace performance) based on independent

variables (e.g., leadership).
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Table 1: Demographic Information of Respondents

Demographic Information

Gender

Age

Male
Female

Total

20-25 years
26-30 years
31-35 years
Over 35 years
Total

Marital Status

Single
Married
Divorced

Total

Education Level

Below Bachelor's degree
Bachelor's degree

Above Bachelor's degree

Total

Work Experience

Less than 1 year

1-5 years
6-10 years

10 years or more

Total

Frequency

155
230
385

165
126
58
36
385

165
195

35
385

194
176

15
385

133
80
62

100

385

Percentage

40.25%
59.75%
100.00%

42.85%
32.712%
15.06%
9.35%
100.00%

42.85%
50.64%
5.00%
100.00%

50.38%
45.72%
43.89%
100.00%

34.54%
20.77%
16.10%
25.98%
100.00%
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Table 1: Demographic Information of Respondents (continued)

Demographic Information Frequency Percentage

Monthly Income
Less than or equal to 10,000 THB 41 10.64%
10,001 - 15,000 THB ar 12.20%
15,001 - 20,000 THB 143 37.14%
20,001 - 25,000 THB 96 24.90%
More than 25,000 THB 58 15.07%
Total 385 100.00%

The demographic analysis reveals the following key insights:

1.

Gender Distribution: The majority of the respondents were female (59.74%), with
males comprising 40.25%.

Age Group: The largest age group was 20-25 years (42.85%), followed by the 26-30
years age group (32.72%). Older age groups were less represented, with only 9.35% of
the respondents being over 35 years old.

Marital Status: The majority of the respondents were married (50.64%), followed by
singles (42.85%)).

Education Level: Most respondents had education below a bachelor's degree
(50.38%), with fewer having a bachelor's (45.72%) or higher degree (3.89%).

Work Experience: The largest group had less than one year of work experience
(34.54%), and 25.98% of respondents had 10 years or more of experience.

Monthly Income: Most respondents had a monthly income between 15,001-20,000
THB (37.14%), with a significant portion earning between 20,001-25,000 THB (24.90%).
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Section 2: Leadership Level Impact on Employees' Happiness in the Health, Beauty, and

Dietary Supplement Manufacturing Business

Table 2: Analysis of Entrepreneurial Buddhist Innovative Leadership

Buddhist Innovative Mean Standard Level of

Leadership Dimensions (x) Deviation (S.D.) Opinion
Development of Morality (Sila Bhavana) 3.90 0.843 High
Development of Physical Health (Kaya Bhavana)  3.95 0.862 High
Development of Mind (Citta Bhavana) 3.92 0.851 High
Development of Wisdom (Paiifia Bhavana) 391 0.832 High
Overall Average 3.92 0.847 High

From Table 2, it is evident that the overall level of Buddhist innovative leadership
among entrepreneurs in the dietary supplement, health, and beauty manufacturing industry is
rated as high across all aspects, with the average mean score of 3.92 and a standard deviation
of 0.847.

The specific components are as follows:

Physical Health Development (Kaya Bhavana): This was rated the highest with a mean
score of 3.95 and a standard deviation of 0.862, indicating a strong emphasis on
physical well-being.

e Morality Development (Sila Bhavana): A mean score of 3.90 (S.D. = 0.843) reflects a
high level of ethical development, indicating that leaders prioritize integrity and
virtuous conduct.

e Mind Development (Citta Bhavana): Rated at 3.92 (S.D. = 0.851), suggesting that leaders
foster a focus on mental well-being and mindfulness.

e Wisdom Development (Pafifia Bhavana): A score of 3.91 (S.D. = 0.832) shows that

leadership encourages wisdom and insight in decision-making processes.
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Hypothesis Testing

Hypothesis 1:
Personal factors of employees with differences will affect employee happiness in the

dietary supplement, health, and beauty manufacturing business.

Table 3: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Gender

Gender Mean (X) Standard Deviation (S.D.) t-value Sig
Male 3.93 0.779 1.035 0.287
Female 3.91 0.647

Significant at the 0.05 level

From Table 3, the t-test results show that the difference in gender (Male vs. Female)
does not have a statistically significant effect on employee happiness in the dietary
supplement, health, and beauty manufacturing business. The t-value is 1.035, and the
significance (Sig) value is 0.287, which is greater than the 0.05 significance level. Therefore, we
fail to reject the null hypothesis, suggesting that gender does not have a significant impact on
employee happiness in this business context.

Personal factors of employees with differences will affect employee happiness in the

dietary supplement, health, and beauty manufacturing business.

Table 4: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Age

Age SS Df M.S. F Sig
Between Groups 21.378 3 7.529 15.768 0.000*
Within Groups 176.562 384 0.541
Total 198.849 385

Significant at the 0.05 level

From Table 4, the results of the ANOVA (Analysis of Variance) test show that there is
a significant difference in employee happiness among different age groups in the dietary
supplement, health, and beauty manufacturing business. The F-value is 15.768, and the
significance value is 0.000, which is less than the 0.05 significance level. Therefore, we reject
the null hypothesis, indicating that age is a significant factor influencing employee happiness

in this business context.
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Hypothesis Testing - Pairwise Comparison for Age Groups

Table 5: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Age

(Pairwise Comparison)

Age 20-25 Age 26-30 Age 31-35  Age Over 35
Employee Happiness

Years Years Years Years
20-25 Years 3.85 - -0.275% 0.125
26-30 Years 4.31 - 0.391 1.154*
31-35 Years 373 - - 0.774
Over 35 Years 3.11 = = =

Significant at the 0.05 level

From Table 5, the pairwise comparison reveals the following significant differences in
employee happiness:

1. Age 20-25 years vs Age 26-30 years: The difference is statistically significant with a
value of -0.275 (p-value = 0.05).

2. Age 26-30 years vs Age 31-35 years: There is a significant difference of 0.391, but
this result does not reach significance at the 0.05 level.

3. Age 26-30 years vs Age Over 35 years: The difference is 1.154, and it is significant at
the 0.05 level.

Hypothesis Testing - Impact of Marital Status on Employee Happiness

Table 6: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Marital

Status
Employee Sum of Degrees of  Mean Square Significance
Happiness Squares (SS) Freedom (Df) (M.S.) ] (sig.)
Between Groups 4.082 2 2.050 4.197 0.017
Within Groups 194.685 384 0.496
Total 198.767 385

Significant at the 0.05 level
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From Table 6, the test of the hypothesis shows that marital status significantly affects
employee happiness in the health, beauty, and dietary supplement manufacturing business:
e F-value: 4.197
e p-value: 0.017

Since the p-value is less than 0.05, there is a statistically significant difference in the
level of happiness at work among employees with different marital statuses. This suggests that

marital status is an important factor influencing the employees' happiness in the organization.

Hypothesis Testing - Impact of Marital Status on Employee Happiness (Pairwise Comparison)

Table 7: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Marital

Status (Pairwise Comparison)

Employee Happiness Marital Status Single  Married Divorced
X 3.94 4.03 3.71
Single 3.94 - 0.001 0.288
Married 4.03 - 0.287
Divorced 3.71 =

Significant at the 0.05 level

From Table 7, the pairwise comparison test shows the following results:

e Single vs. Married: The difference between single and married employees is not
statistically significant (p = 0.001), meaning marital status does not strongly impact
employee happiness between these groups.

e Single vs. Divorced: The comparison between single and divorced employees shows
a p-value of 0.288, which is not significant at the 0.05 level.

e Married vs. Divorced: Similarly, there is no significant difference between married and

divorced employees (p = 0.287).
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Hypothesis Testing - Impact of Education Level on Employee Happiness

Table 8: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Education Level

Employee Education Less than Bachelor's Graduate
Happiness Level Bachelor's Degree Degree
SS 10.861 - -
Between Groups 5.564
Within Groups 178.707
Total 189.848

e SS: Sum of Squares

e Df: Degrees of Freedom
e M.S.:: Mean Squares

e F:F-value

e Sig.: p-value

Significant at the 0.05 level

From Table 8, the ANOVA test indicates the following:
e The F-value is 11.515, and the p-value is 0.000, which is statistically significant at the
0.05 level.
e This suggests that education level significantly impacts employee happiness in the

health and beauty supplement production business.

Hypothesis Testing - Impact of Education Level on Employee Happiness (Pairwise Comparison)

Table 9: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Education

Level (Pairwise Comparison)

Education Less than Bachelor's Master's
Employee Happiness
Level Bachelor's Degree Degree
X 3.98 4.05 3.10
Less than Bachelor's - -0.073 0.875
Bachelor's Degree - 0.947

Master's Degree -

e X:Mean Score
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e Significance Level: p-value < 0.05 indicates statistical significance.

Significant at the 0.05 level

From Table 9, the pairwise comparisons show:
e Less than Bachelor's vs Bachelor's Degree: The mean difference is -0.073, and the p-
value is 0.875, which is not statistically significant.

e Bachelor's Degree vs Master's Degree: The mean difference is 0.947, with a p-value of

0.000, which is statistically significant.

Hypothesis Testing - Impact of Work Experience on Employee Happiness

Table 10: Testing Hypothesis on Personal Factors Affecting Employee Happiness by Work

Experience

Employee Happiness Work Experience <1 Year 1-5 Years 6-10 Years >10 Years

SS 9.529

Between Groups Df 3
M.S. 3.237
F-Value F 6.721
Sig. 0.000*

e M.S: Mean Square
e [ F-statistic

e Significance Level: p-value < 0.05 indicates statistical significance.

Significant at the 0.05 level

From Table 10, the analysis of variance (ANOVA) shows that there is a statistically
significant difference in employee happiness based on work experience (p-value = 0.000). This

suggests that work experience does influence employee happiness in the health and wellness

supplement business.
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Table 11: Hypothesis Testing on Personal Factors Affecting Employee Job Satisfaction in the
Health Supplement, Beauty, and Wellness Manufacturing Business, Categorized

by Work Experience (Pairwise Comparison)

Job Satisfaction of Employees in the Less More
Work 1-5  6-10
Health Supplement, Beauty, and than 1 than 10
Experience years years
Wellness Manufacturing Business year years
Mean (X) 420 376 401 3.90
Less than 1 year 4.20 = .454* 186 .403*
1-5 years 3.76 - -.341*% -.235
6-10 years 4.01 - .204
More than 10 years 3.90 -

*Note: Indicates statistical significance at the 0.05 level.

From Table 11, the following observations can be made:
1. Comparison between less than 1 year and 1-5 years of experience:

o Employees with less than 1 year of experience have a mean job satisfaction score
of 4.20, which is significantly higher than the employees with 1-5 years of
experience (mean of 3.76) with a p-value of 0.454, which indicates a statistically
significant difference at the 0.05 level.

2. Comparison between 1-5 years and 6-10 years of experience:

o The mean job satisfaction for employees with 1-5 years of experience is 3.76, which
is significantly lower than those with 6-10 years of experience (mean of 4.01). The
p-value of -.341 suggests a statistically significant difference.

3. Comparison between 6-10 years and More than 10 years of experience:

o There is no statistically significant difference in the job satisfaction between
employees with 6-10 years (mean of 4.01) and more than 10 years (mean of 3.90)
experience as indicated by the p-value of .204.

The data suggests that work experience plays a role in influencing job satisfaction, with
employees having less than 1 year of experience having the highest satisfaction levels.
Additionally, the gap in job satisfaction decreases with employees who have 6-10 years and
more than 10 years of experience. However, there is no significant difference between

employees with 6-10 years and more than 10 years of experience.
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Table 12: Hypothesis Testing on Personal Factors Affecting Employee Job Satisfaction in the
Health Supplement, Beauty, and Wellness Manufacturing Business, Categorized
by Average Monthly Income

Job Satisfaction of Employees in the Average
Health Supplement, Beauty, and Monthly SS Df M.S F Sig.

Wellness Manufacturing Business Income
13.613 a4 2971 6.216 .000*

Between Groups 13.613 4 2971 6.216 .000*
Within Groups 178.327 384 0.561
Total 189.849 385

*Note: Indicates statistical significance at the 0.05 level.

From Table 12, the following conclusions can be made:

1. The F-value is 6.216, and the p-value is 0.000, which is less than the significance level
of 0.05. This indicates that there is a statistically significant difference in job satisfaction
between employees in different income groups.

2. The Between Groups SS value of 13.613 represents the variation in job satisfaction
among employees with different levels of income.

3. The Within Groups SS value of 178.327 indicates the variation within each income
group.

The data suggests that average monthly income significantly influences job satisfaction
among employees in the health supplement, beauty, and wellness manufacturing business.
Employees with different income levels experience different levels of job satisfaction,
confirming the hypothesis that income plays a key role in shaping employee happiness at

work.
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Table 13: Hypothesis Testing on Personal Factors Affecting Employee Job Satisfaction in the
Health Supplement, Beauty, and Wellness Manufacturing Business, Categorized

by Average Monthly Income (Pairwise)

Job Satisfaction of Employees
Average < 10,001 - 15,001 - 20,001 -

Monthly 10,000 15,000 20,000 25,000
Income Baht Baht Baht Baht

in the Health Supplement,
Beauty, and Wellness

Manufacturing Business

3.75 3.86 a.17 3.82

< 10,000 Baht 3.84 = -0.114 -0.432* -0.078
10,001 - 15,000 Baht 3.95 -0.327* 0.045 -0.095
15,001 - 20,000 Baht 4.26 -0.363% 0.241*
20,001 - 25,000 Baht 3.91 -0.131

> 25,000 Baht 3.93
*Note: Indicates statistical significance at the 0.05 level.
1. Pairwise Comparison:
o The comparison of job satisfaction between employees earning less than or equal
to 10,000 Baht and those earning 15,001 - 20,000 Baht shows a significant difference
(p = 0.432), indicating that employees with an income in the latter group report
significantly higher job satisfaction.
o Employees earning 10,001 - 15,000 Baht show a significant difference in job
satisfaction when compared to those earning 15,001 - 20,000 Baht (p = 0.327%) and
20,001 - 25,000 Baht (*p = 0.131).
2. Significant Differences:
o The significant differences (*marked with p < 0.05) highlight key findings:
- Employees with an income of 15,001 - 20,000 Baht report significantly higher
job satisfaction compared to other income groups, particularly 10,001 - 15,000
Baht and 20,001 - 25,000 Baht.
From Table 13, it is concluded that average monthly income significantly affects job
satisfaction among employees in the health supplement, beauty, and wellness manufacturing
business. Particularly, employees with an income of 15,001 - 20,000 Baht tend to report higher

job satisfaction than those with lower or higher income ranges. The hypothesis that personal
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factors like income impact job satisfaction is supported by the statistical significance observed

in the pairwise comparisons.

Table 14: Hypothesis Testing on Leadership Impacting Job Satisfaction of Employees in the

Health Supplement, Beauty, and Wellness Manufacturing Business

Leadership Impacting Job Unstandardized Standardized

t Sig
Satisfaction Coefficients Coefficients
B Std. Error Beta

(Constant) 1.222 0.081 12.338
Leadership in Morality (Silapavana) 0.336 0.059 0.301 3.713
Leadership in Physical Aspects

0.355 0.065 0.326  3.548
(Kayapavana)
Leadership in Mental Aspects

0.216 0.068 0.156  1.713
(Cittapavana)
Leadership in Wisdom (Panfapavana) 0.185 0.074 0.122  1.532
R = 0.862
Rz = 0.736
Sig = 0.000%

*Note: * Indicates statistical significance at the 0.05 level.

1. Significant Variables: The leadership in morality (Silapavana) and leadership in physical
aspects (Kayapavana) show a significant impact on job satisfaction. The standardized
beta values of 0.301 and 0.326, respectively, are statistically significant (p < 0.05). The
constant term also shows a significant value (p = 0.000), suggesting that even without
the leadership factors, a basic level of job satisfaction is achieved.

2. Non-Significant Variables: Leadership in mental aspects (Cittapavana) and leadership
in wisdom (Paifapavana) did not show statistical significance (p > 0.05), indicating that
these leadership aspects do not have a direct impact on employee job satisfaction in
this context.

3. Model Fit:The R? value of 0.736 indicates that the model explains 73.6% of the
variation in job satisfaction, suggesting a strong model fit. The overall significance (Sig

= 0.000) also confirms the reliability of the model.
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Discussion

Results from Research Objective 1: To study the individual factors affecting workplace
happiness.The study found that marital status, education level, work experience, and income
level significantly influenced workplace happiness, whereby:Marital Status: Married employees
reported higher happiness, potentially due to greater emotional and social stability
(Worapongpat, 2023). Education Level: Higher education was associated with greater happiness,
possibly due to increased job opportunities and confidence Work Experience: Employees with
less than 1 year of experience reported the highest happiness, likely due to the “honeymoon
effect” (Worapongpat & Rungnapa, 2023). Income Level: Higher income was linked to greater
happiness, possibly by reducing financial stress

Results from Research Objective 2: To examine the level of leadership among
executives and its impact on workplace happiness.Ethical leadership (Silapa-wana) and physical
leadership (Kaya-wana) showed a significant positive impact on workplace happiness, while
mental leadership (Citta-wana) and intellectual leadership (Panna-wana) had weaker
correlations. Ethical Leadership: Fosters trust and respect, crucial for happiness (Worapongpat
& Bhasabutr, 2024). Physical Leadership: Being present and supportive makes employees feel
valued Mental and Intellectual Leadership: While important for other outcomes, ethical and
physical aspects may more directly influence immediate workplace happiness in this context

Results from Research Objective 3: To study the Buddhist Innovative Leadership of
Entrepreneurs Affecting Employee Workplace Happiness. The positive influence of ethical and
physical leadership aligns with key principles of Buddhist Innovative Leadership, such as
compassion (Karuna) in physical leadership and ethical conduct (Sila) in ethical leadership.
Ethical Leadership: Consistent with Sila, promoting trust and peace of mind Physical Leadership:
Reflects Karuna by caring for employees' well-being happiness (Worapongpat & Narong
Uttamavangso, 2024).Further research specifically measuring “Buddhist Innovative Leadership,”
including mindfulness (Sati) and wisdom (Panna) in an innovative context, is needed to fully
understand its unique contribution to workplace happiness in this industry (Worapongpat &
Aekaraj, 2024). Conclusion: Workplace happiness is influenced by YongMing, C., Worapongpat,
N., & Wongkumchai, T., 2024). individual factors and leadership, particularly ethical and physical
leadership, which align with Buddhist Innovative Leadership principles. Creating a supportive

and ethical work environment is key to promoting employee well-being.
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Originality and body of knowledge

From the study of Buddhist Innovative Leadership of Entrepreneurs Affecting Employees’
Workplace Happiness in Comprehensive Health, Beauty, and Dietary Supplement Manufacturing
Businesses Its Affiliates knowledge that can be summarized into a diagram.Here is the visual
model illustrating the gratitude and contributions in your research study. It shows the
interconnected elements representing key contributors such as the Academic Advisor, Study
Participants, Institution/Department, Family and Friends, and Scholars/Authors, symbolizing the

flow of support and collaboration throughout the research process

Suggestions

Based on the analysis of factors influencing employee happiness in the dietary

supplement, health, and beauty production business, the following suggestions are proposed:

1. Policy Implications:

Compensation and Benefits: Organizations should review and potentially enhance their
compensation and benefits packages to ensure fair and competitive pay, particularly for
employees earning below 15,000 Baht per month. This could include exploring options for salary
increases, performance-based bonuses, or additional benefits that address financial well-being.

Work-Life Balance Initiatives: Given the potential for decreased happiness among
longer-tenured employees, policies promoting work-life balance are crucial. This could involve
flexible work arrangements, generous vacation and leave policies, and initiatives to prevent
burnout, such as workload management strategies and employee assistance programs.

Ethical Leadership Development: Organizations should invest in training and
development programs that specifically focus on cultivating ethical leadership behaviors
among managers at all levels. This includes emphasizing fairness, integrity, and creating a
supportive work environment.

Physical Leadership Engagement: Encourage leaders to be actively present and
engaged with their teams. This can be facilitated through regular check-ins, open
communication channels, and leadership visibility within the workplace. Policies could support
time allocation for these interactions.

Support for New Employees: While new employees report high happiness levels,
organizations should have robust onboarding programs and mentorship opportunities to

sustain this enthusiasm and integrate them effectively into the company culture.
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2. Education and Training:

Employee Development Programs: Recognizing the link between higher education and job
satisfaction, organizations should provide opportunities for continuous learning and
professional development for all employees. This can include skills-based training, tuition
reimbursement programs, and internal mobility opportunities to enhance career prospects and
a sense of competence.

Leadership Training Curricula: Educational initiatives for leaders should incorporate the
principles of ethical and physical leadership, providing practical tools and techniques for
fostering a supportive and engaging work environment. Training could also address strategies
for recognizing and addressing signs of burnout in long-term employees.

Financial Literacy Education: Given the impact of income on happiness, offering financial
literacy workshops or resources could empower employees to manage their finances

effectively, potentially reducing financial stress and improving overall well-being.

3. Industrial Considerations:

Benchmarking and Best Practices: Industry associations and organizations can facilitate the
sharing of best practices related to employee happiness initiatives within the dietary
supplement, health, and beauty production sector. Benchmarking compensation, benefits, and
leadership development programs against industry standards can help companies identify
areas for improvement.

Research and Development: Further research within the industry can explore the
specific nuances of employee happiness and the effectiveness of different interventions. This
could include investigating the impact of specific job roles, work processes, and organizational
cultures on employee well-being.

Promoting Ethical Standards: Industry-wide initiatives to promote ethical business
practices and fair labor standards can contribute to a more positive overall work environment
and enhance employee trust and satisfaction across the sector.

Addressing Burnout in Experienced Employees: Given the finding regarding
experienced employees, the industry could explore collaborative solutions to address
potential burnout, such as workload sharing strategies, mentorship programs where

experienced employees can take on different roles, or opportunities for skill diversification.

4]
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Consumer Behaviors and Opinions on Service Quality Factors
of Coin-Operated Car Wash Businesses
in Phra Nakhon Si Ayutthaya Province
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ABSTRACT N

This research aimed to: 1) examine the demographic characteristics of self-service

car wash users in Mueang District, Phra Nakhon Si Ayutthaya Province; 2) study consumer
behavior in using self-service car wash services; and 3) analyze user opinions on service
quality factors and test differences in opinions based on demographic characteristics and
usage behavior. The sample consisted of 400 users, with data collected via questionnaires.
Descriptive and inferential statistics were used for data analysis, with a significance level set
at 0.05. The findings revealed that: 1) most respondents were female, aged between 31-40
years; 2) they used the service once a month, usually in the evening, due to its low cost
and emphasized service quality, particularly safety; 3) users rated the service quality at a

high level, and a statistically significant difference was found in terms of travel convenience.

Keywords : Consumer Behavior / Self-Service Car Wash / Service Quality
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nstoAud Ly msteduftianania Foaudnuggnia wazarwilumsdedudn

6. Where does the consumer buy M’%@Q’U'ﬂm%@ﬁuﬁﬂﬁlm Jusaudivsuends dosma
vidoundstoAud o Theasndud Suagende udu

7. How does the consumer buy %3ofuslandoogdls Wudiamiiaounmdeduney
Tumsinaulatedudn Usznoulufae mssuiilam medundeya messduamaden madedulade

wazANNIANAEEINTTTO

o3
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WuAAALAZNAERINIRUANNMNNTUSNNS (Service Quality Concept)

Aan1mNsTHU3NNg (Service Quality) LuuUIAAKIUNSTANSTIANST %T0 M8y
famudesnsiaunaudiusiugFuuimaitolviosdnsvdemisauresnuies awnsanevaues
mméfaﬂmisuaaQ%’Uﬁmﬂé%ﬂﬁmmﬁﬁmﬁ’w’ﬁuﬁmimﬂsTTu

dmiumsiagunmnisuinislussiauinisléifannieiesieniieusyiiunisiuivognise
A mnsuInslugsiauinig uae 53iadUan wazieldidunuamdunsiaunaunmyesaiy

a '

U315 158137 SERVQUAL Fasdunilsluunasiniddordes aouinuindseauaiuduius fuLes

=

(Degree of Correlation) sgninaduusaananAoudnegs Jsusuinaeilunisussilivguninuesusnig
Tnglindawnas sgnantisiomnsin 5 nasl dsuudazinastldminunadesdelunisiassy
A MlsuINT ot (isnuassas 3w, 2565)

1. Asfiduitadusiodls (Tangibles) vanefla annmnisuimsfiieafuanmuanden nanie
flsuins fuslaransnduildandudans 5 91nu3ng feghadu msmnudsaniuil vssene

< = -:4' = = v ¢ Y Y a 1% = o A oA
NAU LAY LATDIUD Lﬂiaﬂﬂj Qﬂﬂim W‘Uﬂﬂqiﬂ%Uiﬂqi ANATNLLINA DU FIUNILATBDIND Wi“ﬂUﬂqi

a 14 a a .

A du v o v v . & v o vaa <
Anstedoans Aeidudadusiadld (Tangibles) lWunsad1ens3uing wanludad dawasgreunnlunis
Weonlduinisvesiuslan

o

2. Ay wdedia (Reliability) nuneda aanmlunistiuinismuiladyaa suiin 13y
HuslaneggndewmsauingUseasd mnlalaunsaveulannaiasyinli fuilaannainudesu
waranad unseamglunazluldusnissedu fsgradu wisszezaan tunstiusnig 45 uid
@ Y a Y Y I a a |a P 2
fApasiusnsiuduasanielu 45 wd, nsiasdudmngnees

3. N1SABUANBIAIINABINTT (Responsiveness) U181 AMAINAITUTNITAIY NS
AOUANBIANABINITVBIRUSINAlAaE 19 wYaeT Haunenuazaudulanasluinis dau
aulalunsuitan Hewdedsuuinig W wilnnuSuameteudledusiaadian THusns wilnau
a a P < Y a v A& Y a
Suminvensalmilenvensady meduinimdulaliusnng

4. mslimnugdula (Assurance) visnefis annnn1slivInMsinegItuaNg AuaEunse
Tumsafrnnudeiuliifaiuduslan flivinsdeandiainueainuy anwaunse Jailugan
Watleniearulindavesuslaa wu wiinauiiluivdn Tudsemariuniseusy wiinauiinig
doansnd yadndeednAl neunssAnin ikuethuae AUsnwunguslne

5.a11ue1tald (Empathy) vunefie gaainnisiiuinisludiuvesnisquatenlald
voantina warlinnuauladuilana Menouluinis vaueliuinig wasndensliusnis auay

AoIn1siuaneaveuslaa Wi NMsandnseasBeaguslaaiingliuinis nisliuinig ndsnisue
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AasauuudAaluvIuIdY
( N\
Uademeuszvnsanans
4 \
1. et o . o
AMNWUINITENTANEDALATERY
2. 978
- 1. 57A1
3. ASANY -
. 2. ANUEEAINIUNITIAUNI
4. 91T .
L 3. ANUAre1nYDIQUnTal
5. s1eleLade v y
\ J 4. AAINYBIUILATUIBIRNTD
4 N\
@ 1
weAnssun1slduIN1saTaneanmseY 5. mwmdlumslioy
I3 v
1 edlunslausns 6. ANUTALTIUNS g
2 drananitenldusns 7. n13na8 (Wane@1n)
3. waiidenlduinig 8. AuAEYasgUngal
\. J/
. J

- O — —
SAIUUNISOVY
1. sUuWUUYRINTIY
n533uaslidun153 duideUSuna (Quantitative Research) Ingaanuuutduninauiy

Tduuvaeuaudueiesdiondnlunsiiudoyasinnguiedis uazlinssidoyalsadfiiodnw

ANMUFUNUSTENINIA YT

2. Uszvnsuasnguaaegng
Useans fie fldusnisaesaveeavseyludmianszunsatoysen nquiiegeae ginely
uinsmelu 3 wieu lneddduuuuasain (Convenience Sampling) 91w3u 400 AY luiudnnaiilos
wazdnnelndifiss InengusitegaseurquilduinIsluYenglareInaInvaty sufeseausela
= o ~ v £ 1 i a d' ) 4 o
warnsfnwuaneaiy ielasvieuauiiunnngudvineivainvaiy iseduauidiodu 95%

o

3. insesilafliluns3de
THuuvaeunuiianntuanuunin nud wasedsefiieades uiaiu 3 dw e dwil
1 foyauszansmans (we o1y 813w s1eld sedunsAnw) dudl 2 ngdnssunislduing (aanud
Fraan wepa) dwdl 3 auAniiuieriuganmuinsly 8 dw leun s1e1 auazenlunis
WFumg AnuazeresgUnsal auamiuasiie) AT araaeade madids wazaay
Viuaovesgunsal uazasiaaeumaiissnsidasiBorvgy 3 viv Ml 10C Tnedernuiiden

> 0.50 F9DoImUz AL

o1e)
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< v
4. M5INUTIVTINTRYA
HAdguanuuuaauaINLng luTn1sassaneeamssgylulndinaliiomszunsaI ey sen
91U 400 AU AIITdULULATAIN  3AlTUINIT Tnslinaukuuaau usIenueazalingla

lasruniuteyauszann 3 dUai andunsiaaeuAuanysalvesteyane AT Ie

5. MsAszvidayauazaRaniy
5.1. AATIERAN BT UTEIINIAENTAWADALTINTTULT LU ALA (Frequency) Lazouas
(Percentage)

5.2. AngzvingAnssunslduinisuazseiuauAniiuionunmuinisea anade (Mean)

¥
v a

! ‘d’ v 6 ‘d’
wazaduleauunnsgu (SD) Ingldinausinzuuuiaie sl

1 AN tloniian

2 RUNYA 1oy

3 Y atanN Uunans
a VRN 170

5 e uniian

[

finaeflumsinsednsuuundesdad

4.21 - 5.00 BU18HY mnﬁqﬂ

3.41 — 4.20 %1809 11N

2.61 — 3.40 w8 Urunan

1.81 - 2.50 "u8d Uey

1.00 - 1.80 vanefis tosiian

5.3, AinszdenuuanasvasruAaiulunguusznnsmansane 9 lagldnismeaeu ttest

WAz One-way ANOVA fisgduiludday 0.05

asuwanisive

1 iefnwianeaen1auszinsaansves lfuinisassangeamssglulungineiiies

[

JmianszunsAiaysen wull nquiegsdiwau 400 au drulvduwands Andudovaz 50.75
vauzfimameiidndiusosas 49.25 nquenyiilduinisunitgneglutie 31-40 T fovaz 31.00
sesasnAengueny 21-30 T fovaz 29.75 szAunsAnudnlnganinuiqang Sevay 54.50
sesaunAeUTaned fevay 35.25 lusuendn wuimihauuisnenvudunguilivinisnnian
Fouaz 35.50 599ANABYIIIVNTUALNTINNUSTIaWAY Sosa 29.75 wasiniSeuvisetinfny Sesay
2225 dwsuseldadesoiou daullngjogluaig 10,001-15,000 um feway 29.75 589a31NADY

20,001-25,000 U $eway 19.50 wazAnin 10,000 UW Sosag 18.50 ANUANSIEIUANS
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a13197 1 wansdnunazanSesavveangudegsdunaudaduaiuyana (n = 400)

Toyaiiugu R IGH) Souay
el
U618 197 49.25
‘mijﬂ 203 50.75
218
fndn 20 62 15.50
21-30 ¥ 119 29.75
31-40 U 124 31.00
41 Yl 95 23.75
FTAUNIANYIGIGA
FnIUSeaes 218 54.50
USeyaes 141 35.25
ganinUSeyen3 41 10.25
21N
niseu-nAnw 89 22.25
1151901535389 119 29.75
NUNIUUTENLDNYU 142 35.50
Sudhaily 32 8.00
530NN 8 4.50
sreldadedaion
#1737 10,000 UM 74 18.50
10,001 - 15,000 v 119 29.75
15,001 - 20,000 U 56 14.00
20,001 - 25,000 v 78 19.50
25,001 - 30,000 v 14 3.50
111177 30,001 UM 59 14.75

2. WefnwingAnssunislduinmsdnssangenmieguesdlduinisluungineiies Jwin
NITUATATOYSY WU NENMBEeIWIL 400 A dlvginginssunisldusnsassaveenvieny

Tudnwauzildnudunsnsa lneanudlunisldusnisalngfe ouayass (72.25%) s0sa3u1/e
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U 9 afa (16.25%), dnriazase (12.25%) waz annnivitsadsoduni (1.25%) vaeiitauiani
foulduinianniiaade Y208 (36.25%) seeasnde nanadu (34.00%), U1e (18.25%) wag 14
(11.50%) a@runauanantunisdanlduinig Aa 1Abaung (69.25%) waz Usendanian (23.75%)
Tuvausfinuadu o og1e Indthu (5.00%) wag THemude (1.75%) Snadensindulaludndiuiites
i woRnssumandazsiouliisiuiy fuslaalfenuddyfuauduan muazanaus uaza
favgulumsidentrananliuinig Feaenndestudnvasmsdnduiislundesiiiulssansam

LAZAITINNITHIANDENIUAUILEN AIUAITIAIUA

A19197 2 LansdnuulaziauaseINgAnIsuNIslTUINITA NI EAWEEEY (N=400)

Uadedunislduinig IuU(AL) Sovaz
sTRUNTSANYIGIEA
1NN 1 Ade/EUn 5 1.25
FUnviazads a9 12.25
iouazads 289 72.25
wugnds 57 14.25

Fraandenldusnig

i 46 11.50
Ue 73 18.25
W 145 36.25
NaNeAY 136 34
wiaNaTiEeN U3z

1A lading 278 69.25
Uszudntaan 95 23.75
Thatu 20 5
Teine 7 1.75

3. ieAlangiszduanuAniivveslivinisiddedadesuannimnisuinsdissaveen
WSEE KAZNAADUAINUANANYBIANAAIUN AN Yz UsTTINTAmansLasngRinssun1stduinig
wudn fldusnisanesangennsegludnneiiies Jswianszunsaieysen WanudAydeladesu
A mmsuinslussiusnnnndu Taglimnuddyanniigaudunnuaondevesanmd (M = 4.05,

S.D. = 0.43) 5098301 8RUANTINS T UNTIFUSAIS (M = 3.95, S.D. = 0.42) wazAUazAINTY

N13LAUNI (M = 3.94, S.D. = 0.43) druldadedu q laun Auninvesuazuie1desn (M = 3.82,
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5o

S.D. = 0.45) Auviuadevesaunsal (M = 3.80, S.D. = 0.44) Ar1uaza v UnTal (M = 3.79,
S.D. = 0.45) M3dF1UTNNT (M = 3.65, SD. = 0.46) uagausIAdslAad orfian (M = 3.43,
S.D. = 0.50) uidegluszaun Imaﬁ’ua%mmamaﬂﬁawhﬁ‘u (M = 3.80, S.D. = 0.44) L@AAILA
wiwdldusnislianudAysennnmueinisuinislag saueg19dAan HaNITIAAEUAIULANGIT
yaanuAniunuAN vz UsErInIaans Idun e 01y seiUNsAnw 91dn warseldiade
Aelfieu TudmnAnssunislduinig wu arudlunisléusnisuagdranafifenlduinig wuiilid
PYILANATUBIR ALt lidud Ry meEdn (Sig. > 0.05) Tunnilade Wy Ausian (Sig. = 0.320)
FrunnuUaenevasaauii (Sig. = 0.955) ﬁmﬂmmwsuaqﬁmasﬁwma”wm (Sig. > 0.05) uagF MUY

v a1

aaudlen Sig. g9n31 0.05 Wuiu entuliewIuAINEEAINTUNTITAUNIG FanuAULANA198E19

Huddgiloduunaumeralunsidonlduinig lnelen Sig. = 0.041 ssniseautudAgyniaia
Amvualif 0.05 agviouiusigdlaniaiauadiuynnae1addninanenisiuinanmeuinig
vuzanvarlsznnsaansuaznginssunislduinismlulilddmarornudaiuieatunanim

o o a

NS IAUTNISA TV ALS B YR E T TUEAMNSEDA LUUSUNVINUNANEY AINAITIATUET

A19197 3 wansARdsLazaTERULNINTEINYRITATBAUANAINUTNIT (N=400)

Y SEAUAMNEIAY

= Q/ v
Foin Uady .

M S.D wuann

1 AusIAn 3.43 0.50 170
2 AUANNAZAININITHAUN 3.94 0.43 1170
3 guANuareInvesgUnsal 3.79 0.45 il
4 AUAMAINYBIILAZUNENR1NTD 3.82 0.45 el
5 guanusasilunisidusang 3.95 0.42 170
6  AuANUADANEYBIADTWN 4.05 0.43 170
7 AUNSI0g 3.65 0.46 170
8 muAnuviualivvetgunsal 3.80 0.44 il

LY 3.80 0.44 4N
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Aaa

A15797 4 WERINANTTNAFOUANNLANAIWBINNARTILR T T TIliB VB wasuAanIMUIN1581950

NEOATEEY TUNAIUNA AT ALau]Ta0R t-test

Uady T Sig (2-tailed) NANISNAGDU
AIUTIAN -0.995 0.320 Taiumneng
PUANUEEAINTUNISLAUNNG 0.969 0.333 lalupneng
AIUANAZRINVRIRUNTE] -0.361 0.718 lalunneing
éﬁu@mmwmaaﬁwLLaxﬂfwmé’Nm -0.767 0.443 Taiumneng
auaNsInslunsldau -0.904 0.366 lalupneng
funnuUaenfevesEui -0.057 0.955 Taiumneng
AIUNITLTDY 0.663 0.514 lalupneng
AuANNvadBveIUn Tl -0.643 0.521 laiumneing

]
v o aa

* dhgaAgnNananseay 0.05

M15797 5 WARINANIINAAOUANNLANA1WBINNANTTIL o Te TIliB VB wasuAanIMUIN1581950
NUAWBEYTLUNAIN 818 S8AUN1SAn andmseliadesaiion anudtunisliduinig

Prnatenlduinig weralumslduinms Tinsesilagldadi ANOVA

U 2y msAnwn andn eld Awd Yaanan wiawa
AIUTIAN 0.669 0.441 0.618 0.652 0.448 0.651 0.785
ATUANUATAINTUNITAUNI 0.073 0.762 0.124 0.664 0.546 0.087 0.041*
é’mmmazmmaqqﬂﬂmﬁ 0.729 0.468 0.984 0.739 0.950 0.775 0.763

G’ﬁuqmm‘wsuaaﬁmazﬁ%mé’ww 0.583 0.253 0.289 0.566 0.224 0.365 0.416

puaNuTISIlunsdu 0.593 0.889 0210 0.223 0.450  0.910 0.331
FurnuUaenfoasanuil 0.255 0.538 0.589 0.231 0.529  0.354 0.367
FUNITHIND 0.997 0.977 0.959 0.974 0.754¢  0.730 0.079

'
o aa

“higaAgnNaaanseau 0.05
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asuuazanusigwanisivy

Aliuinsanssaveensugyludineidies Jminnssunsaseysen diulvgilumendgsde
1911 918587379 31-40 U d51elavrunanuazysznauondnniniuusgnionsums ed1514n1s
Fadunguitlinruddnyfuanuazein 1032 wagarwduailunisliuinig lnedelduininiou
avaddlutrafurienansiu ilesansmgnuasdisyssvinngm uenaind gliuinislvianuddy
Ao mn1suInsluszivannyndu lnsnnizdiuanudasndy AusInss wazauEzaInty
MsiAmMs Ssaevieunginssuvesiislangalvifiiuruiile Ussudanan uazmsdindausnislding
Wil wanIsNAARUAMILANAIINUIIANATNNITUENIT LA LA sz sETInTmART LAY
woAnssun1slduinig sniuduanuazanlunmafunisiuandrsnumaalunisidenlduing
(Sig. = 0.041) wandliiuininaiidsuaznisdnddmadudadeddysonisindulaldusnisdnesa
nwaawsegylulagiu

vy
1 %

msfinwasaliativlinszinginssunisiduinsuazarufniiuvesiusinasenmninnis
Uinsdssaveenuisglunsunaiiles Taianszuasaieysen Tnsidunsliasziiedudnume
madsgrnsmans neAnssunslduinis uazn1ssuinmnnuInsluliisig 9 saufmsiiasiei
anuduiuduazauuansirsesiiadeiidninasensdndulalduinng dman1sidedilaazsiouds
walduuazfiamanisiuivesiuilanfianmsahluldlunisusudguasiannssuuuinisisesn
Winza

Nan13ITe g Uszasd? 1 wud1 nufeddlvgduwands fovay 50.75 uavilony
Tuthsfehausewing 31-40 U $ovaz 31.00 Feazviouliiuingwdduisvhanudunguudndly
VTN WIONLOAUTBEY wenani ﬂa;uﬁaasi’mahuimjﬁiwlﬁmé"a@imﬁau‘luﬁm 10,001-15,000 U
foway 29.75 uazUsznauadnduninnuuigneonvuuasdisuns fauandiifiuiuinisdesn
wuungenvsgmeulandnguiidesnisanuasnin 3015 wazduAlusiafimnzay Jsaennded
funuidevesglsns eas uazaaie (2568) inuirguslanudnissweymnatdnilng dumads
fovhanu waniduliuininfionnuasmnuasanuduen uenanisaenadostunuisevesaaing
nonldl uazanz (2567) Adnwldusnsdnssaveeawdegludming Andingnssunisldving
wuUUsEnda avnin wagTaaiis dedu waddelasfeudindudlduinisdresansenmisylufame
wszuAsASaYseN TdnwarUssnsuaznginssunsltuinsiindendsfunguglivinisluamise
rounth Mdluuding 01y 1818 uaznginssunndenlduinisiijaiuianuazminuasUsendaduny

NI TnqUITadR 2 nudn nquiie1adiudu 400 au luwnsineides Sand
wszuAsAIoysen IngAnssunsliuinsdsoveenwieguuliseiiio Inedlvg deslduins
Weuazada (72.25%) uanenliuinislutiabunarnanaiiu (s 70.25%) Teaziiouisidtinvesau

H0391(94N13ANUA NG UAULIAMELANFZAINIUNITTIAIUTNITNS UGN WaRanantun1g

Ol
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]

denldu3nisfie sianluung (69.25%) uaznsusendaiaan (23.75%) wansliifiuinngusiegieli

1Y)

anudfgyiuANuduAarauTIAEIINNIYddu Wy anulnddiunieauditglunislda

o
(% v

WeRnssuAINaT AUt sAUseINIsUIMsTIneulandvwnudunuLazial Jsaenndesiuwilldy

nsidentdusnsuuudnludiludenuiiotaguu el donadeeiunuwidevesunsn down uay

a a

Sinud dedgasvo (2568) Nnuin msindulaves{uslaalasudninanuszaunisaluazany
Wetulunslduinisunniimssuianunasdeyanieuen asvieuliifiuinnisidenlduinisdiesn

weanmsgdunasinauiisneladiuyprauaznisnevauewatadidnduaiuazsuUszu

o

TudInUsediu

Han1333enudn Jlduinisaesanseamseglugneiies JamianszuasaTeysen

' [ %

Tanuddgsietadeimunmunmnisusnisluseauinnynaiu lnsane sunulasnievesanun

o

(M = 4.05) A371539L521un 1519 US A1s (M = 3.95) wag AduaralInluni1sLAaunie (M = 3.94)

3

Feapviouluilaalinnuddnyiuesiusenauresuimsiinevauawie anwudula AnuUsendaiim

v W

wazmsithdaiine guilaalvauddnyiu “arudasade” esandnuuzesuinisdnssavieen
wiseyindalvuinisnaen 24 31ug Aldusnsdmlvgunandguazinuilduinisludinunie
nansfiu Safesnisanimuandeuisiulaldinasads fededin ningau uazsruwinug v
AnuddRyse “AusInE” azieusuiuunsanidudiavesnuiiesiidesnisainunassiiuay
Usgndanalunsihiainsuszdiiu msdusodegnuesindufanssudides “azaan 11 uazvinld
AIBAULDY” HANITVNAGOUAINLANANNTBIANNAATIUNUI liflanuunnasegdivdedAgymieaia
TueuAnfiudenanmuinisdosuunaudnuusszrnsmansuagnginssunsliuing snciu
wins Jadufrumnuagmnlunsifunsiiuansanuivaualunmsidenlduinig (Sig. = 0.041) Fsena
agvipufasgilaanzvesfuslnawdazngulunisidenlduinis 1wy nisuiudsendaian viens

a -

WonanunfdumsazaInind Uiy aenndesiuauYedeTITIn 5TIANG wazANe (2568) Inuin

£

HuslaaliaudAgduamunIn anudeie wagn1snavauadianINAens dnnitdadudiu

Y

yARa L e wiadaunn wasdmssiunurasivnuuy Afvousiud (2563) ATliiuI Auds
wolaluannmusnsuwazauduaifidninasanisdadulanduunlduinieg wandldiiuii
UszaunsallaesiuuageeAusenauvesuInsinason1ssuiuasnginssuvesuslanludnuaei

gonmassnulunainransuIun
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Uolausuu:

daiauauuzlunisinan1sideluly

1. {lduinmsdnssaveeadegiidnuazdiuyanaivarnvans esusunagnsmsnaiauauinig
Timngaufunguiimneudasngy Weiumadifusgnevaussaudonisldodiediussaninm

2. fldusnsfierwienelalusedunnn Tasiamzaaami gunsal uavauazenn Saaas
Snwnnesgiumaniegnereiios uanfivaildladuanuazenafioaiumnudeshilign

o v W

3. fuslaalianuddgyiuanudasnsds AusIA57 WasAERAIN UINNT1TIAT AFTHT

o

v
a A

WunAMAMUINSIUWaeas e ufisnalaasSnwgugnAntusEage)

Forauauuzlunsinisendmely

1. veengusesdlivarnvasuasisiaumnntu Wefuanuinidefiovestanifive

2. Fnwdadeidsdniidamadennufionelaluwiazdu Wy Anuvasaiy AusINGa wavA
dzanlunisiduinig

3. thwalulagv 9 wildlunmsiiudeyauasinsezsideya Wariuanamannvaneuazauan

Y

YDINANITIVY
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YAIINT SUraNs Uag avnsal FNMATA. (2567). ansenuvedleln-19 denginssuduilaalugina
Umsiasuuasly wazuumdlumsiuilevesjUsznounisgsiausnmslunsannumuas
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Development of Medical Cannabis Microlearning Platform
for Academic Services to Cannabis Growing Community
Enterprises in Thailand

Phongsak Phakamach *

Pot Toopot *
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Natchaya Sommartdejsakul *

Wadit Yoncheaun °
ABSTRACT ~

This research aimed to: 1) design and develop a medical cannabis microlearning

platform to provide academic services to cannabis growing community enterprises in Thailand;
and 2) pilot and evaluate the platform’s usage and outcomes for these enterprises. This study
employed a research and development methodology. The sample group comprised 108
cannabis growing community enterprises in Thailand and 10 ICT and educational innovation
experts. The research process involved four phases: 1) user needs assessment, 2) platform
design and development, 3) platform testing and evaluation, and 4) platform enhancement.
Quantitative data were analyzed using statistical software to determine means and standard

deviations. Qualitative data were analyzed using thematic analysis.

The research findings indicated that: 1) The medical cannabis micro learning
platform for Thai cannabis-growing community enterprises was developed using the ADDIE
model process. Experts rated the platform as highly suitable for supporting practical medical
cannabis learning, with a high level of quality. 2) Thai community enterprises expressed the
highest level of satisfaction with the developed microlearning platform, which effectively
enhanced their practical skills in cultivating quality medical cannabis and improved their

micro learning platform usage skills.

Keywords: Micro Leamning / Medical Cannabis / Academic Service / Community Enterprise
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(5) Uy uazdolauawuy

v v
o Ya o

TuABUNIIANTUN15ITY LTesannsideadeililun1siTonasiaun (RAD) AnzKIdy

o

fnuptuneunistuiunsisveondu 4 funeu wanwkaniwd 2 iiolvinsounquusziiiun1side
mudsu Tneflseazidensal

1) M3fnwinagdinsigiaudeani1svess I unanwasu (User Needs Assessment)
fadunsfinvuarinnsinnudesnisvesldnuumaneiulilasdsuisiiludure fiveinsuay
Hinsuniseusy Wiensuaudesnssidudmiunmailuldesnuuuiaraiaunannesu

2) nMseankuukazWmuILnanwesy (Platform Design and Development) aanluuLay
Wannlpgnsldeeniwisaivanunisdanisseus (Leaming Management System: LMS) waglusunsy
fuieatestunsimundeddva msenuuunsdi@nwiiieatesiuidomfumamedgniyams
nMswnmdsautensadeuldoudodu

3) msthluldunazUssfiunaunanwosy (Platform Testing and Evaluation) Wudumes

nmaneaeddunanresuduszasian 1 e Jausznaumemiienisseuiidalfuainig 12 wie
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nsi3eui manaaeuguanlunisldaulasidervy waznsmaasuaiufimelalunislday
wnanwesulaeid15un1seUsL NsNAARILaTIUTIUTINTaYAN1TITEILAMUATULUUNT NG DY
wagmafuTvndoyamsidodsd

3.1) Mawseunsneaes liun (1) vesyginiiusivsudeyauasvnasdldunanosy
fimundudusrozina 3 fou (2) wisuduuuuiiiauudsnlnanaduduled Swlvandoyaiu
i3 eswinng wazvaaeunisldanu uas (3) w3enaniuil Aenfinmes uazdmunszeziaiviins
naaos Insmsnaaeuidaufoinsludenestymmanisumsiuuasuiees

3.2) masiunsvaass Insnsfusuuunanlesufiiunsussiiulaegideivny
udlunaassliifiossifiumamnmlngnismaassaiaau (Field Testing) Ik (1) thunanmedy

Y Y o

i tulUlvgidriuniseusmesedldide fofinadunan 3 Weu (1 dunsidenaenisFeud)
Tnaidendidrsuniseusungusiegnlamisguyy 1 108 au tivdeyaseninafesuunsiag-
fwan w.a. 2567 dn1sdnUszgulinnuinountsnaassiarysviliunaninlunmsinniendanis
nnaes (2) dunwaliiiriuniseusunguinesramivgeuiiinsldouaiaue uas (3) sz
nansdunuel asUludnuazanuses wasuulsudlownaavesulvianuminsanuasauysel
AU TN UIEaIRNITITE

4) nsuTulssaussaugvasunanlesy (Platform Enhancement) lagnsiinanisnaaey
wartszidiunadildanduneudt 3 iiasesiBusu (Confimation) wazUSuUausIoUsTRUNanlDsY
lulasidgsudafsrtuigrimansumdiieuimsivnsunnguiavisyuvulul semnalnelsid

Usednsnmenuingussasdnlanmunly

nsliaszsitaya lasthdeyaiildmuduneunsdiiunisids 4 funeu Tuliaseilag
3Lﬂiwﬁsﬁa;ﬁamm%umaummﬁﬁu ol

1) M3fnwinagiinsgranudesnisvealtunaniedu asuludnunzenuiSeaieuans
swandeadndudmsuniseenuuusasimuunannesuusznaudie (1) Tnguszasdlunisldauy
(2) 18naET Toya waztiomiidosnis (3) sUsuuradnnannetululasidsuds (4) nsdnausuas
SBTFBINS (5) AanssumsiFousidesn wag (6) AanssudaufiRnms

2) M3UsziduduniseenuuuLazWauuwanesulasg1d srvai1uszuuledd
wazuIansIIMNINSAnY $1uau 10 au asuludnvazanuiisaiienansseazideniiusznouse
(1) LMS Module, (2) ADDIE Process, (3) Micro Learning Prototyping wag (4) Wswnsuiiadosiu
M5 Social Media

3) MvageunsidnulazUssidunaunaniedy n1sUsziiunuawvesunanilesu

WUy Inglinmuein1sUse Uk UULIRS1@IUUTEUUAT 5 SEU
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ANSANWILAZALA swzﬁmwﬁaamwm

& =]
VUADUN 1

dldunannasu

- User Requirements Collection and Analysis

ANsPRNUUULAZWRIL LWan WD Ty
UNBUN 2 - LMS and Modern Database Design

- Prototyping

nsih Ul nunasyssiiunaunannasu

P T - Implementation, Validation and Testing
VUADUN 3

- Operation and Workshop

- Evaluation and Maintenance

Junaun 4

n1sUSuUgsaNsIaUZVRIULNanH BTy

uwannasululasasutufgafuiy¥ININITRNNEG

Wausn1sIvINsuinguIsmnagusugugnivluuszmalne
. —————————————\

AN 2 TURBUNSANLDUNTINY

nsenesiteyantsidelutuneutosduninideyannduneud 1 way 2 iUsadiu
Jestudeumilihnsussdugunimuazanufiselavesnislim Sefoyaludunoud 2 aunse
Uiudsunszuumsldmuanumngauiuszeznandiiun dnsmaaounisliauais naenau
Anwimuguuuuiisvuaielildunannosululasidsudaimunzay nqudegraudseenldiiy 2
nau nauil 1 ngudegna leun ilsmnasuszuulediiuazuinnssumenisfing $ou 10 au
naud 2 ngusoens loua fiihsunmseusuilulasidsudaferiuiymmensumditeuinnsinis
winguiamAeguululssnalng S1uau 108 au dunouiifymjsunefionsasunmamaimnsld
Nuunaaresululasdsuis Ygniuazauassa aaonaunwinianisuily lngasaiunsauuuen

wseallefildlunisiiuniurudeyamungudszansfineisil
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]
1A

ngudl 1 azdunmsousuBsfiURnas (Workshop) waznisdunival

9

]
1 I

ngudl 2 asduniseusudaluRnisuaznisdunauuuiiaiusiu (Workshop Facilitation
and Participant Observation) lnglduuuasunuiiusznausied ofmouuuUATINEBUIIBNTT WUY
dudonnny wazuuInATI@LUsTINA 5 SRy wuudeuanuaed 3 diu AiseaziBenusznoudie

il 1: Jeyaienfugpeuuuuasuny

dwdl 2 - anuAndiufatunsidunanesililasidsuiafetuiyrmenisunmdiiie
wnsinnsuinguiamiagueludsemdlng Sandunseneiienaunmuagarufioels
VoLt AsfmLanaeTluMTl T aRL LU mﬂﬁqm I¥Animinagwumdy 5, 110 et
azuuniu 4, Yrunans Wenbmidnazuundu 3, dos Tiauiinazuundu 2 wae vosiian e
dminaguudu 1

duil 3 : TelaueuuziaruuIensiaunanesululasidsuiafsafus g
mMsunndiiiouinminnisuinguiamiagusuluUssmalne

nsassuazasieaeuial ssllefiiduuuuasunuaziaueseofiddngy 1uIu 3 Ay
\ionTiaseuAunsuiuilonm nasnrumIINEaTRI T arns T desAudatlunaaedld
(Trial) awaﬁuﬂwmmaaumﬁwmmLﬁawaqLLUUaaumuima%’qmﬁwizﬁwéﬁameaQﬂiauUW%
(Cronbach’s Alpha Coefficient) Tnglérmamdeduraauuuasuniuiiativegi 939

<

Mntuthdeyandinmzidieiinimisednlaelflusunsureufinmesdnsagumeads
\ilevAaAIM (Quality) wazaduanela (Satisfaction) veansTdunanriosululasdsudafeiu
Syrmamsumdiiteuimsinmsuinguiaviasusulusemelng uaziiauesuiuumsusudiu
Auauazaufielaveslisaiinundnmaiinssideya il

nsAaszvidayangud 1: titeyaudinssinasduaniiiiomuuimaumsuiuus
wagiAIaLTINUERILannos N RANTY naenIuntsuusiNsTE uTigndsausULUUT
vmadioligldanmnsoldnuumaniedililandsudifogeiussansnm

nsAasesidayanguil 2:

il 1 : deyaiduanunmmvssimeunuuasuany Jrszilanisuanuasnuduasen
Jovay

dauil 2 : FeyaiAvatuanuAniiuisfunisldunanesululasidfuiaietuiyen
mensumdiiieuimsinnisunnguiamisgusuludsemelne Fadudeyaiiduuvuuinsdiy
Uszanaur Ainsgilasnsamnamaedeuazdiudssuunnsgiu way

gl 3 : doyafiAsrfudeiausuuruasimmsianunasosulilasdsudafsdtu
Tyvmansumdiieuinsivinmsuinguiavisguululszmalne Faduteyaiiduuuiby
Fomnu Jnsgilasmsmieasuiiiensutelausiuziazuuamemsian lnsatadeildandoya

wuvgeunuIIaII@UsEINUAIINMTIaTeideyalungui 2 ihluwWSsuiflsuiuinaeidmiu
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warmmneAadenuinusilunisasunalddal 4.21-5.00 mneds puamuazaufioelaogiu
sefuaIndian 3.41-4.20 mnefis auamamuazaufimeleeglussduann 2.61-3.40 manefs
AunmkazauianelasgluseavUiunas 1.81-2.60 vangdsnuniniazauimelasyly
sedutfes waz 1.00-1.80 vaneds aunmuazauiianelaeglussdutiesiian Inefitasanuniees
5umiﬂ7ﬂ%uﬁﬁ%u®iﬁ‘ﬂﬁﬂ§mi =(5-1/5=08

9) mavulgsanssnuzvenanied maddludureutsinanisideluduneud 3 1
Ansiuaziinisufuugnmnw deiidunsdunvaiuuuliilassaielagldisdunvaluuy
1aN1£191294 (Focused Interview) Tuduvosi§ormgiiuszuuledfinaguinnssumiansing
11 10 Ay LiomansaaeuBudiulagliuansanuAndiutonislinuuarlidoimuouuy anduih
HansnTIvdeUlUUTUU TN ST usvaunaavlsululasdsulldlviianuanysainuderinvunvesnis

dnnsiseuiadielv

asuwanisiye

nan1siTefiewauunanrlesululandfuiafstuiyrmanisumdiiieusnsiannis
wringuiamigueululszindlng annsouanmansifolnsasululssfuddymudunounis
Fufiun1s3de 4 funeu fil

1) M3ANWIRaEIATIENAIUA 8IN15VRIN LTUNaANDSH (User Needs Assessment)

o 1%

NANTISANYINUT ﬂﬁ’]ﬂJé’fE]Jﬂ’]ifﬁﬂLﬂu‘ﬁﬂuﬁ?u‘ua\‘131/1‘EJ’]ﬂiLLaSE:\JI’L‘fJ”]iUﬂ’]iE]UilJGlENﬂ’]ﬂﬁﬁLLWﬁGlWE]%@J
fanusahlliiienmsousuRstuiyumanisuwnd Tnefihdeddy loun anufieduim
foaguiivafudgmmanisunmg msgniamaunimnisnisummg wdanaandaanfitilulday
nsveeynugnigululsemdlng uasiaunliiduunanvesuiingudldamnsaddalduy
Suwmesidn dnAmiTonastauunannesululasdfuiaierfuiyrmmensunmdiiiousnns
Fnmsunnguiamisguelulssmelnefunzand 4 funeu Idun 1) msfnwuaziaseieny
Aoen1svasildunaniasy 2) nseenuuukazimILannasH 3) Miedeumsldnularyssiiung
waz 4) N15UFUUTsaNsTIaUTYRILNanasY

2) NMIPNLUULAZHAILILWAAND3H (Platform Design and Development) Han15@nw)
wuin arsldnssuaunsiaundeniafeudsresduildumssilunsiannssuumsdnniatous
miﬁmuﬂ%umauuaﬁ%ﬂﬁﬁﬁﬁammaﬂL‘UﬁEJuSsJu%:i’mﬁamiLLﬂq{]ummiﬁ%’mw e lvildnd
unanosufianunsonovauewensianadousluddemiitmunldosasuussansam

3) MsihlUlganulazUssfiunaunannesy (Platform Testing and Evaluation) Kans@nwn
wu31 annstunanesululdnuuazussiduna nansiessinunmlaefidsvguazai
ﬁ’wwEﬂwENmﬂ%muimQ’L%’Lmamwa%ﬂﬂm@i‘uﬁﬂLﬁmﬁ’uﬁ’zysmmamiu;w*wEﬁLﬁ@U'%ﬂ'ﬁ%'m'ﬁLLd

naaavfaguvuludsenalng agulei



7715d815N11SJaNISIazNISWAUINSIAU

OA 8 aUUA 2 NsNNIAU - SUMAL 2568

|77

3.1 AunmvedLnanvlesunANARiuTe s Bemglnenwsaneglusyduun

(X=4.20, S.D.=0.55) Aan15199 1 kanaimnannasuiwau1duiiavaiuisalunisidanulaedy

wseslledmiunsuIMsian1sseusinetuiyrmanIsumdrenauiaviagusunuingUsyasd

Ingannsaatuayunsiseuiinetuiyrmansinnddmiunisuimsinnsuanguiaviagusy

luvszmelveldidueged vildunannesudauisadluldidues esdedmivnissouiuas

Ufusnslumdenimunalaeg1adiussdnsam

M13°99 1 KaNsUTTELANA YR NARNBSUAIMNELTE Y10y

fAuesnUsEnauway 1.

a = b4
NANTINNITLIYU]

~N O U B~ W DN

oo

AIUNTBBNUUY

\O

BAZWRIUN

10.
11.
12.
13.
14.
15.

grunsiluldenu 16
17.
18.
19.
20.
21.

1

wdauazsen1susiiu

wwanasululasidsuile

. INTTUNTSBUZAN

- mydauazdsziliuanug

. Tuitnuagadsnnys
. MsAUlanLeNaNs

. ANAINTTUAN 9

. MHIANILAYAINEDAAR DY

FULUUUAZANARMIENYS
ARONWIAUNUNAS

al
ANazidgsdsENaU
SYUULIARNLAY
o 1Ay P
Adsuazailianisldanu
VLA UTNBIAYNINT I

NIZUIUNITODNLUULAZ WL

STUUENITN

S¥UU Back End

Bnsihluldmuinguszasd

4

X S.D. wilawa
432 065 wnilan

417 050 an
4.11 0.55 u1n

. NIEAUAUNIIRAZNISLaNIURE LT EUS 435 050 WNNgn

426 055 wniian
408 065
407 055

442 055 wniian
422 055
405 055  wn
407 055  wn
399 065  un
394 055  un
438 050 wnilge
450 055 wniian

4.07 0.45 4N
4.21 0.55 EUalal

dunsienles 430 055 wNNgn
drunmsudunus 435  0.65 wNign
FEUUNTAUNILATATIVADUNAGNS 405 055 N

441 055 wniign

420 0.55 an
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3.2 avrufianelalagninsiuainaudamiuvesyidnsuniseusuvensidau
unaswosuAegluseiunniian (X=4.22, 5.0.=0.64) Fan13197 2 wansigiirFuniseusudaugld
uwaavesuiiauiianelslunsldeulussiuivmela Wesmnunanesuianunsanevaussse
nsdansiSeusiferiuigemansumdunnguiamisguvuluussmalnglFustneg sl

SumseusHasaRALAyrIMINsENgn 1l sunsIN1TIANTSIS BRI mLe

M13°99 2 wan1sUsEiuaEianelaandidisuniseusuveanisldnuunanesy

Wdenazsnensuseidiu x S.D. ulawa
sussAUsznaunas 1. unannesululasidsulls 436 047 il
fanssunisBeuy 2. fanssunsiteuiiaznsdlfin 433 072 wniign
3. MyiauavUssiliuanug 408 057  wn
4. NTLAUAUNUT 435 056 il
5. JuiinuagAnaAug 426 063 wniign
6. MIAUlvaaLenans 428 073 il
7. 2NAINTIUA 9 430  0.65 wnilg
AIUNITTRNUUY 8. \levuazaudenndos 436 064 il
Wowuazvtae 9. JULUULAEIARIONYS 422 075 wniign
10. Afdnuafufiunds 428 060 niign
11. auszney 4.25 055 mﬂﬁqm
12. \@geUseney 412 064 w1
13. szuuiiamiiiaeg 421 051  wn
14, Aduwazgiionsldau 430 063 wndign
15. ilevuagniaelneninea 435 072 wniign
dunsihlulden 16, szuvaundn 426 067 W
wasviAuAR 17. S2UUNSAUM 412 071  wn
18. szunihgunissuuazuuRnyin 432 057 wniign
19. dunsidenloauazufduiug 415 056  uN
20. Bshlldnuinguseae 428 067 wnfian
21. an3uazysyaumsalldanu 441 052 wnfian

33U 422 0.64
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4) n13USuUsaussougvananiasy (Platform Enhancement) Han13@nw1 wuin
v o = & 1 s o o & ° o a a va Y a
didgivgianuiuiunaavesuiiaunduaiusadlvldusznauniseusudal Jufinaslaess
wnannesuiitunsunsleudleedilenduaivayunasuiiu wnaarlesudnduliRnsnaenndes
Autlonn dn195euidfdinisuagnsdlfnwiingideuiialasuaiiuiainudila uenaind
waavlasuatuisasiunislaniunisiwiatfiivuaiazasidssuudanisiiont (CMS) uwax
walulagielowaiuiioliausadussuuuimsdanaseus Nauysaluuuangadu freg19ves

LNARNDSULARIFININT 3 WAy 4 AUAIGU

Username:

n 4

AYUIFAINAS

Cannabis

i 3 uwanesululasdsudaeiuiyuImenIsLNndLioUs AT

nauaviaguvululszmnelng

1. AR

2 & o o <

- ﬁ’l'TNzLﬂH'!ﬂUﬂiyﬁ'Tﬁ"lﬂﬂ‘?
2 8 & A o ass o -
5 "ll’r]ﬂ?l]ﬂ"lﬂfyLﬂEI'Jﬂ‘LlQmﬂ“ﬂﬂ‘ﬂ’aﬂﬂfy'ﬂ"l?u""ﬁﬂ"l?ll“ﬂﬂ

WIVBBUSH

. MAUFNAYAIAMNNIINTITUNNS

. WARKAI Ay Tsinlu

; mﬁmﬂmgiyﬂmﬂgnﬁfy‘m?uﬂizmﬁTwa

7. agiluazaiilay

i 4 Midenseusurulnanesululasidsuiafsaiuiyymienisuwng
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DAUSINANISIVY

PinMsideuaviauwnasesililasdsuiaiefuiyrmisnsunmdifiousnisivinis
wnnquiamiaguyuludszinalne auisadiuseiauuazdedunuuiadusienan1sideniy
fnqusvasduavannadoatuduneumsdiiumsidenugdudsdl

1. Wieeenuuunazadrswnanesululasidsuiui sadudyrimenisunmdiiauins
Anmsuindiamigusululssnalne tuaueUssiuniseAusenadsd

1.1 funuuunanosudinauniu AnziIdgladInsoukIARluNITeuarauIIN
WUIARYDY Kant et al. (2021), Murphy and Kelliher (2022) wag Phakamach (2023) 1199nkuUun1s
Feelneiduneuusznaudae (1) msdnseiidem (2) nseenuuuunanesulaedndisuiidem
ﬁi’wLLuﬂﬁ”rﬂ'a?mmwé’ﬂmiﬁauiﬁasé’?’u MruANINTsUNISITEUS fuauasduaiTAdes N3
afaieafoufiaiionsds msUszananwd waznsuaniUdeusous (3) mewauwanledalagdn
wnan dls 1175874 (Information, Interactive, Individual Wag Immediate Feedback) (4) 1509
uwnasosuduiumssusilagendetesmienisdeansidaly uag (5) MaveaouMANN LAY AT
WE]IR]IG]EJﬂﬁ]’]im’W’]ﬂﬂ’J’]iJﬁmﬁuGUENQL%EJ’J“U’]QJJLLaw;JIIL“fJ’ﬁ’UmiE]UilJL‘f]‘uuawﬂ

1.2 an1susziiununmlneieivignudn unaavlesuniaunduliauwmangasly

'
a o

szauun wansiunaanesuifinuaimduiivmelanazaimisailuldlaade Mduguiidesin

v
Yaw o a

Az Ideiliundeegnluszuulaensusyyndldnszuiunis ADDIE 5 14 FIH1UNIATINERY

Y

NI MNULIhlunaaesiungudteuieussliunaninuazintalauusul il

'
a aa v

Faduisnsdiiunisnandedivianiunszuiunsveansisouagiann (RRD) Wilauauysaiian
FeaonndaeuNauNTITeves Osborne and Hogarth (2021), Maslov et al. (2021), Almoslamani
(2022), Klerk and Palmer (2022), Crompton et al. (2024) wag Phakamach and Panjarattanakorn
(2024) aehdlsfimy wlelilddunuumsinnisiSouifiduasiidriuniseusuiiauanunsalunisldan
wnndetufmsuiulsdussiuvromnmafiududuai naddnwilieteuandeield ssuutadfife
wagnsinusduiiAsateudoatrannuiiauls uaznnsldinaluladiolowaiuitensisous
Fdinneg etiteWunamiosufianuauysaiuarannsodundadsuitoyaativayunissdniyy
Toidigauninmanisunndunng sy

U o 4

2. Wiannasaldiaruseiiunanisidwnanasululasdsutanedtuiysnieniswnng

<

v
=1

Weusmsinmauinguiamivgumludsenelne dhiausUsuduniseAuenadil

2.1 nansussiduarufisnelalnedidrsunsousamut unanlesufiwamuusinnm
famelaluszivanniign uandiiiuindiirsunmseusuansaisouduasidlafertunsaan i
nensunnduazwnannesululasdsuisaunsoadvayunisiseuiliidued9d nsaenadeiv

NA9IUN13I98989 Kossen and Ooi (2021), Chen (2022), Jang et al. (2022), Romero-Rodriguez et al.
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(2023) waw Phakamach and Panjarattanakom (2024) finuinmsianunanvesufindederussnau

at1aidey 4 Usznns Ae wnasdeyauasiilon) unasativayy nseauaunyT wagianssunisiseusis

] 1 a v v

snvudnisiiufunsdlineiiertulsainuiiiesdessdidudelifsousidla lneamnsoadis

U

'
aad 1 a

sUsuunsseusiadousseldvninisiauiesduseneuyndfnduaiuguuuunmsdnnisseusiden

Y
(Phakamach et al., 2022; Sung et al., 2023) AduuNaANDINANAIUITUI HoIAUTTNBUATUNIUN

Y & A

yldidumiedleatuayunisdnnisiseusineatuiyymeanisinnddmiunsusnsivnisuings

a

Fawnayuululsenalngla

3

2.2 wan1sgudunislidanuunannesulaedi¥ervgyannisdunivaluuungunuin
unannesululasidsudafgatuiyvimansunmdainisad lUldduieaiouadeludlun1swaun

aeRAUiUURnslugUuuuremsuInsInnsuinguiaviaguyugugniayuitulseinelny

'
=

bigidrsuniseusulasvesdanuinadmg vl nsinUszaunisal wasn1siseusidefufing i

'
a

nMsinzUgnamiainsiaunaeiusiynidaunmnenisunmdaamasgu Faifunan1side
FunuTsannsofuduliludnuniwresumanresuiiauiuanesdussnouuasdunounsiamnii
ﬁﬂqmmwiuizﬁuama (Kant et al., 2021; Tam, 2022; Fidalgo-Blanco et al. 2022; Phakamach &
Panjarattanakorn, 2024)

Uolauduu:

v A o a o v 9
JaiduanuziiatnanisIdeluTduazwaun

nsdunaavesululasdsuiislluldnusasiannlifinunmmngauindudsenauiie

a

1) 91NHANISITEANUIN NSEUIUNITHAILIbIATIESURIAs eI s n1suaglusunsufbe

1MIPUIUNTBONUUULAL AU TEUUUTINTIANSIT S Aslunsiawwnasrlesuludnunizves

Lulasidsuiedndudeddinmnuimuniduszaunisaivatedu laun faou §dungnisiuiem

a a =

TNN15ANET WNIMININIINISANY JUSRNTULDS wWaznesnkuuuinnssuwazmalulagnianis

Anw Wusu elldielvdlawnannesuiwunzauduiisousasianssauslunisldanusgrawriasdae

U

UsTaRAENEN1SSEus lunUfuRnuniue

o w °

2) MnransIdefinudn finvenistdauwnannesuvelHidudsddyuazdndu wieli
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ABSTRACT N

This study employs a documentary research approach with the objectives of: 1)

synthesizing guidelines for creating customer satisfaction in the Thai hotel industry; and 2)
investigating the factors contributing to customer satisfaction in this sector. The study
utilized data from 18 secondary sources, comprising 12 Thai and 6 international publications.
Data analysis was conducted using content analysis.

The first objective finding revealed seven approaches to building customer
satisfaction: 1) service quality development, 2) personnel development and positive
communication, 3) Customer Relationship Management (CRM), 4) value creation and value
for money, 5) environmental and facility improvement, 6) digital technology application,
and 7) promotion of repurchase behavior and word-of-mouth. Collectively, these elements
comprehensively elevate the guest experience.

The second objective finding revealed that customer satisfaction stems from the
integration of four key factors: 1) service quality based on the SERVQUAL framework (Reliability,
Responsiveness, Assurance, Empathy, and Tangibles), 2) safety and hygiene, 3) price value and
personnel quality; and 4) communication. Furthermore, the findings suggested that in the post-
COVID-19 context, consumers place increased importance on hygiene, safety, privacy, and
contactless technology. Consequently, improving these standards plays a pivotal role in fostering

positive experiences and trust, as well as promoting long-term customer loyalty.

Keywords: Customer Satisfaction / Thai Hotel Industry / Factors for Creating Satisfaction
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Tiazuuuauianelageaaunsiu servicescape laud anmuwindaunisuinisnielulssusy
Tniamelgugousu (Reception Area) fifin1sdnsiiufidese dnemuayann uavussernia

v A

Tnosweghamnzan Sudussdusznouddyidmaremssuinunmmsuimslaes

wenani Mg #f] Expectancy-Disconfirmation ¥4 Oliver, R. L. (1980) laisunisununld
oSungamfianelalugsialssusueaunsvans Tne ofyy Ao 181930 uay 0395 udasl (2567)
nanrauielafauainnisieudiousening “Uszaunisalade” wae “Anueants” veq

AlEUINS mnUsvaunsalnlasugandianuaands deuneliinauidandeuin ilug anudng
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(Loyalty) sluguwuunisnauanlduinistuaznisuense lngiamzdadeniusiniuazainuduan
(Value for Money) #ilsisunisszyinduussgdlanidfggatunisdnduladnin

namlagasy laa 7Ps laudennd osuazatiuauLLIARA 1Y Customer Value, Satisfaction

sala

Y < = = 13 a ] Y} P
waz Loyalty leegnafumsduna Wewinynesdussneudunumsuiulunisadiedszaunisald

wnand Felugnissuiamen anufisnala warAnuinfegesdsdusossnalsusy

ganalssusulnewaznsuszendlyd SERVQUAL Model

gnamvinsalsusilvedunalnddueaasvgiasunsvioniien Gademelduaznisdis
auluns vlinsudetussrisussneunafiugaiuegnsianios meldusundandn “anudis
wolavesgndn” Jsnaeifuduusdenagnsilsusudedimnudfygegn swidedunsuinig
Srununnlusemdlnedlifuanudiiudidainedsdanussrinmuninuinstuanuioel
wazAuAnAvegnAn InedinsounuiAn SERVQUAL 283 Parasuraman uavAni (1988) iusuuuy
d1fty aseunqu 5 1A 1dun eudedield mnuaunsolunismevauss arwiiula arunenlald was
Aefidudesld degmirludszndldesisnerandugsielsausy

NuUANYIves dgvaTal N1eyauAaluus (2559) wudﬂqmmww’%miﬂfq 5 dfAn1Unsau
SERVQUAL dsrialnemssionainiignin3ug anuiiawela uazaudndisonisndusilduinig vaed

YN/ Wduia (2564) svydn dnviesfienlneidinlsasy 3 andludosinenlianuddaiu

= v |

FnwzmsuInisuesminay 1wy anugnm tides yedn uagnislideyaignes dau o1 yaugn
(2563) #91 Hadodusmuargunwuinsdnasonuiovelageian sasidededsusiuay
A mestniaudAysesan SniseTauniv wu sesdunazindssiiseulsy fovswade
ANuUsEulasInninAnalenss

o w =

Tutamdsnsszuinvedlain-19 nginssuduilnalfiuasuudasodadidodin auiviug
Tawda (2566) 52y tvisaitsrtusnlvirrwddyiugueuie anudasnads eududud wagnis
wunslulssmadaesodiuiuniu deaenadostunanisineives nians wlwdena (2566)
fiszyin Tsusudndudeaaiunnsgiunsuinmssnuamiuagein MsneUauesisIag uaznsaii
awsiilaungninegssioiiles

Mnnsdanssideyaivimeimunasiout anufiselagniwesssivlsusulnedaiy
i eulestunuaAagIunisnatnusnig (7Ps) lnglaniy People, Process Wag Physical Evidence
Fufiunguf] SERVQUAL, Customer Value, Loyalty wag Expectancy-Disconfirmation 481 Oliver,
R. L. (1980) esisiimdnguidsussindavayuiivssavinasunginssuguilaa lén n1snduan
Fuaznisuensaileuan dafuiussnounislssusulvednduossuindanagns Tnewu

1. MyiainwrlaziruARYeIUAAINT

2. NNPBARUUNTLUIUMTUSINTAINTETU 5957 wazlusala
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3. M13A319UTTAUNTARNNENF NN NNEA AT AN

ANaa o A

4. msamulunaluladfdviadiefudunisuinig
5. Msdeansidaan anverinsgnianumaniuazUszaunissiaie
nalagagy AunmnsUinsiiaenndesiuanumanisesgndn ludadendnionsedu
anuianelauararseuinfodadsdu lnganzluuiunnddlain-19 fuasgiuguoundowas

Y I « o & b A v Yy 1 a a a
ANNUaRRNgNA1EL U “ANUANANIITVUAT V]VlﬂIiJLLiﬂJmaqmaUau@Jlmﬂaﬂrmiiﬂi$amﬁﬂr]w

3sadunIsIve

ASTUAUIGNISIY

[ va o

MM9ITeasalldnszuas N Telwenasiduniewleddn Inudidulddndananans

o U

@

sgaunAend loun Fssunssuiieitesuasaenadeiuinguseasivainiside Ussnaumeunaly
338 ena TS SiuAnwnlasumsinuirewnsidludsemawagaisseina lnadaiden
winzenasifianuindedeuaraunsaldilugudeyalunisdunssivunAniieidiu Jadens

afeanuiianelasiegnAntugsialsausy (Wellington, 2000)

nsaAsedeya

Ya v o oA v ¥y o a a

E‘\FJ gAALABDNYBURIINLBNEFITIZAUNALNUATNUUININYDY Scott (1990) Feflvaninoua Tu

9 Y

= t4 P <

NIARLEDNLENAITNLABITDY Usznausiy 1) dA1Ngnaed (Authenticity) Ao 1 UuLeNa15ANIRIN

U

v
=

waudediald danudesgnees auysal denrdesiuuiunvesanunsaiiiindulugiessesiand
fAfiun 2) fenudndedle (Credibility) Ae Wwenaisiiusiaaindeianainuaznistadeudoya

3) finnuidudaunu (Representativeness) Ao 1ulonansiiauisoLanisneaziduaunuLonans

Uszian wWeniuls sreazidenanusaidudununguuszannsiiedale waz 4) Sanumnedaiau

[ 3 £y o w

(Meaning) As WJutenansianunsadnlaladne daau aenrdoaiuinguszasduasiodAyaoinis

q

e

v
Y b

798 (Mogalakwe, 2006) WazItAT1ELdonT (content analysis) Mamua AN uasUkazaaUsiy

NANSIVYIINNT AT LB

YOULIANTIVBLONE TN AL

vouwmidlomvestoyaililumsdaaszsionarsadell Uszneudie 1. wudneufionels
Y89gNATUEIAALIWTN 2. AAINNITUTNISAUANNAanela 3. diuUszaun1an1snaInuIng
4. 5@ oansveaniinauivyszaumsainazauianelavesgndi Taswanisdaiden wudnd
amunssiAeTes aenedesiundninasinisdnidenenas wayTanUszasdemiade yuvivau 18 atu
wiady dssunssumwilng S 12 atu wavassaunssunwisisUsemas oy 6 at Jefidels

Unssunssuseananuduiadenisasanuiiseladegnalugsialsausulng uazasunuduius

U q

SEWIUIAAANS 9 fanand ieldidunseunwAnlunisidesely
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WanN1S3vy¢g

3

nnwansAnwiadenisaianufiaelavesgndilugsialswsulne WulunuingUseae

' '
a =

Toil 1 Fajsduaneiuumanisaiianuielavesgnanlugsialswsulng anwanisduasien
fenan T wunundu 7 wumadndil

1.1 mﬁﬁmmqmmwmﬁu‘%ms (Service Quality Improvement)
Wuwuamamdnidutadeddynenuiionels Tnoane 5 Hfves SERVQUAL L
Aud T edie (Reliability), N1snavawes (Responsiveness), A11usTula (Assurance), n15valald
(Empathy), Asiidudiaslé (Tangibles) wnmsdsmsiiuniseusuninnuliuinisegegnsies 3057
uazadla uitelignd$aniulauayléFuszaunsaidaun

1.2 M3UIMIYAAINIUALN13ARA5LTIUN (Staff and Positive Communication)

o v =2

yaans Aefidfiaismnuiianelagean iesanminaudugadudandniugnii 3aes
LARIPIIANN Boutiey wasiiviAuARTIA wavneRensadeTansssl UMsFeserEy (Smile Service)
wardeanaideuan ilelaunmdnuaiouguuaziduiing

1.3 nﬂﬁﬁﬂnﬂﬁgnﬁﬂﬁuﬁuﬁ‘ (Customer Relationship Management - CRM)

§ o

A153NYIANUAUNUSUAINITLITUIAIT LU NISAAMIUNG N15HOUTDSDUIEU LATNISEDAIS

o '

Wdessulat iuwuimddysenisadn “anAnding” (Loyalty)
1.4 mﬁﬁ%"]\iqmﬁhLLaZﬂ'J'lilﬁ:&li'lﬂ'l (Perceived Value and Fair Pricing)
arwduadlafisuiunm usrdndunnufiaelawasnsdadulanduurlduinisinads

TaggnAnlneusshsmmanzay U3nsasu uazdsdiuisanuagnInanse Aogaudsvodsausy
1.5 NMSWALIENMNLIASDNLAZE I8 UIBANEZAIN (Physical Evidence & Servicescape)
A9WINABNN1INIEAN (Servicescape) WU AINATIR AILTHTY wasl AuUaensy

uaznsanusianigly d8nsnagraninudserivlagnen T,mjLawﬂu%’wﬂ’mLﬁaﬁaqﬁqﬂﬁwmwi’a

ANLFIUNELARZ DINEUY
1.6 Msldmaluladuazuinnssufana (Digital & Smart Service)

Tsausuiildinalulad wu nssewuiefie nstrsziunuuliduda uazssuunoundy
soulaw avademnuazninuasanyynissensey Wunsensedudsyaunisalandlaenss

1.7 mﬁnﬁzé:umsné"uuﬂ%'u‘%n'ﬁsz’fﬂu,azmﬁ*uanm'a (Loyalty & Word of Mouth)

anufiawelaazinlug wofnssuen uaznisuensie FudunadwsddyuosgsAauinig

WU TAAUTUSUN SHAZ AULAN dIuaniilay LLasﬁﬁ]ﬂiiﬁ@ﬁﬁiﬂamé’mﬁuéﬁuqﬂﬁ%ﬁm
deldduamginmisnisainsanufisnelavesgnénauinguseasdtor 1 ud auzdide

Iediuns@nureludiues JadeidemasionnuiimelavesgndilugsialsusulnemaingUszasd

[

Tofl 2 Bewan1saTevinudl anufianelavesgndnlugsialsusulveiinainnisysannisvestady

03
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d1Aty 4 Usenns Lo 1) AnImnIsu3nIsfiaseunguiienuagenn 2) anuasndy 3) mugnin

a

wag 4) AN nveInNY $IAUBIAUTZNOUNNMIAAIA 11U 31A1 YAGINT UaENTEUIUNITUING

o 1

AaBAIUNTSARANTTNUTEAVEAMUaEN1TATIsANNENTUERUINAUgnAT WeTimdiumsusudasie

anunsallain-19 Juhlilswsuansaasianuiielauas Shwianuindvesgnailaegiadedu

Tngransdaasizianusanlseandulssifuddn 4 dulanemisisi

U2y

AMAINAITUING

(Service Quality)

AuUsTEUNNY
ANSNAIAUIANS
(Service Marketing

Mix: 7Ps)

ANUANAYBIGNA

(Customer Loyalty)

S1UazL28n

- fif SERVQUAL (Anuvdedie, nsmauaues,
ausula, muenlald, defidudedls)

- ANAYEIAVDIRIRN wazanIuT

- aruvaenste Tugaud

- mmqmw/mmmvﬁaﬁa wasnsnevaueddl
S5 eanInay

- Product: AN IR Aseeauazain
UTFEINA

- Price: ATy ANUANAT (Value for
Money)

- Place: ¥uadins nsidnds

- Promotion: TUsTudu nsdeans N335

- People: YAAINT N1FUINTT ANFNN Yinwe
- Process: NS¥UIUNISUIANT ANTIANGD
Usednsnm

- Physical Evidence: US58101@ 3120883 A3

A¥910 MWanwallsalsy

- AMNTNNNTUINNSEN (Service Quality)

- muiswelalaesau (Satisfaction)

- Uszaunisadfannwiinanu (Positive People
Experience)

- SIAmRIzaNANA (Value for Money)

- nwanwallsausud (Brand Image)

- aundesfusazanuvaensy (Trust & Safety)
_ UsvaunsaliBsuang maneads (Consistent

Experience)

NAAWS
AR NIRRT
f LARANULTRIY
ANUianela waydl
s ldunaualy

USAN591

FIYATIIAMUUANFA
MINSUTTY L
NsTUIAMAT uae
N3¥AUAUANAGD

T5qusu

WangAngsunsly
USN1591 NsUanee
wazaseselasey

817G INaL a0y
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Uy Fgazidun HAANS
Uadelvinaa - WnsMIsuguenntle uazAnuUaeaietugs  inumsguluau
anumsallain-19 - msiowmalulagnava: ssuulsduna, n1stise anuvasnsuuay
(Post-COVID-19 Ruesulat, unannesumivia wialulad Fananedu
Factors) ArinAuAImUINTIl

gl

HANMTIFBTI ANuianelavesgndt Tugsalsausulnefinannisysannistadendn laun

ARAINNITUINITAINUNTOU SERVQUAL NMSTANITAILYTEAUNINITAAIAUINNS (TPS) AAINATY
anudaends queniils uagnisuszendlfinaluladlugandslain-19 Jadumanidaeaing
Uszaunsalvesidnsin Tnesjatiuiinnuidesiu mnududn wagmsldsuusnsiineulandanusesnis
og1auvia3s Fahluganuionelalnesin uardwmaligndninaiusndselsausuluguuuuresns

nduulgusnsTasnsuanseldauintaluiign

nMsoAUSY

@ o

AdeldeAuTenan ity muingUszasdniside fedl

1. Wedauasgiuuimenisaianuiisnalavesgnalugsialsasulve wudn wuamnanis

1Y)

afnanuianelavesgnaridnuazasnndeanulunmsid nan1sAnymargatu 1oy vewudis

Ao

yuuIA (2561) way nans wlyadivna (2566) Buduinnaunimnisuinis (Service Quality) {uilade
diyiiqaidsnalaenssionnufianelavesgnd Tasiamiziiiefiarsantiunseunufn SERVQUAL
Y99 Parasuraman wagAaiy (1988) T93 lifiudneundede nsnevaues msafeanruiiule
anutelald wazdsiidudodld Wuesduszneundnvesmsuimsidamam lssusuiiannsasn

WnsgIUN1sUINstuns 5 dadldegvdeiliesdenasinuyseivlanasusegdalignAnduunld

v
o

usnmsdliuntu Tudrwresynains Judududsdridyuesnsadiaussaunisalgndn muideves
ey A81nelaSy uay a3vs udad (2567) sauviwiivgy Tads (2566) nuinwiinaulswusuad

Augnn Bundy wagliuimsieanuldladmalignaninaiuidnsvguuaylindasieuusud

'
o

T5ausu N15U3MIMeIeeda (Smile Service) wagn1sdoansidavindedugaudmisinusssuuinig

] Y a

voslngiunnsnsndsemady 9 wazdinautladefignimenalinmueiigs nuiTwaniagioud
nsassanufianelalienafinduldmnen sywediniusiin sewhenineuiugliuing venani
nsUIMsANUANTUSUgnA (Customer Relationship Management: CRM) Fududnesdusyneoui
faudftyion1sasneuing uveslzyasel MyIuRaLun (2559) war 91381 UyUan (2563)

wunshaaurandansdin msmeundudesenieustiainia waznislideyataansfiviu

05
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Qél

Usrlewiiudemneeauladyisiaiuaiulindawaradinindnwalidauindelswsy n1sshw
Audiiuseswadlosdidsnaliignéndaniuduntnouusug feziilugnendualduinize
wazmsuuziaolueuian Snuspifunidefiazvieudnlunatsauifede “anududiuazainy
wnzanvessAn” 1wy Tunuvemsssiius adesdeanu (2562) war 81581 yayUan (2563) g
gndvmlnedindaduladenlsusuanmsiisuiisussninsaiesinfuddilésy wu A
5910 ANATAIN LALANNMIBIABIIBAIWAYAIN T5ausuiiannsaadienmdnuaivesniy
AuAn (Perceived Value) Idegnamnzay gouldfuanuiianelaluszfuganinlsausudifisiagaud
uinsliaenndesiunuaiami ueNaNAUAIMATUINNTUALYARINTUE AnTNIAdoLLazEs
SrungaudzaInvadlswsuitunumdAylld g eulunindu nanisfinwiues Tang Xiwu way
Napawan Netpradit (2024) safsnuvaseiyy d1ueiaiey uazess udasl (2567) ¥ “Aundou
NNIBAIN” K70 Servicescape LU AINAZDIN NITIALAT N1IANLAINI8TY LazAuUaonds
fnasenmidnfimelavesgnilnenss InslamylulssusuniiossesiignimanismmiFeudieus
Fesnmsanuazanauislunaiieaiu msuiuussussemaliaonadesiusndnuaiviesiuiaiu
wmsiTieuguAndwstaunsalvesgnaldogisiiussaviam lugaddviafinginssuguilae
Wasuasegasinsy NuvesrIuw viika (2565) uay Tang Xiwu & Napawan Netpradit (2024)
wutealuladiduadesdoddylunisasisenuiionela wu nsldsyuuassesulay mstiszdu
wuuliiduda uagnsdomsiudesmaidviafinnuasdiieneg meluladliifiesmsandunounis
U3 widsairenmdnuainuriuasiolviiulsausy feaenadosiuuundnuesgningulfiy iy
ArmazmNuarANUaonsty datu nansAnvinansatuagiounsatudn anufiswelavesgnénay
ilugnaAnssunsnduslduimsdiuasnsvendeluiBsuan Wy vuvesdgasal ngyaufaiuw
(2559) uaz oAy A8 18193ey uay 933 Ndlassl (2567) way SEALY WIKA (2565) iwuinndaiis
woladimuduiusiBeuaniuanuinsvesgné (Customer Loyalty) kagnisuendewuuiinsieyin
(Word of Mouth) duduiaiesdienmsnaiainsmdaasiifunui nsairsssuvazauudu ansimy
dmiugninuszdn uazfanssudaaumnudiusudsnmsdindaduuumaiivisfnvgugniiu
wazisgnAnlvsiogadady

2. leAnwitiadunsaiannuiawelavesgnanlugsialsausulve nuin aunmnisuing
(Service Quality) A1n58U SERVQUAL (Ayminindefie nsmevauss msadunundosiu msienle

o o o v a v

1d dsiidudesld) uladuddniianlunisivuaanufianelawazanudnivesgnailsusulng

Y
v

dnndediungufves alnguuv sivstiinuina war als¥il A3Twun (2567) NTIlsawsundinnIn
nsuinslusgiugmnany asdumsienlalduazaiisnnuiniete dnvisaierdnlvgidumaiie
Wnueuszrdunazliineldawnn Yadedruynnaidninasenginssunisvieaied aennassiu

NUITBVDWNATY YUUIA (2561) AANWIAMAINATITIAUTNITVRILTIN WNTUA N1IBT Bl

aa a

4 55 IngnuniAN 5 A1 (ANNUelie N1sRavaNad Msasauwety nMswelald A
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lo7

Fudadls) dwasianunimnisuinisieesadluseavas Insaniy AuLelie uag N1INOUAUDIVES
winnuniavsnagegadenmilanelavegndn Nedenriasiuaideves dgvasal ngyauRauum

(2559) fina1AeANUFUNUSTENINANAITDRNAT ANUTNDLD wazAUAnAvegnAl tnedneds

aa

n38U SERVQUAL uazduduinnmuainn1suinisms 5 da daninalnensaendiuianelauas

o
a

AnuAslandulden nsaiungud] Expectancy-Disconfirmation 44 Oliver, R. L. (1980) wenain

o

dIUUTEAUNINIINAIAUTNT (Service Marketing Mix) laglang 59A1 wag YyAans dunumnaifgy

o

[% ¥

Tun1sadamnuduawazamlinga daunszuaunisuinig war dawandounianionin @i
Uszaunsniidauan aenndasfuauideves adiugt lauds (2566) inuin ffddgiidnadonin
flanelainniiande “Asfidudaldaniinuasninam’ uas “msenlaldrogni’ agviouinmiine
ﬁﬁuw38’1%ﬁLLazﬁﬂ’ﬁﬁwmm@i’jﬂaLﬂuﬁﬁaﬁwﬁmﬁammﬂisﬁuhLLazmiﬂé’wﬂ%’ﬁﬂﬁﬂ?ﬂu
oUIAR UBNIING iy AeTuelaSey way o3vs udlavd (2567) Anwinrufiawelavesgnédediu
UTEAUNINITNAINUINITVRILTUIUTYY UATNUIIUARINTUAENTTUIUNTUTNNSHBNS WA g Asie
anufieneslavesgndt wdalain-19 Anuaianisliddsuly Tasquounite, mnuvasads uaz
walula8lsdudananaduussiingulnl n1susulduinnssundvia wu ssuudndudmlusia lavens
fifives SERVQUAL Tiasounau walulad way quounsls isadanuiulawazanuuaoadown
9nf1 Feaeandesiunuideves viiugt laide (2566) ina1nfislade-19 dawansznuatisunnse
gravinssuvieniisialan TnengAnssuinvieaisnvdsuld Iauddyiuanuvaondedmn

guameuisuniu waslisunisvisaieiniglulseme, nsldsagudiaius, wagnsvanieaniun

[ & a v a o d9 v & = v e &
wodn wenINi MuITeresnans wlnidlna (2566) Sa¥lviiudsnnuaenndasluysziiuilii
nasan1un1sailadn-19 gsnalswusulugassiideundyiuanuiimelndauaauninuinig
Inginvisanieafinadanumaniuazanuianelagidusesgueuly anudaendy nsneuauasi

57 wavAnudlagnén

Us:lgsunaaio:lasu
1. Usgleaini931n1s (Academic Benefits) s1uidetidimnuddglunis duaszilazasg
asanu3va Weniuladeanufianelagndilugsialsausulne IneBanseungufd1fAty (SERVQUAL,

v
v o

7Ps, Expectancy-Disconfirmation) Hadndgusutiafefaiu (Hu anuazenn eugniw) nieuis
gpasAauslval luiid “quoufouszmeluladidia” fuintunddlaia-19 deidunisuiuuss
grunguiliivaiouazdulsslomiogsdedmivmidouarmsdanislsuniusuian

2. Usglevinani1sufua (Practical Benefits for Hotel Industry) lusgaufjus Midduilte
fuszneumslsusulunsesnuuunagnsuimsiinsign Tneiiuns enssfuauazein anuasnse

N1IRAUIYARINT (A1un1sFeasuaznsnauaue’) wazn1sld nalulagfdvia (wu seuuliduda,
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CRM) wieaseuszaunisalfiasaniiuady uenainil dwiglilsawsuusdagseaunenagnslamungay

wiu Tsausuvgiiuuszaunsal Tsaususgaunanadusianlusdawaganueuen

v
av P B] |

3. UselevilsiodsnuuaziAsugia (Socio-Economic Benefits) Hamsidetifidiudwaiuayu
nsensedugmamnssulsausulnelunimsin Inevhligsinannsnaiianmsgiunisuinsiiaenados
fuanudesnsvesinvieniieaidluuassnsUssna durdmaduindenisduasunisvioniion
AN MIafndeliurousymdlng uasnafiumeldmaasugitlusssen Sniladadae
wndnfunsRauididu Tnenisuiurnufuiiaveusedny nsuimsdansilusda uagnisinm

dwnsenlugsialsausy

vUolauduu:

v A a

NNRAaNTFUATIERINAIEAIRgteiuladunsadenuianelavesgnalugsialsasy

Vo

Ing anunsoagudeiauouuslanad

ForauauusidIu R

1. AuAMAINNITUTNT Lsausumsiiauddgduninsgiuanuaren aulasnsds
wazANgTBIyAaINTegedaLiles eanidutladondniidsmaienisuinuninuasauits
wolavesflimin nsdmeusuuarUszifiunanisufdAnuveminnuiadudsdnduiioatisny

Warulinuanan

U

'
b4 =

2. guyAaInsuaznIsieds Msdeasnivszsdniamiiludeiaunwisezetauniwidu
Yadudrrniasuasisussomaniduinsuazanutdula lsausuisasimunyinewensdeaisves
winnulingauivandvannvanengy nieuvisdnsyuunmsianistedeaseuiivniuazldlaie

asnannulindlaluszezeny

Parauauuzdmsugliuslavianauide
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Integrating Technology and Logistics for Sustainable Tourism
Development in Khirirat Subdistrict, Tak Province

Sutida Tubtimsri !

Namfon Saragosa*

Eakkarath Panyathep’

ABSTRACT ~

The research titled “Integrating Technology and Logistics for Sustainable Tourism

Development in Khirirat Subdistrict, Phop Phra District, Tak Province” aims to examine the
general condition of the tourism logistics system in the area, analyze the community’s
potential in applying technology to enhance sustainable tourism, and develop a supportive
system or tool for tourism logistics management. A key research output of this study is the
development of a prototype “community-based tourism mobile application” designed to
integrate local logistics data and technology. The application includes core functions such
as destination search, activity booking, review and rating systems, online payment mockup,
and interactive mapping—designed to suit the local context and be user-friendly. A mixed-
methods approach was employed, combining quantitative data from 384 tourist questionnaires
and qualitative insights from in-depth interviews with community leaders, entrepreneurs,
and local authorities. The findings indicate that the current tourism logistics system in Khirirat
Subdistrict is still at an early stage, facing challenges in infrastructure, transportation, and
visitor service management. However, the area shows high potential for development,
especially in its rich natural and cultural attractions such as Pa Wai Waterfall, the Hmong
New Year Festival, and traditional hemp weaving activities. The implementation of
appropriate digital tools tailored to the local context can enhance logistics efficiency and

serve as a concrete model for sustainable community-based tourism.

Keywords: Technology Integration / Logistics for Tourism Development / Sustainable Tourism
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. 91 | Anululy
r . 9NING . 57A1A1 .
IATDIYUA cC TEUINN PRI A2 . MSAUNIY
duwdoniniy P Uagquu
Tumsis Taovszunn
80-100
125 cc 60km 64km/1 27.38 um 25.66 U
km/h
80-100
150 cc 60km 40 km/L 27.38 um 41.07 ym
km/h
80-100
300 cc 60km 35 km/L 27.38 um 56.06 um
km/h
80-100
600 cc 60km 21km/L 27.38 um 78.22 um
km/h
80-100
1000 cc 60km 19km/L 27.38 um 86.46 UM
km/h

AN 4 AN519ATEINYNISLAUNTRINT L UBUALABUS LU

(NLENTUHE TNNBULADA — FUARATINHYS)
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9ATINT oA ¥ Amirfuly
p . v v . 57A1A11N .
LATDIBUA CcC TTUINN duwdeniniu | Aaus . MSAUNIS
. P Uaguu

Taoade Tuns3a Tnevszanwu
80-100

1200 cc 60km 20 km/L 35.06 ym 105.18 um
km/h
80-100

1500 cc 60km 15 km/L 35.06 ymm 140.24 ym
km/h
80-100

2500 cc 60km 11.73 km/L 26.09 um 133.45 yvm
km/h
80-100

3000 cc 60km 10.28 km/L krvh 26.09 um 152.27 uvm

m

29 5 eAlEIensRuNITasuRlagUsya

(RINUWUNGUNI DNNBULADA - FANUAATINEYS)

Tusumelulad uihdagtugusuddliiunanofuseulavliluniseesfanssuvioudns
foyauuuFealysl winnmsdunmuaiuazmsdunsmginssuinvieailes nuivieadieaiuualiy
ﬁaﬂﬁmiuiaﬁLﬁamiﬁumsﬁamﬁ 19U A3 Google Maps Msatnulglfaiiife Lazn15U15isu
HAUSTUU e-Payment §suanslfiiuislonalunisesnuuun’ osdonsonaundiaduilidoules
inviondien fuundsiondsaviosdulvidussansamuindsdu fidluudvesmadifisioya n1saes
U3 wagnsdeanseaduszuu ilefiansanlaesam nuindiuadisugfdneninlunisiamn
navieaiisrediedsdu mnldunsaduayuiluiulasadeiiugu nsiauwinueyaains way
nsussndlfinaluladegramnyan Tnsamizsmasiauueundinduiinoulandfsiutoya unud
f3va sUUT szuuineusy uagnsthsziiuesulad Jeazannsaduaiunisinnislaiaindly
seiugmdliiauiualiouas defuluszozem

3. luauuIMINsysann1smaluladiuladafndiieduaSunisisaiietegiedaduly

A A
WUNYUYUIUUN

va o

IINMINATIEIToyaBdnATIEY {ITeldmuwInysannswalulagAdviaidniunis

U

Jan1sladafndn1sviauieIvewnuafssnygs Jminein lngeanwuuiukuukaUndinduiiegiy

AUUAYUNTYIDLN B UTIYUTURY W 9TU N uTlaFuTnoUTand UTUNYUTUBUUN NIR1UNITTIR

£

Joya NSUTMTIANITAINTTH wazn1sildsmveldiunedIves fail
FTUUAUMUNAYIBUTiED (Destination Search) 1uni1sguieanuazaanligldauise
AumgavissiiedldegrssamSmunisiuidenyinunseaouil nieudeyadsznou wu sz

AANTTU LIANUA-TUA LazAITEUNN
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szuvlRafanssuvieadiodluguuy (Activity Booking) ilesesiunisaesianssuidemusseu
war3ad3n wu manedilefyve nsvemsiutu “Uaaayulng” M%@ﬁﬁmiim%aﬁsuiﬁu 9
iednaiumafidiusiuuaznizaessldgauluiug

sruuiauauviawioadiealul (Community Co-Creation) {unsiliafiudliauluymeunas
Tnvieadisraunsaiaueunaieniien Aanssu vedudviesdulnl 9 ieduindeunisiamuinis
vieufenuuildiusiussrinssunazgldoy

wufiuuuldney (nteractive Map) Lumsuanaduma gadndu vinisiugiu $1ud
Touawnd uagsuwnisianssrihuusuiadiauuuldney deliiniesiisrnusuninfumdldegng
Winzau dzann wazaanislininensiiudndu

szUURI0819n15915v3uoeulall (e-Payment Mockup) L unsdavirsyuudiasstomns
nstszRussulat] Weaannuduasligliuasguaunouiaungmsifousossuu e-Payment 93¢
191 WiBLNE e-Banking #50 QR Payment Tuszugsioly

sxuusImazlinzuuy (Review & Rating) Wi liinvioafisaauisaussidiulszaunisal
Tazuuy uazuansnwAniiuieunadsisaismiofanssuiinsiu Sseifiunnnindedelrtoya
vuwnasvasy wazidugiudeyaiannannimuinisvesuyy

szuunnuiiuladafndnisvieaiie (Logistics Leaming Space) 1umsdnnauiuay
donaiFoud wu umarudu q 3le vieqile Tarwiisituladaindnisoadies nsdanis

Wun1e nMsuImsianmstinvieaiiey uaswuifnviediieteg1edsgu ieimundneninauluyuyy

Khirirat Sustainable Tourism Platform

Annms iy tumsidumns 17 5 & bRz 5 dhwsduaaulad dauw)

TS T T

T awsu & srwgdwiadsdnadnissnanto

A9 6 FuluukeUndndussuLladafndnisvioniien duafsIIegs
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DAUSINANISIVY

a

INMTITELTN “UuImnmsysanmsnaluladuazladafindionswauinisvesniesly

AUaR3sIEN3 dminnin” awnsaeAuseranmuUssudRey Al

1. aninluazdnanmvasszuuladafndatunisvisaiiealudiuafsseys

v
awv A1 o

HAN1TITLYINUAATINEY SN TNEINTNTVBUNEINVAINYATY TIRTUTITUYIA TUTITY

'
g a

0930 wazilayaviosdu wu Aanssunedlednyes dimnUiming uaziendnualvesAnugs

T o

a

Fsaeandoafunuafn nsaunmsvieadiesgisdsBures WTO (1993) Mtfunislimiweinsedned
AnAwazadlTdadndnuaiviostiuudy

ogdlsfinm sruuladafndiitonsvieniios (Tourism Logistics) Tuituiidslaianysal Tneiamny
fvesnsinavesinvioniion mslvavestoya waznisinavesnsiu Fadussdusznaununsouves
Christopher (2016) wa¥ Baggio & Klobas (2011) dswalvinisidfsundsieniiendsidesidn
au thedears maiuneneluiiuil uaznisviassuuteyaidaiui (Spatial Information) #1915y

o ' N

N5 eNleLdUNIWiBLel FedenAaefukiIAAYY Ballou (2004) kag CSCMP (2023) M58y

caay = a

“TadaAndfidesiinisnsunu aruay uazdanisldgumudeyauazuinsiifiuszansaim” mngu
Tnssadeifuguiideuns mssnsvdiulszaunmsaiifnviesiisnaesliogissaie

fathy wan1sideasviouliifuindiuaiTeug Snineins (Resource) finfousionswamn
\Huuvdavioandiondegumy uidsaszuu (System) wazdeya (Information Flow) Aisessunisudms

IANINTVRATYIUUY TN TRENEEY

2. unumvaamaluladlunmsaduayussuuladafndilanisvieaiien

weddenudn yusslilliysannameluladiirfuszuumsdnnisvieadion 1wy Selaiflssuy
vosfanssueeularl unanwefuUszyduius viegruteyainvieniion Jeazviou “desinensld
wialulad (Technology Adoption Gap)” luuSunveuiiersuunlve nsldfiuwanlesufdvasessu
vilvinisluavesdoya (Information Flow) n13lnaveen153u (Financial Flow) Wazn13u3nis
vieaifien (Tourist Service) SaosfianAsnain Ssaonadosfutodunures Buhalis & Law (2008)
fidin nameluladuntaedunisaes nsimng 397 wasnsthsedu Wu “enuaanieiugiu
yostinvioadieagelysi”

uaNaNG wuARATEI UNWTO (2020) Saitiuinnisysannismaluladlussuuladading
vieuflennzifivenundy analusdla uastssavsnmmeshddaummatendion fudnisdum
foya nadnAuladiune msteuins luaufassaunsaivdansienden

nansiteTeavioudn mndunalulafunthoaduayunsdanislaiafndvieadien andu
nalnddniivaedeulominensyuvuirfunaatinvesiion uasyilissuuiimsdanisvieadion

‘anm‘uuﬁﬂ’sjmmlflu “Smart Tourism Logistics”
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3. wusuumansysansmalulagiuladafnduleduasunisvisaiignagnedsduly
Nufiguyuruum

ansidetliAiuin mssenuuukeUndiedusuuuiileysannanalulad fussuuladadind
nsvieaftedluguwu Fordunuamedfyfivissnsefulssavsammsuimsianmsnisvioudiesves
FuaRTauns Sminmn sdludfvesmsliuinms maddddeya usmaaduszaunstimavieadien
gy Wnefardundnuasoundindu dun seuuukuildneu (Interactive Map) Szuuassianssy
52UV M3thsziusiiu e-Payment uazadannmiiulaiafndnisviondlen aeandedlaonsaiy
wnAnladafnduazladafndiionisvieaiisrves Ballou (2004), Christopher (2016) wa¥ Baggio &
Klobas (2011) ffunisdnnisnisivasestoya dnviondler ninens wagnisuimslufiuiiess

1Y

Juszuu iieanduyu 1indsz@nsnimial wasensziunmun1mnIsuinis

Aaa v

ASHAUNALUTAE ARV A LULNAAN BT UAINEN S9dEDUDINITADUANDIAIUATANIIVD

aa o Vo

ﬁfﬂviauﬁmiuqﬂm% a suULIAAYEY Buhalis & Law (2008) Az UNWTO (2020) fiszyiniinvioadien

]

v W o

adelmilianuddgivanuazainlunsdrisloya n1s9es n13mne n13337 wagssuumsdnsy

o

Funuuliituan FeiladduiisenuuumntisangUassalunisiiiuna liiaussansamnssuideya
wazihlsiUsraunsalveadieandiuuuy “Smart Tourism Experience” i

uen9Nd NMssenuuukeUNAATF UL saTuay LA n1svieafidlanyuvu (CBT)
wagnsmuINIsYieafisdegsd afumunsoures WTO (1993) wag msvieuiisauisssimalng
(2555) Tnglamziunisiidrusamvesaluguau miadlidedndnuaivieaiu wazn1snszareseld
ogadusssn Meitunsiausunawisadiedl 115337 nsassianssu wazadanimiladaning
navieniier drelvivuruiifiuiilumsdanaminensiesiisavesmuies annsniFeuiuasiaun
#neamnisuiniskuszuumaluladliedsoiies aenndesiuiuiAnues Chambers (1997),
Chaskin (2001) uag Yiamjanya & Wongleedee (2014) fiiunsiaundnanmauluviesduiiesessu
MsvioLiien

Tavagy nanseonuuukeUndindusuuunssitasasanalndenlosseuing “mealulad -
Tadafnd - yuwu” wazndndulifiAnguuuumsveadierivimsinnislisnenuies guvuiaiy
duuds wagiinusslomideinsusaviosiuegeuriais Feaenadastundnnisnsiamnnisvioudien

agddularnevausIianTUAsuugdPuAIaluTagu
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Uolauduu:
Farauauuslunisiinanisiveluld

1. fawweundindusuwuuiitonsvisaineluguyy
Mnwmsiieaniuuly fllduieideduiipdiuamnsatduwuukeundinduluusuldass
Tet3uNTATUNUEIY 19U NSAUNIUMAMBLNET N15909AINTIN YSBTEUULNUTNLARDY BT

Tinvieanendfedeyaliasain wazasrnmanuainviuadelviiuyguyy

2. @suaseAngnmmuuinskagaIvalviauluyuyy

Asiinseusutiukar Usenaunisluis eesnisldimalulad nsuinisinvieaiien

'
P

wazaulalunginssuinvisaiietgalvi ieliguyuaiusauImsianmsurasieniielaognad

UsgdnSnn uazanunsausududngiasugiafdvialaesaiung

v o

3. wdnsusuanssugSduuawisafisadunuusziuiua

whgnunesguazenvumsiasautmans3deilvlddunseunuwmslunsWauinis

vieadienluiuiidu q Nlidnvazedrendsiu lngldiuarisegidusmeddunmsysannisnalulad

funsnensnesusg1elionanval

4. msdaasumsraiseludlussdunmadausing q fedl

MBnuNIATE ITU NIgnTIMsieufiuasfiv Swdamn ausathuaddelubuuuma
staulassadaiugiluiufiouun Snimausunsusssduiusuvasieniledll uavduasunan
amenguildenadosiusndnvalvessuruiiioWisesiunisviouiienognedsiu

FUsznoumsvudsludumansaon-wunsy 91aldnamsitesziidunsisniioinn
weUnAinduilednszuunmaiums fu-deinvieafielfaznnuasUaeadoannd iy

dniaungenduriduladaindveadien annsalidedunuresnuidedlunsooniuy
wazifauueundinduiineulandenudesnisvesinviouiierlufiufivuun uavailuaagsieid

AMUEIEU
v o0 a o g’l 1
Farauauurlunisriniseasesald

1. vengunfnwlinsounquuInTy
n53deasatiuenzluiiuafssnugs ey Tunisfinweswelyenafiansanveaiud
ATaUARNAUavI e N alnalAswi sl s ulisudnaninuaz IR Tmanzauluusuni

nannuany

2. ANWIHANTENUAUALINA DU LAY IRILTTTUIINNITHAIUINSVIDWNE
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LLﬁdﬂmuif{’f&mﬁ]zLﬁué’mia%aaﬂéLLazmﬂiuiaﬁLwimiﬂ’wmLmdwiauﬁmmmw@'ﬁ’umi
Usziflunansenumed sndeutasiausssusioiiolfiAnn1sdnnisegeseuduuaz i uagna
L1939

3. nnaedlduaunaindudunuuluaniunisalasa

msiinsinudannass (Pilot Test) woundndunisuumisiilaeonuuulsluaaunisal
93¢ Wieuszfiuuseansnlunisldou dywlunsiiduemu LLasGﬁaLauaLLuxmmj‘I%ﬁuﬁaﬁwm

Tuunyaudaau
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Strategic Communication Management
for Local Administrative Organizations
to Promote Community-Based Tourism

Wankaew Chaiarram *
Wittayatorn Torkeaw °

Korakoch Kantaboon ?

ABSTRACT ~

Community-based tourism serves as a crucial tool for economic and social

development, with local administrative organizations serving as primary drivers. The success
of tourism promotion is often constrained by communication challenges, including a lack of
strategic planning, fragmented communication efforts, and the inability to foster genuine
community participation. Although numerous case studies exist, a significant gap remains in
synthesizing this knowledge into a practical, applicable framework. This academic article,
therefore, aims to synthesize knowledge from relevant concepts and research to propose a
strategic communication management framework for promoting community-based tourism.
The synthesis focuses on 3 core themes: the concept of community-based tourism, the
roles and challenges of these organizations, and strategic communication theories. The
proposed framework consists of a 4 step process: situational analysis, strategic planning,
implementation, and evaluation. This framework is intended to offer practical benefits for
executives and practitioners in developing communication strategies to enhance awareness

and foster the sustainable development of community-based tourism.

Keywords: Strategic Communication Management / Local Administrative Organizations /

Community-Based Tourism
\ J

! Doctor of Philosophy (Ph.D.) Student in Communication Arts, Sukhothai Thammathirat Open University
2 Associate Professor (Dr.), Lecturer in Communication Arts Program, Sukhothai Thammathirat Open University
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o
unun
nsvisatiealagyuvy (Community-Based Tourism : CBT) lasumseensulugiuginiaile
drdglunisturdoursygiagiusnuazduaiunisiuundsdu Tnefesinsunasesdiuriodudu

nalnndnluseduiui (Faunas o Jeuwnws waz 55895 7991509, 2567) el arudansalunis

duasunsviesdiealiussadnenmgeaatuiduediunsdnnisnisdeansiifivszansamdenaiedu

Rl

::4' s

AUTIMITEIA YT 83ANTUNATOIAIUN DA UTIUIUNINAIAWRT Y 91NN15FUATIZRTDYANUTN

Y

wiinareWui azdldneninaunsviesiedilaaauua ndulszaudeynilunisdearsidi ot1ds

o

naudmuny Euddnn unsTuaneg way gia Fendn, 2565) ANUTINIEAINaIHBRRAENAY

[

LLaSLLi\‘iNéﬁﬁuﬁﬁﬂmﬁﬁﬂﬁu%ﬂ’nu%‘mﬂ’ﬁﬁﬂ:iﬂLL?i’N‘VHLL‘Ll’JV]’NLLfﬂ“UﬂinW]ﬁﬂﬂa"l’JaEi’NL‘ld]u%UU

9INAINUNIUTIUNTINUTT ANTvesunsdeansvetesdnsunasesdiuviosiuiy
Hymidslassaisidudeulaeiinngiunanmsvansnasuidnagnsidaeu (Juse 2578 uas
Az, 2568) denaliniseiunusnidumsioasuuunendiu %ﬁmﬁ’ugmwuﬁqLﬁmLashjmmm
ysanstesmadeadslvllFosasudnen i (aums el uazame, 2565) Jamivariigndasdn
fheinusTsunsdeansanuuasansiinanszuaunsaienisiidusiunngusudaduiladdyues
nmsvieafisalasuay (msas Isumlnan, 2565) etrdlsfnu auddeiriundnluadunisdne
wnensdl Smiansdaasgiosdanudiieiannseumnndaysannsiausmiluussgndld
I¢assluuiunvesesdnsunasesdaiesiuiily Tnslanenseuiiysannsnguinsdeasdanagns
WaiundnmsianIsnasguualrdvasusunues CBT

fewnil uansdnmsatuildingUsvasdiflonumuardaaseiuuaa ngul uas
MATefAgITeq liletiauonseunsianisnisdeandenagnsdinivesdnsunasesdiusiesiu
Tunsdaasunisvioniienlneguau (SCM-CBT Framework) TnsnsouunuAsiinanniassjatunis
YSIMIINsEUINNINaINY M3tuiuny wasmsdsaidiunaetnauszuy eldiduuumeujin

Mudedliiieenseiulaauaansanunisdearsuastuiniounisvieuiielaegusuliiulnens

Faglumaly

LUAAANTITV BT EJ'JI@IEJ?{SJ‘IIuLLaSﬂ'J'ISJET\‘lE‘J'u (Concept of Community-Based Tourism and
Sustainability)

n13vieuvi ealaeyuyu (Community-Based Tourism: CBT) v uusvgywasguuuunis
WansvieaneInlinudAygeaaiuunuImvesguyuisadulugiusinvesuasiusnisinnis
ningnslunuiivewnwes lnedidmneieadnanudduluynd (asden vy, 2562) wuifall
A o a X A d o ‘:4' ' ' ‘:4' . = o
fomdladuiiailumadenlumsiaunfuanatsluannmsvieafiganuuuiasu (Mass Tourism) Fesin

ﬁﬂ,ﬂqj HANTENULTIRULazaANaugIuIINITAIVANTBIAUlWY B9 U (Chatkaewnapanon & Lee, 2022)
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vladdryues CBT Fslalldiflssnsairandndnsimanisvionilen udfonisadianssuaunisfiguo
ansaasuasadnenm (Empowerment) fuuafirnansiannuazldulselesiannisveniien
phadusssunazis (Aprilani et al.,, 2019)

MnmsdarTzinuddeiifedes amnsagUesdusznoutasvdnmsddquesnsvieadien
Tnseumldid

1. nsfidrusinvesguymduiiladiAsy (Community Participation as the Core) n1sdldau
saufeifusrnguiiddyiianues CBT Feumngluyniuneuvenszuiunsimun agundnnisd
dusau Usenauime 1) nsinawaukazdndulasiuiu negusudeadruniunuimmaniunisimug

A1 Idevidad wazuloungnsvasiedlufiuNvemuLee 2) n1sidlusiulunsyulrunisaiuay

a '

aundnluguruiloniadiunddnsiuluianssug o muanuatdasazeuadnsla ldiazdunis

Y a o Y

& @ s v < o 4 P ) 1 ¢ 1 &
Wudlaaman gusgnaunisiin nIedudndud1isedn 3) nsudsdunalselevdegralusssy

Y

Tngrausleydiiiinduainnisvieaiied Neluslvesintuuasildledituasdagnnszaigedis

'
o

wavidusssuiiedesiunisynuiawazanaudandanislugusu (fwunas o Joumos waz

a o a

S3ins Aaandny, 2567) uar 4) msadunnudilanaznisatuayuainaieuen JsnnsWaun CBT
Fududesoduanusmiionnaiadiuneuen fenass vy wazaniunisfinw udnsaiiuayy
fanandendululudnuazeeinisduaiuwazdnsauazainldlimadunaiununied i
(Aprilani et al., 2019)

2. NFYTUINTNUNMEIMUTITULAENTNINTNBIDY (Integration of Cultural Capital and

Local Resources) lngs CBT Tinauaniumanduvesudt lnsmsiumsiausssuuaznsnensiflog)

TuvesdunndudunindwanlunsisgainvieuiietBesiudaladin syl giideyqrviodu aams
UseiRmans wagynineInIsssu@ (ANATIA 235UNIY wazAMy, 2568) N1TUIaUDA LA INIU
13091 (Storytelling) waghanssuiassassaazdisassuszaunsalnunuseriulanazunnasliun

o ‘:4' = v & a o = v o = i a a
Wnvisaiien luvaeiaeatundunisugnindridnlvaulugusunseninfnuauasiinauningila

a (%

Tudndnualvawies @3yan Auesui Wasay, 2567; B3t Wdaven wag Ugums wituni, 2567)

3. Wmunegn1sWaun g8y (The Goal of Sustainable Development) A3ugaguiduy

a

Wvnnegegavesnisvieuiiedlaeyusy Jenseunguly 3 dandn laud 1) aAnudeduniaasugia
yedunsasineliuaznszaeneldgmsugigusnegradusssy Preananue1niu wazaiis

Auduudamaasyghaliguyuaunsafisnawedlaluszezen (aunas a Jounys uas Ssins

o

A9315nY, 2567) 2) Audedunsdiauuar Tausssy duasunseusnduasiluy Tnusssy Useined

v
[

adaa a v | ' PNy = A A 1% a v o ¢
LLammj’mmmﬂMmaq N1INBILN ‘r’nﬂm‘&JL‘LJuLﬂiEJJmaiuﬂﬂiaiwﬂ’smmﬂqﬂﬂuamaﬂ‘meLaz

wuasenuduiussuRvesuluyuwy uennlfulalonmaliiinmauaniisussuimeinmsssy

a

senitudnUunasungeu (Jozuy ddunn uazauy, 2567) wae 3) AUGEUNEWInd oy



7715d815N11SJaNISIazNISWAUINSIAU

OA 8 aUUA 2 NsNNIAU - SUMAL 2568

|121

[ 1 o a

TAnuddiunIsaInnIsnIneInssssurfag9iinusURnveU duasufanssuviaaietmuling

o

AedawIndeuuazUgniladndriinluniseysndlimsauluguyuiazinveuie (aeiden 13358, 2562)

suiiuleinsvesfisnlasguruiuwmnAansiauwuussdsiufidudounazinadn luly

1 a

WEILANARAT N19N15Y00N87 witldunTEUIUNISNARIeEENTISHAIUTIN N1sARNTISadeinaens

'
a =

wazAudlaeg1a@ndadeuTunvesguruiiain ludnsimunNaunauas g8 ueg19u7I3e T903Ans

v
=

Unasesdiuisaduaziiunumuazanuimesgsgslunisatdvayulinssuiunisiintulaasdu
Nunpaly

v ¢ f ¥  a
UNUIMNLAZAIUNINIYVBIDIANTUNATDIEIUNDIU (BUN.)

Tusyuuilnavasnisvieuiiedlnegury asrnsunasesdruviosdiu (eun.) Januziduniad

Y

' ¥
o o a v A a

unummdnlunisduimdeu (Key Driver) wasidudaiuayusiernuasainfidfgyfigalussAuiiui
(Aprilani et al., 2019; Mardiansyah, 2025) tlasandunhsnumasgilnadaiuszrvulasidila
viunvewioddulafvian unumues aarnsunAsesdIniasduTllanunainnaleuasdudau

AsauAguAtLAszAuUleuglUIuiaseAuU URNS

unumvasasAnsunasasdutinsdulunisdadiunisviesielneyusy
31NN5FNATIARWITEAITRY ausaaziunuImdAyvedeAnsUnaAsedduviasdu

79

=De

1 unulugiue Ussarunuiagas1aaieuis (Coordinator and Network Builder)
Tngesdnsunasesdruviosfiuimihiiduiinarsdlunsssanuanussrinegmuiuninenunieuen
liesdumhenumedgssiudmiaviossma Maensu wazantumsinwiiiossauninegins
aaﬁmmﬁuasmiaﬁfmquﬁﬁwL‘?Jwiamiﬁwm (Mardiansyah, 2025)

2. unumluguegd MR uLagnanauuleute (Planner and Policy Implementer) lngil
wihilumsdaviunuianmsvieaiiolussduiesiuliaenadesiugnsmansuifuasgnsaians
Jmin 5’m5amamé’n€fuuiamaﬁL%@ﬁaﬂﬂiﬁWLﬁuQﬂumaaﬂqm%u (Aprilani et al., 2019)

3. unuwlugiugSaasssudszanauagiauilassainei ugiu (Budget Allocator and
Infrastructure Developer) miaﬂ’uai‘guﬁﬂmwizmmuasmiﬁwmimaa%ﬂaﬁugmﬁﬁuﬂu LU
auu thevenns seuuasislag Wuumumidudiedduasinuddyedisdsunssneay

a 1Y a

avmnuazaiauUaeaseviuntnvieaniey Guddm unsiunieg wae gia Juudn, 2565; givslld

4

YURWIEANG, 2565)

a. vnuwilugrusgfifuguanaszgeenng sy (Regulaton) Ingasdnsunasasdiuriasdusl
grunsluniseantadygiAnsongssileusie ieusmsdansnisveadisaluiudlhdussideu
Foudesuazdadu 1wy msdanisver mIguanuUasnsiy wagnIsAIUANNANTENUADAINA oY

WAz InUsIIN (Aprilani et al., 2019)
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anuTimelBanisdanisnisieansiiesdnsunasesduipsiiumdundsy

psAnsUnATsdLTnsiuunumAdAymungmnonazauesnanls uslumajoa
ndudendyiuanuimeidcdasasmasdausiaus nsamyegadduiifvesnisdearsds
nagné Faduglassaddgivihlinsduadunsvieadiedlivssguaduioniiiiaas annismuniy
IssnsTUEsaduasiATenanld 4 Ussnns feil

1. misummi’m&LLNuﬂﬁigaaﬂiL“ﬁdﬂaqwﬁ (Lack of Strategic Communication Planning)
Uit uInLAnINanstLIn N15dpansvesednsunasesdasdunvIauILLLUN LY
syuunaziiiernsdatau msandunudaulngiululudnvauslassnsemgiansevimiuanuata
YosyaaNsteg wnniflazifinainmsiisesiaaunisal dmuanguidmane uaznsnagndey
mi?%amiaeiwﬁugmmu (Fusz 2578 uavAmy, 2568; LISEUAT LANADNLY, 2564) daalin1sdosns
aanusaidosarliamsoatmansenuluszozenild

2. miﬁﬂﬁmﬁJ‘UE‘LJLL‘U‘UmiﬁlamﬂwuéjuﬁmLLath'luJimﬁmi (Reliance on Traditional and

Fragmented Communication) lug a7 dnvie il g2A Um0 auag 1 URUN A UNNNIUYBINIS

'
@ a

AdviaLdundn aaﬁﬂiﬂﬂmmd’mﬁmawmaLLmé’qmﬁqwnﬁ?{ami"lugULLU‘Ué’?ﬂLﬁm \wu doynna
YreUsvanduniug visedodium %aﬁ%’aﬁwﬁ’m‘lumiﬁﬁaﬂfjuLﬁmmaimmif’m (s 1elY uavAn,
2565) usinauisazulddedsauooulaviudftnidunislduvuuendau lddnmsysanmadenuas
Fonwng q Wadedurilfansiidesenlunsedanszaenazvinauduennn WoNa N s
agvioufamsuarmmienlumsususilitiudensudsuuasmanaliladdnde (wnassd Hsamed
LazAY, 2568)

3. ﬂﬁiﬁ@ﬁﬁiﬂ/]’]dlﬁaaLLazmmmiﬁﬁhuﬁamawm%u (Top-Down Communication and Lack
of Community Participation) tlaywiidn ”ggﬁqmismwﬁaﬁa nszuIunsAeansinuuunadien
91NULadans (Top-down) IngasAnsunasesdruriosduvimiiidudnanuaznszaeansusiiiog
dreiien Tasvanssuiumsismusudanidmsulunsaisassdidenuazvonianiossnves
AULeY (AN5A5 I5UNILAAN, 2565) msvensidusilifiesivinlidomideaseonluvanig
Jurewidauduilavesmisvienfisilasyuru widsaudstundnnisfiugiuves CBT fiidunis
ieuasadnenmuaznsidudwedasyue (@nms nduua wazaase, 2566)

4. FadininuninensuaresRauanizng (Constraints in Resources and Expertise)

¥ Y o v v

psAnsUnATesdIun ot ulnglanizeg19d sluiunvinslna dnedgiutedndasiusulszunuuay

aa v 1%

UAAINTAIANUTANMUTEIIYAIUNTFRAITNTNAINATTR N1FATUTUAYS o SHARF Ay Tyl

v
v A &

lngnss (ginsild yudsiana, 2565) Tedniniiluguassadidgyilvesdnsunasesdiuiosiulyl
ausaNuINInnTINVs o gURUUNTSRaNTAUSEANS A i aud st ulunainnisvieaiieniingg
wisdugalanazdasuislaymuaralassadiudneninvesesdnsunasesdiuviesiulunisdaasy

o ‘:4' a o a v |
LIARIVIDIL NG TSI UTTTUDNAIY (YDHN E,TUGU'W La¥AMY, 2567)
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Araimedsfinaanimued wirgninauedulssdusendesuiilevinisdansgi
TulBadnagnua {]ﬁgmLudwﬁhﬂﬁﬁﬁqaqEJEJ"mLf]uLaﬂmmwiﬁmmL%;ﬂ‘aaﬁ’uasjmf]uizwﬂdnﬁa
mﬁnmmimLquL%aﬂaqméﬂuﬁumaﬁwﬁmﬁﬁwlﬂémiﬁamiﬁ%amﬁ’ugﬂLLUU%&L@@JLLaﬂajgimmi
esanliifimmaidanulunindentfiedesiedeasalilml vazidortu Tasairsnishauwuy
semssdaaialiifinnisdearsanuuasans Setlamdedlanmganandediindussdanufians
mwaayransyily oun. lianansoasranszuaumsdeasuuuiidiusmanyuvildegidissansam
Femnd maudladymdsldanmsovuuvuenduldudsududesiinseunuAndeysauinis
fannsoneulanganuimeddasaiavaidldndouty faduiunvesnnudndulunsiaun

SCM-CBT Framework Iuwwﬂiﬁmﬁ

nunsdeslnagnsuaznisieasn1IaIALuUYIIINIg (IMC)

msﬁamﬁ@enaqms‘ (Strategic Communication)

nsdoansidenagns Aenisdeansiifiidvinsuasiinisnaunuegraudusyuu deliuseg
Snquszasduatesdns (vt 257 uazane, 2568) duduuudndiniresninnsussanduius (Public
Relations) uuusaiu Tnsnsourquyniifvesnisdeasfiosinsliifioassenuduius ussahmne
wardansnmdnualluuiunvesnmavieafielasyuru msdemadanagndlildjaiuionsmeuwns
foyauliaruddyiunisdeasiiioasaniruasdndnal feil

4

1) nmsdeansdnanwal (Identity Communication) Wun1sinauedinuiiduendnualves

o -

guu ldnlulszifimans 30830 anude Yseindl wiegilygviediuiieadnaninuwnneis
wazanveflaniay N13dea1sdnanualdusedninmasdisaiienindnualiuiandiuazige
nvisufiginguidmunenaulavssaun1salidaTnusssuag1aiag (§aasen lfinans wazaue,

2568; V3T ANTUAT UAZAMY, 2567; USDIUU dUAY, 2567)

¥ <

2) m3ta3en (Storytelling) 1unagnsdrfglunisuvasioyauazdoifiansafionaguiiauds

aada a

Winareduiessniuiauly d33eduaradimnugniuniersualduguans n1sensedsna

Waawdwesanuil yaaa sendndneilugusuazdivassnuawarauvingliiunisiesiesla
winndnshideyaiiiesegafien (Nyua wagdvsuwn uag auy, 2568)

3) nszuIun1sduszuu (Systematic Process) 138 oas @ snagnslinruddyiv

A & o = o ¥ . a a L4

nszuaunsnduduneudaau ddaevluvsenaumie n15awau (Planning) Ineiauannnsiasie

anmuMsaikazimvuaingUszeasd, n13aiiiunis (Implementation) visen1sasilaUuAnuuway uag

o £

msUszidiuna (Evaluation) i Tanadisanaviideyanduanusuugunuluouan (w1 9ana

uazAy, 2567; Ugvyy Arunn uazAy, 2567)
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mﬁﬁamsmimmmw‘ugimflms (Integrated Marketing Communications: IMC)

IMC AauuifalunisHaukaulazysuInsinseddofoasnisnainivainvany livedeou

v o 1%

asndnau aenndaiy warasawansevugedn Wezyy Sdun uazanly, 2567) wiAniliaNudesy

'
G

a9 dlug R Ianuslaaniednesfisnatunsaidifdeyaldanuatedeanis nsdeansil

Y

ysanssibiinanuduauiazannauaudidol oveawusuan1sviodiier 91nn15MunIu
NI awnsaduwuniasesliedeasiednsunasesdiuriodiuanunsauiinysanisle fll

1) @osiafial (Traditional Media) Ssasiiunumlumsidifsauuiangy 1wy Ingyuvu Fedediun

'
a

Viosdu vsetheuseandunus Fadenadivszdnsamlunisdearsiuanluguvuniednvisuiieangy

191 (auns \iely waeAne, 2565)

e

d
2) dofdvia (Digital Media): forfuinasiiofiddyigalutiagiu léun
2.1) dedpueaulat (Social Media) wwanwasuagns Facebook Instagram TikTok waz
YouTube iudasmemdnlumsassnsivg adrsufduiusuazmeunaidonilugiuuuiinarnuais
s 3l uazidondn (ANATIA 2550Mes wavAny, 2568)
2.2) wialulagadelnd n1suinaluladeyns Virtual Reality (VR) #39 Augmented
Reality (AR) 1na$sUszaunsaiiifiaiowsss (Virtual Tour) daduwnltulnifivaelvinveadies
aunsdudausseinmavesaaiildnoudadulaifiuniseds (swa ga550udn uazaniy, 2568)

3) doyana (Personal Media) lut3unvesyany deyanadailiutemiinsmduasindefio
flgn e fuhgueu Usegantiu fsenounsluiud audsduimanu@n (nfluencers)
Tuviosin nisdeansiiuyaraimariazdisasunnindedouazaieneniessnildogedidingn
(Usennsal Salu wazAe, 2566)

4) deAanssu (Event Media) nsdnAanssundewmneniadszadang o Wuindesiledoasd
mqwé’q‘lumia%”mﬂwaumizﬁmmasﬁaamﬁﬂviauﬁm‘lﬁ@umamé’qﬁuﬁ (Qn3nid 9adni uazAn,
2567; Wik Tue1513 wagay, 2568)

msiiedesfiedeansivarnmanedsiinauduiissesiusenounis usiiladifgyues IMC
Aomstiedesflomantuinysanmanieldnmsrewuiifussuuuasifamedany Wemoulang
fanany laea RACE %&Qﬂﬁ%auaﬂ%ﬁ\uljﬂim Marston (1963, as cited in Chaffey & Ellis-Chadwick,
2019) Fsldnareifunseunisnaunuiuguiiddnlunudunisdoas Usnaudaenszuiunis
4 Fumeu léun 1) 11539 (Research) it elias1zaniunisal 2) A5 UUURNT (Action)
\Wormuanagys 3) n13dea1s (Communication) Wil et waulUUFUR waz 4) msusziduna
(Evaluation) \i oTanadws @ssoun Chaffey and Ellis-Chadwick (2019) I@nseunisyeuiiun
Usggndldluuiunvesnisnainddialngiany Wileliaenadosiunsuimsdnnisiiiunislidoya

Jugulunisinaula (Data-Driven Decision Making)
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aa o

Tuvauzifsadu iWeRansunluidvesnisysannistomiad slugad 33a PESO Model
Fawaunlae Dietrich (2014) Idnanasdunsevdnfiddalunissuwunuaznsununislddonaunay
a Yszion 1dun defidreidu (Paid Media) Lt lavaneaulatl dofldsuun wu dusznduiuduio
1533 defiuvstufe dedsnueaulatinieg wardevetesinsios (Owned Media) 1wy ulednie
woUnaLatu nsthluiaa PESO sndszyndldazielvinsdnsunasesausiosduanunsomausunslide
Isipesnsounquuaraderansenuuuunigailunngesmeiitnviondioatmanedi fiuius

Tagasy madmguinisdearsdenagniundunsouAniiienaunusgiandussuuuasni
LA IMC wionmeluinasen RACE (Marston, 1963, as cited in Chaffey & Ellis-Chadwick, 2019)
uaz PESO (Dietrich, 2014) siduielasiiolunsuftfiileysannisdesmenisdeansiivainvaneas
Paeliaadnsunasesdiuiosiuanunsnlo1 UL TAINTEUIUNTA oA ST A131 50
evauswrongAnssuvestinviendieagelyaildedieiiuszaviam S'TiaLLuqmw"fﬂﬂénﬁLaﬁLfJuiWﬂgm

F1AVRINTBUBLIARN SCM-CBT Nagtausludiudnly

o

nsaumMsianisnsaeasianagndiiedasiunisvioaiisalasyuyy (SCM-CBT Framework)
Mnmsduailiiiuitnuitmefiunisdeaisvesesdnsunasesdruriesduian
Foulosiudeszuy dafunsudladeidudeddiedofiodaysanmsfannsaneulangdaymildlu
nndld §AdeTsleiamn nseunsinnisnsdeasifsnagsifieduaiunsvienfisdlasyuvy u3o
SCM-CBT Framework 41 Tngnsouuudnidlfidufsstunsunisnsunuialy udgnosnuuuan
Tz o usuimsunsudladagm dufunsiensusanuiinendn 4 Usenis lnsusas

JuppureInTauLnAnvzdenlssiunsunlalgmilaenss Al

=

Tunaudl 1 nstiaszaniunsaiuazdfidaulfdrude (Situational and Stakeholder
Analysis) Funouiifonisesngrudoyadiienisdnaulaidnagns WWunsdisanuiifieguasgyin
amnudrlaviuninedeuiamnieuiiazidunausunisioans Usenoude

1.1 MsAeseinumeiamsssusasdunngnenisieaiien (Cultural Capital & Tourism
Asset Analysis)lpadnsunasesdruviesiudeaiuiuannisdmanasUssidudneninuemineginslu
fluflagnadnds ldimsduninernsmsssumnailaney niweinsmetausssy Wy UsyTRmans
Uszinal Wonssu (Uszansal Salu uazaue, 2566) ﬁaqﬁﬂzyzmﬁaﬁuﬁLf]uwﬂé'ﬂwai (AT
Uzl Wagane, 2567) WledumdndnvaluaziFossmtansaimundugaviefunndauaz fu
vourild (303 Ssumlnen, 2565) sunouiigneenuuusniiodugaduiulumsudlatammsen
mMsnausdanagns Talimhenudusuanmslideyalilinmsvilassmemumuainuesypains

1.2 myTmsiginqudmuneuazdvinid e (Target Audience & Media Landscape

'
o 1

Analysis) vinaudntaidnrisaiiedngudiunsfielas IngAngsy AMUABINITHALYRININITTU

v o '

doatels lnstanzlugandiandnvieafiedlddedrueauladlunisdumdoyauaznaununis
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¥

Wumadundn (AnassA 15sunes uazaue, 2568) Nnsgiilasdislianunsadonldvemnanis
doasuazeonuuuionldnsstunnualavesnguidmieg

1.3 mslasesifildnliadinde (Stakeholder Analysis) nsvisaidisalasguauiisitesiy
AunanenguesAnsUnAsesduissduissududesseynazshaudilaunuin anuaanis was
audutusvosfaulddudeaun dusandnlugusu fuiguey §usenauns lauds
mhpnumiedeteiniasguasienty (Tusy 1378 uazaniz, 2568; Mardiansyah, 2025) tieas

LUINNITVNUSINAULALAAAINNTALETID 1NNV

Sumeuil 2 nM1yeuKUNagNs (Strategy Formulation) vdsanileundlaluaniunisel
pg5aUA LG Touatenunazgniunldlunistmundianauagnagnsnsd oarsdiTaiau
Uszneausmie

2.1 fviunIngusrasdnisdeans (Communication Objectives) daiwsnefidaiou Sanald

£

uazaenadeafuLmannsianlag s 1wy Weai1an133ud (Awareness) unaaviaaiiolnal
uduileduasunmdnual (Image Building) funisvisafiendeimusssy LLazLﬁaﬂisﬁﬂﬁLﬁmmi
{Hiuvna (Call to Action) Tuthsusnggniavieaiiien (un3ntl 9asind wasany, 2567)

2.2 fanagndansuaznisianies (Message & Storytelling Strategy) 1 “Snanwal” 7
Aunuludumeuusn uimundunniuaiswdn (Core Message) wavadnsassAidoaan (Story) fihaule
wazademnugnuseIsual a1siidesenlufesaziounmaniiuiaswesguvulazdeansesis
ahiaueynvesmaiieainsnisandt (§re3en wAnans uaveniz, 2568)

2.3 TUHUNAYNTYBINIUUVYININTT (Integrated Channel Strategy) 8oNKUUNITLY
\3osledoansiivannvuaiseslamauNaULATdeARdBaU (IMO) muvdnnisdilamuniuly visde
s (Foviosin) iilerindeaulummeu efdsta (Facebook TikTok Liules Virtual Toun) et
tivieaflenlunania doyaea Gihwseu Influencer fiosiv) itoasinunindefiouazdeanssu
(nAna Useunel) WioadrsUszaumsaings @ozyy Aum wazane, 2567; fisna aassaidn wazanls,
2568; wiukfi Fuen3n uazanz, 2568) Wilwvesiuneuiifensmeulandauimeidesnisioans
wuuuendlagassrnumsihmannsves IMC slinauwunslifonaunaniliinuaenyszauiu

WDEILBUANSNLLDNNTNLASNTINGS

Funauil 3 n13edunisd eansuaznisadianisidausou (Implementation and
Engagement) sf?umauﬁuﬁEJmiﬂwLLmuﬂaqwﬂUajﬂﬂiﬂﬁﬁQQ%a TnediiladAgAsnisasenisildiu
FWIMNYNAAEIU Usznaumaeg

3.1 MINAALAINELISLE evnduuasesy (Cross-Platform Content Production) @31ei53A

Wemluguuuuiiviannvate wu 3aledu unanu amane Bulnsiiin uwasuSulimunsauiudnuae
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Yadusazunanesy iiedoansisessnvesgusueanluagsaulanazseilior (AnassA 2550ume
uasAY, 2568)
3.2 NM3asIwATeY18uaEN 15T dIUT VoI YU (Network Building and Community
Ha Y | o § v = a <, 1 & A s
Engagement) Hiftunaufidrfgyfiantunisvilinisdearsinnuiluveawivasdsdussdnsunases

| v

duviosiudoantdsuunuman guasasnduldineeuasmninsmsinfinmeinudondi
Adelomalandnyuy vy Uswgfvtu wasusznounsidianiidiusinlunisinuaznde
o (@nams nduwa wazaug, 2566) sligurudugiadomwowmueszadraioniinsmds
wazidefioniimsdearslnenasgieshodon (fsns Isumlamm, 2565) SRetunouitddyiian
Tumsiensugdgmnsdeansmaiien Inswdsuunumvssesdnsunasesdiuriesduainguanans
Wifufsnnsnnuazmndaduilauvisiwesmaveaiiealagyuwu (CBT)

3.3 msaaasuiomiiaindlasgld (User-Generated Content - UGC) ppnuuuiianssuviie
waudgfinsedulidnvieaienfiundeusiufuairauasuistiulssaunsnivesmuesitudodany
ooulay 19u Msdnuszmanmarendeudnusuiin (#) Faduisnsfinsmdslunisverenanis

o

doansuarainanuiwetsuuuUndelnlugafdvia (R13n 9and wazae, 2567)

Junauil 4 nsianauazyiuuse (Evaluation and Refinement) duneuilfonsyuiuns
Sousiienismuiegsdaiiaaiielvudlainnisdearsussaidmunsuazannsausudiliviude
an1unisal Usgneudme

v
o o Ao °

4.1 MsAnm e IANEaNS (Monitoring and Measurement) fvuasadinAUdL5a (KPIs)
AaauuazianalanslulBeusun Wi gean 151t onsInsildiusin wazduiutnviesien
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