douus:aunisaaiaooulaundvnacanisaaaulaisusnisisousy
KeaRwnluwadvrIauu

@389 WATUAT !

v &)

NA35 Lumlysa

— \

v
[ 4

metdeedeiiiinguszasd 1) Wefinvinnuddnmesdmdszannsrainosulatuazms
dadulaldusnmsresinlulmiminu uas 2) ilefnudrulszaunsnaneeulaviidmasie
nsdmaulalduinislsausumseiinluadminuiiu Taevhnsfusunudeyasninvieaiiend
ldusnslsausuvSeiivinluvadmioiiu 1w 385 au waglduuuasuannduieiesle adai
Tlumsnszidoya loun Anade dudsnuvwnasgu mylensianduiusiuunmen uas
N153ATILVANNANNDELUUNYAN HAN1TITE Wud 1) drulszaunisnainesulatvedsusy
wazvpintulunIminuie lneamsinkassiesiuegluseauan lauwn Aundndue d1unis
fnwenududnsi uazdusia lushunisdndulaliuinng Sanadsegluszduann 2) 9anns
Jeszvianuduiusuasnansenu wudi dudszaunseatnesulai dunisliusnisdiuyana
daadenisdndulaliuinislssusuvievesinluuadmiaui unfign sesasnde funns

AWASUNITHAN AIUNITINHIAMUTUAIUA ATUNBAAUY FIUTIAT LASAIUYDINIINITIA

MUY ATUANU

AdnAny: dulszaunisnaineaulal / nsdpdulalduinig / lssusuvsein / damdniiu

S J

! AgINEIN15IANTT Uninendesiuigansing

2 A ININTINNTT WNINedesuigensang




46

715815N15IaNISIaNISWAUINBIAU

0 7 QUUA 1 UNSIAL - DOWIBU 2567

Online Marketing Mix Affecting Decision Making to Use

Services of Hotel or Accommodation in Nan Province Area

Chawiang Wongjinda *
Pasiri Khetpiyarat *

ABSTRACT ~

This research aims as to 1) investigate the importance of online marketing mix and
the decision making to use hotel or accommodation services in Nan province, and 2)
investigate the online marketing mix affecting to the decision making to use hotel or
accommodation services in that area. This study used questionnaire as an instrument to
collect the data from 385 tourists who used hotels or accommodations in Nan Province.
The statistics used to analyze the data were mean, standard deviation, multiple correlation
analysis, and multiple regression analysis. The results showed that 1) the online marketing
mix as a whole and in each of all aspects were at a high level as in product, privacy
protection, and price. For the service decision making was at a high level. 2) According to
data analyses in terms of effects and correlation found that the online marketing mix on
personal service effected to the service decision making at a highest level, followed by

promotion, privacy protection, product, price, and channel of distribution respectively.

Keywords: Online marketing mix / Service decision making / Hotel or accommodation / Nan

Province
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6. Aun1sSnwANUTudIu 3.81 76 110 2
AN 3.77 75 170
593 3.99 0.86 4N

NANTNIA 1 WU HaMTIATRVALRRskard T UNINATT W IUUsEANNNTRAR

soulatveddswsuuariesinluwadwminuu Ineamsameyluseduuin (X = 3.77, S.D. = .75)

TngiSoeradsnmsnniign 3 810 laun dundnsiuel (X = 3.84, S.D. = .71) s0%a91/0 AU

nMssnwanududius (X = 3.81, S.D. = .76) wagmusian (X = 3.78, S.D. = .75) AUdI6U way

msdndulalduinig egluseduun (X = 4.32, SD. = .68) lnenansidvasioudensdeviedud
wseusnmsuesuladluegiudunievediinitewans uastadelunisfiansaundendedudnie
Uinsduiuusnasidenannudndusivieuinisfineuauesnnnudeinisveai@eserldusnisidundn

°o v w a

Tneamzransariuinmsidunsiiuinslsusavioeain dnvieaiisnaglianuddeyiundn o
wnsiduendnvalinnziuassosnernuazmnrudmuiismelumsdniouinnsluvas
wusslulssusivderieain TuvasiferiutnvieuiisadlivinisTsusuvdoviesindnlriauddnyiu
mmLﬂuﬁauﬁ’sﬁgﬂuﬁaamaﬁwﬁa;dadauéffsmﬂmiﬁﬁﬂEJmiaaaﬁaaﬁﬂaaulaﬁ wazANUARAAEY
yuzdin warlianuddyiuanuminauvesailswsusefinnlunsdaduladentduinig

1595 UNTDMDINNLAAL AT

o g A = | el 1 ' U a Y a
?ﬁgﬂﬁga\?ﬂ‘ﬂ 2 Lwaﬁﬂmmuﬂigammimamaaﬂauwmmammimﬂﬁﬂﬂﬁ%imﬂimﬁm

Y3 0VDINN L UIAIIN ALY



715d15N1SIaNISIa:NISWaUINaIau

OA 7 QUUR 1 UNSIAU - DOWIBU 2567

54

AN5199 2 NFATITFEnduRUSURIdIuUsTauNsRaneaulalndwmananisinaulaldusnslsasy

9130 INN L ULINFINTAUNY

fawls  DMS PRD PRC PLC PMT PVC PSN VIF
>_< 4.32 3.84 3.78 3.73 3.69 3.75 3.81

S.D. 0.68 0.71 0.75 0.75 0.76 0.75 0.76

DMS - 0.681* 0.696* 0.728* 0.746* 0.752* 0.764*

PRD - 0.764* 0.727* 0.692* 0.703* 0.669* 2.963
PRC = 0.729* 0.750% 0.736* 0.695* 3.459
PLC = 0.721* 0.738* 0.744* 3.272
PMT - 0.733* 0.683* 2.980
PVC - 0.757* 3.360
PSN - 2.964

*dydAgynananseau 0.05

NS 2 WU Fulsdassusaziuilnnudsiusfudsonanadutlam Multicollinearity

faty {3de3wihnsmagey Mee VIF Usingdndn VIF vesdiunlsdasy diudsvaunsnainesulaly

WAAEANY TARIE 2.963 - 3.459 FailAtaeni 10 wanadn fwusdaseianudunusiuluseaunlal

nelaAndgn Multicollinearity (Black, 2006)

A13197 3 MTIATITINTanaesNvavesdiuUsEaun1sRaIneeulauidmaronsindulaldusnig

T59usuvis apain bR T IR

nsanaulaldusnig
daulszaunisnainaaulall v arwemaledeu  t  pvalue
dUUsEANSaNnBY
INIFIU

Apsi (a) 0.292 0.122 2392 0.017*
1. AUNARS N 0.181 0.050 3.620  0.000*
2. A1UIAN 0.125 0.040 3.125 0.000*
3. IUTDINNNITIAT AU 0.116 0.050 2305  0.022*
4. AUMTENLERNNITRAN 0.253 0.047 5.381  0.000%
5. AN uELn 0.185 0.051 3.624  0.000%
6. iunsbrusnIsduyana 0.283 0.045 6.281  0.000*
F =152.659* p = 0.000 AdjR2 = 0.703

o

*ydAgynananseau 0.05
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