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Abstract

The research aims to analyze the translation strategies of Thai food
and beverage names in the menus of restaurants and beverage shops into
Chinese in Tambon Nai Mueang, Amphoe Mueang and Tambon Mu Si,
Amphoe Pak Chong, Nakhon Ratchasima Province, and to improve and
correct the incorrect and difficult-to-understand translation of Thai food and
beverage names into Chinese in Tambon Nai Mueang, Amphoe Mueang and
Tambon Mu Si;, Amphoe Pak Chong, Nakhon Ratchasima Province. The
names of Thai food and beverages in Chinese were classified according to
the translation strategies of Saibua (2017), divided into 2 types: 1. Direct
translation strategy 2. Interpretation translation strategy. There were 412
menus, divided into 2 types: 315 savory dishes and 10 sweet dishes. The

savory dishes were divided into 4 types as follows: 79 fried and grilled dishes,
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63 boiled, curry, and steamed dishes, 102 stir-fried dishes, 71 spicy salad,
larb dishes, and 87 beverage dishes.

After collecting the data, the researcher analyzed the meaning and
classified the names of the food and beverages. In addition, it was revised
according to the two translation strategies mentioned above.

The researcher concluded the research results by calculating the
percentage of the collected and analyzed results and categorizing the types
of Thai food and beverage names translated into Chinese according to the
two translation strategies. The analysis results found that out of the 412 Thai
food and beverage names translated into Chinese, the most commonly used
translation strategies were 81 percent, followed by the cognitive translation
strategy at 19 percent.

Keywords: Translation strategies, Thai-Chinese Translation, Thai food and

beverage names

Introduction

Thai food, whether savory or sweet, has gained widespread
popularity and has significantly contributed to promoting Thailand both
domestically and internationally. According to statistics provided by the
Ministry of Tourism and Sports in 2024, the number of Chinese tourists
visiting Thailand increased compared to 2023, with the primary purpose of
enjoying authentic Thai cuisine and beverages. This trend has positively
impacted the nation's economic growth and has further enhanced
Thailand’s international reputation. Nakhon Ratchasima Province, being a
large and strategic location, stands to benefit even more in the future with

the introduction of the Thailand-China high-speed rail line linking Bangkok,
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Nong Khai, and Vientiane. Two key stations in this line, situated in Mueang
and Pak Chong districts, are expected to attract a larger influx of Chinese
tourists.

At present, the Nai Mueang sub-district in Mueang district is home
to a vibrant Chinatown area where Thai-Chinese businesses thrive. This area,
located along Chom Phol and Pho Klang roads, is also home to several
shrines and temples and serves as an important economic hub of the district.
In contrast, the Mu Si sub-district in Pak Chong district is renowned for its
natural tourist attractions, most notably the Khao Yai National Park. This park
has become a landmark destination for tourists, including Chinese visitors
and Chinese nationals residing in Thailand, seeking to experience the beauty
of Thailand's natural landscapes. As a result, restaurants and beverage shops
in Mueang and Pak Chong districts have started translating their menus into
Chinese to cater to this growing demand.

The names of food and beverage items play a significant role in
reflecting the richness of ingredients and the unique cultural practices of
Thai cuisine. The translation of these names into Chinese not only facilitates
cultural communication but also serves to promote the virtues of Thai food
to the Chinese public. Restaurants often feature popular food and beverage
items on their menus to attract Chinese customers, making it an essential
selling point. The primary goal of restaurants and beverage shops is to ensure
clear communication, helping Chinese-speaking customers easily understand
the menu items available.

This research, therefore, focuses on analyzing the translation
strategies used for Thai food and beverage names in restaurant and beverage
shop menus in the Nai Mueang and Mu Si sub-districts of Nakhon Ratchasima
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Province. The research examines translation strategies based on Saibua’s
classification, which includes two types of translation strategies: 1) literal
translation and 2) free translation. This study also aims to improve and
correct translations that are incorrect or difficult to understand, making the

menu more accessible to Chinese-speaking customers.

Research Objectives

1. To analyze the translation strategies of Thai food and beverage
names into Chinese in the menus of restaurants and beverage shops in the
Nai Mueang sub-district, Mueang district, and Mu Si sub-district, Pak Chong
district, Nakhon Ratchasima Province.

2. To improve and correct the incorrect and difficult-to-understand
translation of Thai food and beverage names into Chinese in the Nai Mueang
sub-district, Mueang district, and Mu Si sub-district, Pak Chong district,

Nakhon Ratchasima Province.

Research Scope

This research focuses on analyzing the translation strategies of Thai
food and beverage names into Chinese in Nakhon Ratchasima Province, and
aims to improve and correct the incorrect and difficult-to-understand
translations of Thai food and beverage names into Chinese. The names of
food and beverages used in this research were selected based on the
criterion of choosing restaurants that have Chinese-translated menus. The
study specifically focuses on restaurants in two districts, with one sub-district
from each: Nai Mueang sub-district, Mueang district, and Mu Si sub-district,

Pak Chong district. The selection of these two districts is due to the fact that
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both will be serviced by the Thailand-China high-speed rail line in the future,
running from Bangkok to Nong Khai and Vientiane, passing through these two
districts. Additionally, these areas are home to significant tourist attractions,
ensuring that the districts will attract an influx of Chinese tourists in the
future.

The selected restaurants for this research consist of a total of 13
establishments, as follows:

1. Restaurants in Nai Mueang Sub-district, Mueang District, Nakhon
Ratchasima:

1) Chinese restaurant: Xiao Xiao Restaurant. This restaurant was
selected because it offers both Chinese and Thai food, and its menu is
translated into Chinese.

Beverage and Dessert Shops in Nai Mueang Sub-district, Mueang
District, Nakhon Ratchasima:

7 shops were selected because their beverage and dessert menus
are translated into Chinese:

1) Café Amazon, Central Nakhon Ratchasima

2) Chatramu, Central Nakhon Ratchasima

3) Snow Icream, The Mall Korat

4) All Coco, The Mall Korat

5) Yod Cha, The Mall Korat

6) Nobi Cha, Nakhon Ratchasima Rajabhat University

7) WE DRINK, Front of Rajamangala University of Technology Isan

2. Restaurants in Mu Si Sub-district, Pak Chong District, Nakhon

Ratchasima:
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5 restaurants were selected for having Thai food menus translated
into Chinese:
1) Pen Lao Restaurant
2) Krua 505 Khao Hom Nutrition, Khao Yai
3) Krua Khao Yai
4) Khao Tom Luek Heng
5) Krua Nam Prik Tua Kao

1. Conceptual Framework

Collection of Thai Food and > Classifying Types of Food

Beverage Names from ¢

Restaurant and Beverage Shop
Analyze the translation strategies of Thai food
Menus in Nai Mueang Sub-
and beverage names based on the translation
district, Mueang District, and
strategies of Saibua (2017), as follows: 1) Literal
Mu Si Sub-district, Pak Chong
Translation Strategy; 2) Free Translation Strategy
District, Nakhon Ratchasima

Province

A4

Improve and Correct the

.¢—] Translation Strategies Used to Translate
Translation of Thai Food and

. . . Thai Food and Beverage Names into
Beverage Names into Chinese in

. o Chinese in the Menus of Restaurants and
Nai Mueang Sub-district, Mueang

o . o Beverage Shops in Nai Mueang Sub-
District, and Mu Si Sub-district, Pak

o ) district, Mueang District, and Mu Si Sub-
Chong District, Nakhon Ratchasima

district, Pak Chong District, Nakhon
Province, That Are Incorrect and

Ratchasima Province
Difficult to Understand
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2. Theories Related to the Research

Numtong (2020, p. 60) states that translation is a linguistic activity
used in cross-cultural communication, where the translator acts as an
intermediary between users of different languages. The core of translation is
“meaning”, which requires an understanding of the source text and the
ability to convey the meaning in a way that the target audience understands.

Saengaramruang (2020, p. 7) explains the German expert’s definition
of translation, stating that translation is not just a process of code
conversion, where the translator only acts as the code changer. We do not
translate content in isolated chunks but rather translate the entire text as a
whole. This is because language does not arise in isolation; it is influenced
by specific situations and contexts that require communication, with cultural
frameworks involved. Fairmeyer emphasizes that translation is a cultural
transfer (Kulturtransfer), while Hénig and Kussmaul view the text as part of
the social culture expressed through language. From this, we can conclude
that translation is the reorganization of the text to align with a specified
situation and to be part of the target culture.

Saibua (2017, p. 2) states, “Translation is the process of conveying
the meaning of the original text to the translated text. This is the primary
goal for translators, to transfer the information from the source language
while preserving the most accurate meaning. It is a key factor in determining
the quality of a translation. A quality translation is one that preserves the
essence of the original text. When someone reads the translated text, they
should have the same response as the reader of the original text. This is a

meticulous task”.
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Pinmanee (2019, p. 41) explains that “Translators must possess
skills in reading, analysis, and interpretation, as well as writing skills. Writing
is not about expressing one’s own thoughts but about conveying the
thoughts of others. The translator must assume the role of another person,
expressing their ideas in a different language. This means the translator must
work with two linguistic systems and understand the social and cultural
contexts of both the source and target languages”.

Based on the statements above, we can conclude that translation
means the process of conveying the meaning from the source language into
another language while maintaining the original meaning or as closely as
possible, so that the recipient of the message understands it as accurately

as possible.

Research Methodology
1. Population and Sample
1.1 Population
The population used in this study consists of the names of Thai
food and beverages from restaurant and beverage shop menus that have
been translated into Chinese in Nakhon Ratchasima Province.
1.2 Sample
The researcher selected the sample using purposive sampling.
The scope of the data was drawn from the menus of restaurants and
beverage shops in two districts of Nakhon Ratchasima Province, with one
sub-district from each district: Nai Mueang sub-district in Mueang district and
Mu Si sub-district in Pak Chong district. A total of 13 establishments were

selected, with 412 names of food and beverages that have been translated
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into Chinese and are in actual use. The researcher applied the following
sampling methods:
1.2.1 Names of Savory Dishes — 315 names, divided into 4
categories:
1) Fried and Grilled Dishes - 79 names
2) Boiled, Curry, and Steamed Dishes — 63 names
3) Stir-fried Dishes - 102 names
4) Spicy Salads, Larb Dishes — 71 names
1.2.2 Names of Sweet Dishes — 10 names
1.2.3 Names of Beverages — 87 names
2. Research Instruments
The translation principles of Saibua (2017) classify translation into
two types: literal translation and free translation.
3. Data Collection
3.1 Collect the names of food and beverage menus that have
already been translated into Chinese as samples from restaurants and
beverage shops in Nai Mueang Sub-district, Mueang District, and Mu Si Sub-
district, Pak Chong District, Nakhon Ratchasima Province.
3.2 Classify the types of food and beverages and analyze the
translation strategies used for the food and beverages.
3.3 Collect data from the sample group to identify which
translation strategy is used most frequently and improve the menus that are
incorrect or difficult to understand.

3.4 Verify and summarize the results.
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Research Results

1. Analysis of Translation Strategies for Thai Food and Beverage
Names in Restaurant and Beverage Shop Menus Translated into Chinese
in Nai Mueang Sub-district, Mueang District, and Mu Si Sub-district, Pak
Chong District, Nakhon Ratchasima Province

Before conducting the analysis, the researcher collected the
names of Thai food and beverages that had been translated into Chinese
from 13 restaurants and beverage shops in Nai Mueang Sub-district, Mueang
District, and Mu Si Sub-district, Pak Chong District, Nakhon Ratchasima
Province, with a total of 412 names. The researcher classified the names into
two categories: food and beverages. The food category was further divided
into two sub-categories: savory food and sweet food, with the savory food
category further split into four types: fried and grilled, boiled, curry and
steamed, stir-fried, and spicy salads/\arb.

The research on analyzing the translation strategies for Thai food
and beverage names into Chinese in Nakhon Ratchasima Province from the
13 restaurants in Nai Mueang Sub-district, Mueang District, and Mu Si Sub-
district, Pak Chong District, with a total of 412 names, classified the food into
two categories: savory and sweet food. The savory food was further divided
into four types: fried and grilled, boiled, curry and steamed, stir-fried, and
spicy salads/larb, as well as the beverage category. Using the translation
theory of Saibua (2017), which includes two strategies: literal translation and

free translation, the results can be summarized as follows:
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1.1 Fried and Grilled Dishes — 79 Names
Literal Translation: 61 names, which account for 77%.
Free Translation: 18 names, which account for 23%.
An example is shown in Table 1.
Table 1
Table Showing Examples of the Analysis of Translation Strategies for Fried
and Grilled Dishes

No. Dish Name (in Thai) Translation Analysis Translation

Strategy Used

1 aiénld ey Free

l+3u Translation

2 nymennsuifiunInlng o+ B VE - A Literal
nsmﬁamw%ﬂlmwaﬂﬂ,ﬁamd Translation

3 laneanseiieunsnlne TR+ A VE Y Literal
nszfign+nsnlng+man+ln Translation

q Uangnasiansn B hlBe i £ Literal
WENMeU+I1A+UaIngna Translation

5 Janngmaanusa =R Literal
ausa+Uannsng Translation

1.2 Boiled, Curry, and Steamed Dishes - 63 Names
Literal Translation: 38 names, accounting for 60%.
Free Translation: 25 names, accounting for 40%.

An example is shown in Table 2.

128



04
MNHsS

Table 2
Examples of the Analysis of Translation Strategies for Boiled, Curry, and

Steamed Dishes

No. Dish Name (in Thai) Translation Analysis Translation

Strategy Used

1 unsdaln XS +37) Literal
lran+ung Translation
2 Fugarngn PR BB 1437 Literal
LU%&J’JLEIW-%—UE’miBWQ#qﬂ/ wnY Translation
3 Fugfariunsu PR R T T + 12 Literal
WivndarfefmnsutgU/ung Transtation
4 WN9BOUNY T+ B 7 B A Free
vosrifia+indan+glnilony  Translation
5 wnsgeuln T+ N 2 17+ XS Y view+ Free
i+ indansrguniold Translation

1.3 Stir-fried Dishes - 102 Names
Literal Translation: 85 names, accounting for 83%.
Free Translation: 17 names, accounting for 17%.
An example is shown in Table 3.
Table 3
Examples of the Analysis of Translation Strategies for Stir-fried Dishes

No. Dish Name (in Thai) Translation Analysis Translation

Strategy Used

1 Fdavanfu AR Literal
YanAu+i138n Translation

2 Frafansnng B KPR Free
YOANSN+U1INA Translation
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No. Dish Name (in Thai) Translation Analysis Translation

Strategy Used

3 nyANINan BERT A A Literal
WINaAA+A+1y Translation
4 Tadnulneniausie GV U /S Free
ANNIAvEN +iR+1auns Translation
5 Anfugoununy Ju Kb+ Ir) H+ 25 W Literal

HA+A0NNURy TU+AugauNURL U Translation

1.4 Spicy Salads, Larb Dishes - 71 Names
Literal Translation: 60 names, accounting for 85%.
Free Translation: 11 names, accounting for 15%.
An example is shown in Table 4.
Table 4
Examples of the Analysis of Translation Strategies for Spicy Salads, Larb

Dishes

No. Dish Name (in Thai) Translation Analysis Translation

Strategy Used

1 fan P £ AR b hr Free
Uanes+uzazno+aan Translation
2 flne i W |\ v Literal
wuulne+uzazno+aan Translation
3 GT']‘LJ” 53538 N\ =i} Literal
YiAu+uzazno+aan Translation
4 vhanvy B HEIE A Free
ia-+aqn/mes-+devy Translation
5 ﬂ;umﬂ?ﬂﬂ TRFEATER Literal
g/au+nelsl Translation
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5. Sweet Dishes - 10 Names
Literal Translation: 9 names, accounting for 90%.
Free Translation: 1 name, accounting for 10%.

An example is shown in Table 5.

Table 5
Examples of the Analysis of Translation Strategies for Sweet Dishes
No. Dish Name (in Thai) Translation Analysis Translation
Strategy Used
1 ToAn3uaznimey R+ UKLk Literal
Yrazndn+leaniu Translation
2 lernIuwendiasm R OK LR Literal
SAAnOLUBSS anatuasi+lonniu Translation
3 gzwddvenafunzan 5 2R SR P Free
nauve+uEndHienEn T Translation
q Yauedududlnl TR I + BT I T L Literal
Weslvad-+uwan+vuuds Translation
5 wansld(Yuuening) XS EE AT T Y Literal
Tolr+nama+@zndn) Translation

6. Beverages - 87 Names
Literal Translation: 79 names, accounting for 91%.
Free Translation: 8 names, accounting for 9%.

An example is shown in Table 6.
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Examples of the Analysis of Translation Strategies for Beverages

No. Dish Name (in Thai) Translation Analysis Translation

Strategy Used

1 ldgnustadgnig dued IS BR AR Literal
thmansouasltun+loandy  Translation
2 azdung Sung ANSRE7 SRy Literal
faunssnaz+lornda Translation
3 Foalnuanlosldaynh T3¢ 7+ B B, R T Free
FaNFEN Jonlnuan+losld+uandiue Translation
4 wasals R4 IHE Free
ANAUTU+A LN Translation
5 YINVAUUIR W PR 4% Literal
ﬁ?ﬁwqwa’mwﬂ Translation

2. Improvement and Correction of the Translation of Thai Food
and Beverage Names into Chinese in Nai Mueang Sub-district, Mueang
District, and Mu Si Sub-district, Pak Chong District, Nakhon Ratchasima
Province That Are Incorrect and Difficult to Understand

After analyzing the menus of each restaurant, the researcher found
that there were some restaurants with incorrect translations and others that
had misspelled Thai food names. The following are the suggested
corrections:

2.1 Restaurant 505 Khao Hom Nutrition — 5 Dishes
1) ZJE/EfMEE (Sam Chan Thod Nam Pla - Thai translation:
Three-layered fried fish with fish sauce) The researcher suggests using T4t

Al instead of —JZ, as the latter refers to a building's floor level, while T1.
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16 correctly refers to pork belly. Additionally, f1#% should be used
instead of L%, as 4 means road, not fish sauce. The corrected translation
is TLAE AN k.

2) FMe¥E R Moo Dad Diew - Thai translation: Crispy dried
pork) The researcher suggests using -+ instead of i, as FME means crispy
and aromatic, which may confuse customers into thinking it’s crispy pork.
The new translation is J& Rl T.

3) fh % 2% fififiL (Pla Ka Pong Thod Nam Pla - Thai translation:
Fried sea bass with fish sauce) The researcher suggests replacing %, which
means steaming, with XE, as it refers to frying. The corrected translation is
e Kty 181

4) JiERIPHT (Goong Pad Kai Kem - Thai translation: Stir-fried
shrimp with salted egg) The researcher suggests using #IF instead of HI, as
I means rainbow, not shrimp. The corrected translation is JRER DR,

5) ¥ % $lji3 i (Pad Kra Pao Talay - Thai translation: Stir - fried
seafood with holy basil) The researcher suggests using 2% #l] instead of %'
B, as B # refers to basil, but in this case, it should refer to “holy basil”.
The corrected translation is 2% B b6

2.2 Restaurant Nam Prik Tua Kao — 6 Dishes:

1) Kb X B B B FD B S8 (Pla Muek Pad Kai Kem - Thai
translation: Stir-fried squid with salted egg) The researcher suggests using J&
K instead of #34, as 32K refers to chicken eggs, not salted eggs. The new
translation is B ER KDL

2) Yo 3 & A AN K 3% (Nuea Pla Pad Kai Kem - Thai

translation: Stir - fried fish with salted egg) Again, the researcher suggests
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using il & instead of ¥ %K for the correct translation. The corrected
translation is # Sk il B AL

3) PG AT AR EE IR SE (Talay Ruam Pad Kai Kem - Thai
translation: Stir-fried mixed seafood with salted egg) The researcher suggests
using JAEK instead of XK, as XS EE refers to chicken eggs, not salted eggs.
The new translation is B Sk B AT 4 I 6.

ay b P R E 10 5% 3% (Poo Nim Pad Pong Kari - Thai
translation: Stir-fried soft-shell crab with curry powder) The researcher
suggests using X 70 #E instead of #E A, as #E Al means crab meat, while the
restaurant intended to say soft-shell crab. The corrected translation is ¥ 7%
BB I 5 5.

5) B )b 4Rl (Pad Kra Pao Nuea - Thai translation: Stir-fried
beef with holy basil) The researcher suggests using 25 % #)] instead of %7 #)
as & B refers to basil, but in this case, it should refer to "holy basil." The
corrected translation is 2= % #lI B4 AL

6) MR AL F 52 (Yam Pla Muek - Thai translation: Spicy squid
salad) The researcher suggests using it ¥ instead of #K, as K means
seasoning, while the intended meaning is for “spicy salad”. The corrected
translation is {UFEA .

2.3 Restaurant Khao Tom Luek Heng — 5 Dishes:

1) VHYEES . (Pla Insee Song Khrueang - Thai translation: Fried
mackerel) The researcher suggests using S instead of fififf, as the
latter refers to mackerel, while the restaurant intends to indicate a different
type of fish. The corrected translation is JH ¥ 5 % .

2) FrEE U R Bi% (Tom Yum Muek Manao - Thai translation:

Lemon squid spicy soup) The researcher suggests using i instead of JT
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ff, as the latter refers to a different type of fish. The corrected translation
is PGl R ).

3) B 7 & (Kra Pao Kai Yiew Ma - Thai translation: Stir-fried
holy basil with century egg) The researcher suggests using 2<% )] instead
of Z'#1, as Z' )] refers to basil, but in this case, it should refer to “holy
basil”. The corrected translation is J7 &5 % ).

4) HIfl ALY 8L (Pla Muek Pad Kai Kem - Thai translation:
Stir-fried squid with salted egg) The researcher suggests using Ja{ & instead
of X, as %K refers to chicken eggs, not salted eggs. The corrected
translation is BT FAKD il AR

5) BLER DI (Yam Kai Dao - Thai translation: Fried egg salad)
The researcher suggests using fif £ 2% instead of ALZE, as HIZE refers to a
fried egg, while the restaurant intended to refer to “fried egg” in a different
context. The corrected translation is faj £ & Vb Hi.

2.4 Restaurant Xiao Xiao - 2 Dishes:

1) # & JEA# (Poo Nim Thod Kratiem Prik Thai - Thai
translation: Soft-shell crab with garlic and pepper) The researcher suggests
using AT or I instead of &%, as 4% means whole crab, while
the restaurant intended to refer to soft-shell crab. The corrected translation
is pra SERC R or BR MR,

2) WWE b4 % (Poo Nim Pad Pong Kari - Thai translation: Stir-
fried soft-shell crab with curry powder) The researcher suggests using 5%
& or W instead of &% as 4% means whole crab. The corrected
translation is WIMWELKD R 70 8 or MW b1 .
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Discussion of Results

The research analyzes the translation strategies for Thai food and
beverage names into Chinese from 13 restaurants in Nai Mueang Sub-district,
Mueang District, and Mu Si Sub-district, Pak Chong District, Nakhon
Ratchasima Province, with a total of 412 names. The food was divided into
two main categories: savory food (315 names) and sweet food (10 names).
The savory food was further divided into four subcategories: fried and grilled
(79 names), boiled, curry, and steamed (63 names), stir-fried (102 names),
and spicy salads/larb (71 names). The beverage category contained 87
names. The researcher applied Saibua's translation strategies, which include
two types: literal translation and free translation.

The researcher found that most menus in the restaurants and
beverage shops in Nai Mueang Sub-district, Mueang District, and Mu Si Sub-
district, Pak Chong District, Nakhon Ratchasima, predominantly used literal
translation, accounting for 81%. In contrast, free translation was used less,
accounting for 19%. The researcher also found that the results of this study
were consistent with two other research studies: Patipa et al. (2023, p. 362),
who studied translation strategies for Isan food names, Tongkaw and
Shaoxian (2024, p. 1), who studied translation strategies for Northern food
names into Chinese.

These three studies also found that literal translation was the most
common strategy, which aligns with the findings of this research. However,
other studies that did not align with this research found that transliteration
with explanatory elements and word expansion translation were more

commonly used strategies. This discrepancy can be attributed to the fact
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that in the majority of the restaurants and beverage shops in Nakhon
Ratchasima Province, literal translation was the most widely used translation

strategy.

Recommendations

1. In future research, it would be beneficial to study the names of
Thai food and beverages translated into Chinese in key tourist areas of other
provinces.

2. It is recommended to study the translation of food and beverage

names into other languages.

References

Numtong, K. (2020). Chinese to Thai translation skills (1st ed.).
Charansanitwong Printing.

Patipa, K., Aeka, A., & Meesuksabai, J. (2012, April 6). Translation strategies
for Isan food names [Paper presentation]. The 5th National
Conference and Research Presentation, Bangkok, Thailand.

Pinmanee, S. (2019). Language, culture, and translation: Thai — English
(1st ed.). Chulalongkorn University Press.

Saengaramruang, W. (2020). Theories of Translation (4th ed.).
Chulalongkorn University Press.

Saibua, S. (2017). Principles of translation (9th ed.). Thammasat University
Press.

Tongkaw, N., & Shaoxian, X. (2024). Translation Strategies of Northern Thai
Food Names From Thai into Chinese. Srinakharinwirot Research

and Development Journal of Humanities and Social

137



Sciences, 16(31), 1-14.

Name: Ketsaraporn Patjaikhotha

Highest Education: Bachelor of Arts Program in
Chinese

Affiliation: Nakhon Ratchasima Rajabhat University

&

Name: Yada Mahayod
Highest Education: Bachelor of Arts Program in
Chinese
Affiliation: Nakhon Ratchasima Rajabhat University

N S

Name: Natthaya Lianyang

Highest Education: Bachelor of Arts Program in
Chinese

Affiliation: Nakhon Ratchasima Rajabhat University

)

Name: Paweena Pholswang

Highest Education: Bachelor of Arts Program in
Chinese

Affiliation: Nakhon Ratchasima Rajabhat University

&

138



N 04 Nakhon Ratchasima Journal of Humanities and Social Sciences
DHSS
N Vol. 1 No. 3 May - June 2025

Name: Panchompoo Kampho

Highest Education: Bachelor of Arts Program in
Chinese

Affiliation: Nakhon Ratchasima Rajabhat University

Name: Saranphon Sikhiao

Highest Education: Bachelor of Arts Program in
Chinese

Affiliation: Nakhon Ratchasima Rajabhat University

139



