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Abstract

This academic article explores the “Mor Lam Through Time” phenomenon
by examining the cultural transition of Mor Lam from its ritual roots in village courtyards to its
contemporary presence as a cultural commodity on digital and streaming platforms. The
analysis draws upon the conceptual frameworks of Glocalization, Hybrid Cultural Form, Identity
Negotiation, and the Creative Economy to explain how traditional Isan cultural expressions
adapt and transform within the digital ecosystem. Methodologically, the article employs
qualitative analysis through content analysis and thematic analysis. Illustrative case studies
were purposively selected from twelve contemporary Mor Lam media clips on YouTube,
TikTok, and Facebook Live, chosen based on their distinctive hybrid characteristics that
combine traditional Mor Lam elements with digital aesthetics. These cases serve as symbolic
representations that shed light on broader cultural patterns, including aesthetics,
communication strategies, and artists’ adaptive practices within platform-driven environments.
The analysis demonstrates that Mor Lam has not lost its traditional identity in the digital age.
Instead, it has “transformed” into a hybrid cultural form shaped by continuous negotiation
among local communities, performers, audiences, and platform algorithms. This process has
generated new modes of expression—such as short-form videos, rapid-editing styles, viral
dance hybrids, and participatory interactions through virtual gifting—reflecting the emergence
of a vibrant “Contemporary Isan” identity. Ultimately, the findings illustrate how Mor Lam
sustains itself as a living cultural practice amid global cultural flows, technological pressures,
and platform-based economic logics.
Keywords: Mor Lam Through Time , Mor Lam , Digital Culture , Hybrid Cultural Form ,

Glocalization
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M15NT 1 ULUUTIReININeTainusTIgNNaNvamnedlugafavia (Digital Mor Lam
Hybridization Model)

Uadeddn (Inputs) N52UUN1S (Process) Nadns (Outputs)
1. 9 imusTsuvLed NIEUIUNITARTONTDRANYA! | TalusTTugnuay: “nuedsiu
Fufs (Vuunasugn, A1 (Identity Negotiation Process) | @i8)” (Hybrid Culture:
DA, UNUIMNNEIAN) 1. Glocalization: nsUsuly "Contemporary Mor Lam")
2. wanveaunanosuAdva | aluladszdulaniile 1. guviseaansuuulng (113
(AsInzvesdaneiiiy, Aswgha | mevaussuTUNYiRsdu uansfiduas, madinsiedul,
wuuddiusiy, walulagnis | 2. Hybridity: nsas1sassa Mmunuulga)
wAnde) “fuitfian” Aesdusznouitn | 2. Udiussunuulng (n1e
wazlyinaunauiu doanslagnsafuunundusiny
(naln: Adaptation, Live/Comment)
Preservation, Creation) 3. Jmaiasugialul (31ula
INganTI, aUawwes, Virtual
Gifting)

FowFeudisuiunidnnislusuiausssuidvauasRausfutiu nuinmsisuuames
niediidnuniraenndestunulduvesinusssuiesd ululsemad uiideundyiuwsanasuain
wnanvefuseulay Freg1au uves Miller (2019) Fadinwin1suSudrvesnun3 Dangdut Tu
sulaflide Jausdaiisngruainyueuruun Aanunsanaunauesdsznauled Imﬁ‘fu Larde
ooulatiiloirdsfuilusesumndls vionanuves Siiyuvasak & Hyungsook (2007) 1Y K-pop
ma‘v‘wauﬂaamé’tumiwammumuaﬁmmmmummmmaqLL‘wamWaﬁmwaLwaaﬁwmsaamﬁlu
Aa1Alan

Wulieaiuuniinseives wabuchi (2015) lAgafuMsuUNInsznevesTaus TN U 1wy
mmmazaﬁmﬁ"u, WULIANENS VT “cultural branding” Lﬁﬂmﬂmi%’ﬂmam‘ﬂszﬂauﬁaa5u
mugfunisesnuuulszaunsaifuslaalinsautussuudessdulan nsvviunmsiaonadosiu
WU IMLDATETY Fedpesnun1wday, vuesdn waslassadieianssuly urfdesUsunis
Paualiidanmanatunssnzaas YouTube, TikTok, LLasmswgﬁmeam/\Ja%u

auadeadsduandiifiuimatavemedlilivsngnsaiiamziu uidududiunis
vosuuiliuszdugd nnauazseduland Aavgil uudosufudatudoulvvesd esruaionu
A3¥UIUNIS Glocalization wagnsadisaunemansuuugnaay (hybrid aesthetics) §aviaunis
Wasuuamesinusssudaiulugadavinosadiau

winunund Dayunednisonsdsudiiuremuedilugedda uiidosida wu ns
Anszdiiuanizunanyedi YouTube fu TikTok linseunguunanwesudu 1 Facebook Live
viououlaanngudy 9 fegunsdifnugaanzimuedilngfifidfnnugs o1aliazioungueos
yierumuiiinineinsdos nmsfmnudedoyadoasisny Silismgnandenienauusuuuuna
nagns n1ssurueaulauiunIugs MnlvnaasUssuzenfodinysie
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Fosfnmarilianneunmanddinmeivesny wiansaduwamdinsinuaisoly
auwlugmadsaunasosunannvasty swdsnmafutoyaiddnnngduan waznmslinszids
Wisuisulugasnaniiendu easuanudlafssunatnvemued luasvgidefdvials
Ay safiIndy

JaLauaLUINaNI TSN BUAT WAL
nansiesedareuliRudawunltuddasadiddedfunenisvinanudlavuean

o

Tugnugausssuviosiuiiidundousginsvgiandsiasgasuguuuy nanfe msasuriuves
nuoadllaiind uiisduseauilonnargluuunshanaviuy widuiatuluseau “odvmld
TUsI” (cultural landscape) Wag “NuUNVBINITNENANNNNIY” (meaning-making spaces) ¥4

Cee

nhemsniidnegnann maedeutsanarudugunanesuaniudeilimoddngufiuuuls
wauau fuadsnszaesoenlunuimin dewieuilen wassuruBaundniuidusagsinsussme
Frownil nuodwatsidldfiesfiauzvesginiedan udldimulugnndu “Sndnvalsuads
v9311A” luunedld Insanizluudves Soft Power Msiamsssy Gedmananisussiiuvasingly
UTUNUNUIIRBE TR

nszvaunsaanatalvalludeiud Wy nsundnszasvesiiufinsuslnanuedianauung
dlea nMsveneves “yurmailiou” fuszneudeduudarundaduidlan uay “auduiaiousss”
KU Facebook Live uag TikTok Live Fafuiiufidesomnadndnuaiiaziasugia ARG PP FUARM
ABULIUA NMIatiuayukuY virtual gifting wazAanssuesulay ﬁﬂﬁmuﬁmﬁ]uﬁuﬁmqLﬂwgﬁma3
aeduiusfivenedannty Wunsieloufiufiiausssuanifnanmeningasdnsmadouuuiiy
kY

waNNG Han1FIATERdRlRiuE s Ttudalouns (policy-oriented trend) Fanunsa
ihlUldauninisiadznisuansiiutiunaziesvgioasassdls degsddayie n1snssmingy
lassasiadvayuinusssilutdududuniseusnuuuunsgy (preservation-oriented) waganads
Lifisanasenissesfunainvewuedludendva nansnwviaueliisuasmenuiiedesiaun
nagyns “advayunain” (dynamic cultural support) #1uN1saTI9TELUAUBUUTUNITHRILYTINYE
A3 (digital iteracy) Tunfatu msdalvfinagnsaudnandoriosiulusefudmin msatuayu
A uarauiiunses creator economy WarnsdnasuauTaudedudmiaviediuussme
deriudnenmlunsieunsnuedgniiuiuviegaddu

nsAnwmUIn Manegutes “nuedisiuaty” Weslsstunsliustlevilufufiuasulouns
U damananuedlugianeg fagerdnviondle fauwesilondeinmsssy Weulssuediund
Jausssuviesdu afrenfiuandsudaluuazeTiomesndsia uazgut eyadatuluszuudda Wy
wesflormuaulevnetaussauliaenadestuaniunisal anuidoulesilvagversunaiunin
oSuUTIngmsal lWgnsiausuwidniiionamiinuzwazaiuayuiausssiesiuluseiulasiai

1) HB¥93w1n15 (Academic Implications)

sAdeitisduiy desirmmassdaug TasnsdenlssssfRmansuasunummedsay
Yosmuediu M nyiiausTsuRivauazunaneiudnu iilrAnnseuanudilalmifiannsn
osuenainvesiausssviesiunelinszsualanAtmildedradussuy
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tndvnsiudeuaz Tausssudnuamsiaminsounguiiiadui oingidadoiiug
doauseLlssvesimusssuiesdululanddsia 019 nsiiiuguavesunanyeds (Platform
Governance) msaadusuiilom uay safnedane3iy (Algorithmic Bias) Svenadsuasianisueuiiu
waznadndadomidnnmimetaussailildogludednauiotausssung fuan uenani
mATedadelenalifnuitnsiAatunazyuvuannsald ndswesnszviinisluviosiu (Local
Agency) iasnunsndnvaluazusuireanudsunlasetedby

2) HEANUUR (Practical Implications)

dnfuAalumued fusenouns uwasdndnnisTausssu maldeidlvidiuinnsasisauna
B93n5enIng MIsn5e3nw “s1nmin” vesimiusssy (Wu viussnasudl nwidau uaziiedan
fiut) fu nsususdisunatavesuwantesuAina (du nisiaredlefidula iuulaa nsld
llindRdvia) iWunagmsiiddayrenmegsonuazaudnse

ForauoideufiRfanansnt Uy o

1) msWanvinweAdvialussAuieadu dnousunazisnveuiiloasuainanuddunsuan
3o nseenuuuiigy msldnmilnuaziensing sudansdansvemsdessulat

2) msaaaietiomnusiuile afuayunisuaniasunuiseninsdaliunasdUszneuns
Tugmanmnssuvuedn WieliiAnnsBouismuasnsaieseldenadiu

3) N13UIM5TANTA VAN wardnSniaTausssu aufiA safunisundesnasiu
uazmsdnnsaednsluszuuAdvia teliRaluainsonvinayselovinozaiedndnwaliidadi

1) msasaunanlesuviesiuiaia (Local Digital Platforms) atfuayunisaiisieanafaia
fajathutansssesdu Wodueuainuansreaiemuazannisfianunanesuseaulan

Tnosau Forausnusimariliifiosse Snvwazduneasinmimeiausss widadalonia
Tmuedn Usuiuazainsassd Tausssngnaan Anovaussdeanuiduiesdunaznszualan
og98sBu

3) deBsulaue (Policy Implications)

nan1s3sedliiduTmiisnuniassLazesdnafiA st osarsfunauesannisd ey
Tausssuwuy “eusny” (Preservation) eTfﬂﬁﬂLﬁumﬁﬂmgﬂLLUUé’?ﬂLﬁmLazLLSU'LL%amiLU?{wLLUaQ
WguuInie “aduayunain” (Dynamic Support) fdnasulvdaduaiunsaufuduasadneassa
domlalugaddvia Taglignydesndnuaiesdiu

1) MawauinueAdnanasinssadieiiugiu nsensasiaussmuuagnienuiideidos
mamaﬁauﬂsvmmmawwmwﬂwvmwa (Digital Literacy) vosdadufiuduegradusyuuuay
saifles ATpUARUTaNTTASLasHAML L aMATYIE msmmmaaulau msuimsiamsdesnluden
e madledaneifiuresunaniosy uazn1sdanisavaninata uenaini msatuayulassads
Augrumanalulad wu nsidfedumesidaninuiags gunsalvuiinuazdadoiale saufs
uwnamlasuviasduaiy (Local Digital Platforms) il elvAaTuanunsondaidonifinuninuas
weunslaag1adiusednsam

2) M33usadlugiug Soft Power UagiAsugnaaieassd vulenuduasuAsygnaaseassn
(Creative Economy Agency: CEA) A155Usasuazadvauy “vueaindia” Tid uaunils
YBIgREMNTINAT9ATIALAL Soft Power vaaUszinalny nMsatiuayuotasmisnislivuiende
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nuAIanuAmgs nsdlassnsuanidsuuazamiiuiiosninassma msadaniesulat
wazeanlaidnsumsunsnany warnsanaiunadifamanaisUsema sl diolimmesianunse
wistunarsnudndnuallusgiuuuna

Torauauuzidaulovomariyaiunisaine anuduasuazdsdulusiisldnisdianen
Tausssy Tugaada atvayulidaluausovenegugay velukazdisssma Wuseld
warinudndnvaliiesiunuglufunsuiuisie wainveaasugiandsia msduduulevrefngn
wheaiaunasyinseyinammiutukag maRa AN dadeassdlulangell
AMIINTUFLURY 3 g

WawnsvesnesnIaussuluguugnsdupsumuduuLnaniesuAIiaLas AU

aa o 1

Jausssulugandsiavia wadu 3 4ae: 1) ganeuddviafinuedeglugsmuuazisingnlufitnssy
uazAwBay 2) gaRdvianved et duanwosueaulay WU YouTube way TikTok niouysu

yugelnl oy 3) gandaddviainuedinaroiduiausssunay (hybrid
culture) a5 1auusun Aadu arudevlunainaislszing uazsidu Soft Power 304lvy nzUIUNIS
Wasuilagviouuuifn Glocalization uazn1ssesasdndnualiiusulidrtuuiundelan Tnsuansly

AN 1

YY) 4

wadaLarFULUUTUNUY

Mor Lam Digital Transformation Triangle
TumauanansildsurinuvemuedinngaieuAdvagyandsRavia iiutuAn Glocalization way Hybridization

Pre-Digital Era Digital Migration Era Post-Digital Era
yAfauAdvia (Before Digital) gARRNaN1Asiagy (During Digital) yANSaAdva (After Digital)
vied = deyuvu/Asnssu ——  vued = ARuWUAUNAAWesY  ——  wad = Cultural Commodity
« a1ty « YouTube/TikTok « Hybrid aesthetics
« NABUARALAL < latlan/%a « Soft Power
« svuudelv / nsdinste / Visual effect « Global audience

[ Y

Ai 1 nMsiasuruveuedily 3 ga (NaU-Is-naRaTa)
M1 GgUIAYITUIINMTIATIEUayYa

3 14
d9Ua9AnUg

unauilladeaununidfguazasne aadaugling (New Knowledge) eafiunisilaeu

aa v

H1uveantealugandiia Inedliiuinusingnisaldenats luldnsagaaievesimusssun iy
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widunszuauns “resendasndnual” (dentity Negotiation) A ududounarasiasse
nszurunsivinlyiAn Tausssugnuas (Hybrid Cultural Form) TugUwuuees “vuednsiuay”
(Contemnporary Mor Lam) Feanansasdssegldegrsfianumnouazasnndasiussuuiinavesie
Tnal

nsinszdlaelduuiin Glocalization (Robertson, 1995) FlfiiuinAadusanulduans
WHI09KNTLIINIT (Local Agency) lun1sfinny Usuld uasidenimalulagseaulanlvatduanu
Whmnevesfausssuiesdu nszuiunsilllidufiosnsnevaussreusinafurasinaniloda
witfuntsadrennumanelmiinswdures s iausssusaiy Wy iussnasud) Aenda
Lazdenaiutiy

aqﬁmmi’uawi’mmsmﬁLﬁmsﬁyu AD “WUUTNRNBINIINBTINTRIUSITUY NNANYDINUBEN
lugmfdvia” (Digital Mor Lam Hybridization Model; QLLNuﬂWWVi 1) Faudueesilodeszuuiianngn
Thanudile nalnnsdanseissninennmih fausssusaiuiunasavewnaniosunaa wuu
03921 uuUaesilitiun1Tinsest waiwesinszsiins (Agency) veshatulugugdatsassd luld
Fesdfiasudvsnannmaluladuieinsugianavia

osdarmiidimnudululdlunsussgndldduuiunmetausssuasAadznsuansiiutiu
3u 9 waluvsunelne wu MR LNAYD ‘vi'%‘aﬂwsLLamﬁuﬁ’mmmqﬁmﬂﬁlu 9 wazlusgiu
ULR dmfuriruRalsfidesusuiase AnuTmeanunanilesuAda Taslduliaauddry
AUN1TIATIE Agency vasfalusazyuru Tunisiady USuld wavasieassamalulaglviaennans
AUUSUNMISTAIUGTINTDIAY wmmﬁﬁﬂmﬁmagﬂmmLﬂﬁauLLUaa%aqwmaﬁﬂ uAdad iy L
yamsieuarn1sUszgndliidmnuiuasufoR dufuniseuinbuasinunfatznsuansiudul
yARdTaEadEy

nsanenaauazilulduselevd

1. H8139991115 (Academic Implications)

wuudraesiiiauslunuideidvhmi iy aswudeussnitesdauifiusy iimans
MaELALNSANY I AUsTINATTa/Wnanwesude TnevasliinTvinisamnsaiinszvinaln
nMsduATIERIEning T Taussausai war watnvesnanesuiava Idedrnduszuy
uen9ntl eanunsavenenalugnisaienseunguiiiiorhanudlanisdesessndnual (Identity
Negotiation) uagnsinadausssugnnas (Hybrid Cultural Forms) vosAaUriutuay 9 wiluusun
Inguaguung

2. HuReUf)Un (Practical Implications)

dmsudaduuariUsznaunisduAausiutiu aaadlaifisatu Glocalization uas
Hybridity annsmiTlutszgndldlunisiaunagninisaiaiomiinevaussdenudesnisvesv
wazunanesuAIalaeg1siusEansan lngianignisasa amaaswdmmmi’ﬁwuaaaué’?&@u
WU NwBanu naeudn wagvussrai U watavesunanwesy 1y madinsiel Alelwnszdu ns
afavindulaa wionsldionmndddvafioifiunisiidiusuvesvn uenaind nisa¥rantete
anusileluseiuriosdunardnugun asdoaiuaine mmdidumaasugiaazding veadalu
ity
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3. Ueaulaune (Policy Implications)

dmsumiasauniafguasy] tmunulevienisiausssy nan1s3ded ikiduianuduiu
TumsufuiasunnAnanmsdaaiuiaussaaluds “eying” (Preservation) Altfunisasgunuy
Faiy lugnsdaasulu®e “aduayunain” (Dynamic Support) Fatfunisduaduninuaiunse
lun1susuvesAalulasyuauinusssy feg1u Msamuinuinweddvia (Digital Literacy)
Tufrumsnaneeularl msvimsdansvemisledeaiife uaznmsvhaudlafetuavans
FAvra wonvndl nssusearatuayy “wuadAara” Tugius Soft Power uaresdusznavudfty
YosgramnIIIaIsasd sseiudnenlunsdifsfvussiumninaruiunma nienadasels
09858y

agulén mansideitiauouuimienis ysanmsosdanudidainints YRR uazulous
dloatuayunisfisseguazitmunAavziudwluganivastiediussdnsam deluifvesdndnval
fausssn msadneld wasanuiduudoosmuruialy egndlsing unaruidsddesidndums
\Fonnsdlfnwuazunamiesy Tenslésumsnvifinidulueunean
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