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Abstract

This research aims to: 1) analyze the context and policy potential for promoting
contemporary art tourism in Chiang Rai province, 2) examine the problems and obstacles of
contemporary art tourism in Chiang Rai, and 3) propose policy guidelines for promoting
contemporary art tourism in the province. A mixed-methods approach was employed to obtain
comprehensive and reliable insights. The quantitative study involved a sample of 400 tourists
visiting Chiang Rai, while the qualitative study involved 10 purposively selected key informants,
including experts in art, tourism, and hospitality, as well as tourists. Data collection instruments
included document analysis, questionnaires, and in-depth interviews. Quantitative data were
analyzed using frequency, percentage, mean, and standard deviation, whereas qualitative data
were analyzed through content analysis.

The findings revealed that: 1) Chiang Rai possesses outstanding potential due to its
diverse attractions, including natural, cultural, and historical sites, alongside contemporary art
activities that reflect creativity and community participation; 2) the overall level of problems
and obstacles was high, primarily related to tourism resources and activities, stemming from a
lack of integration among stakeholders and inadequate transportation systems connecting
tourist sites; and 3) the proposed policy guidelines emphasize a holistic development
approach, enhancing tourism resources and activities while simultaneously improving
infrastructure and transportation systems to ensure sustainability. The study highlights the
urgent need to establish and strengthen systematic cooperation mechanisms and invest in
supporting infrastructure. Without concrete actions, the opportunities to boost the local
economy and build a positive image of Chiang Rai may diminish, hindering the province’s

potential to develop fully as a creative city.

Keywords: Creative Tourism Promotion , Contemporary art , Tourism Promotion Strategies ,

Cross-sector Collaboration

unii

Fwriadeeneduuna wenfivrddyuesniamide tnedseldainnisvendieaninni
46,000 a1uuM (Nakorn Chiang Rai News, 2024) TnvaadisalnenaysrsmAiunan o
unasRaly Jaussan wazssuuAnlanau o9 Jsosu uag AsSusitud nasnauAanTsy
Aavelidouloviyuru Tutsfiiumn Sminldamuimulasadisiugiu wu vienieeiuui
wans wavenseRURufinsTausssuiiosesunisvieafisnngradsdu (Longtunman, 2024) @giou
Tt undsienilndefady (utlhdvddnyrenisiuindounsugiauaznmdnual Weswieaien
\WATNETIA VBATLITE

https://sol1.tci-thaijo.org/index.php/J_SSR/about


https://so11.tci-thaijo.org/index.php/J_SSR/about

7 015%15 R ol U 1 atufl 5 nsngreu - Aanaw 2568 3
< duANANIUSNSSAU Vol.1 NO.5 July — August 2025

og13lsAf wiifsseaziidnoansudavzsinasiouazAanssuaiisassafivainuats us
TumeuiRdamudedninuisesns lawn (1) msvianisysannisgiuteyafauinmusssusivaioogi
Wuszuu (2) 9997901503 M159AN1998193199UI897U5T AAENTY Lasn1AUssTdIaN was (3)
nMarunulssduiusssreniidonadosmsmansiiud agvioulmiuidamudululdindym
sfunsvienisudsfavsswateludosrezoylusedvgs dmalidaussmadediliamia
Tuiadounsitmuniasduldidudnenin el mnanansneenuuy nalnanusandedassuy
uazuuImINsdansfitaiau Adlemasnszsunsveaiisndsfalzveadosnegaudaduls
NnUUNFINEN §IeTaduiunsdney nagnsnisdaaiunsviendisdfalzsava
dFeneainsassd Wedavhumadaleusfimnzauuazy foaldassdmiunisuimsdanisns
vioufiondsdavzimaiovesdmindesse unsfgainvieaiion uavaduayuniseysny
AauTnusssuvesiminlvinsegsaly
IngUIzaIANsITY
1) iedneiuiunuazfnenmdsulouiemsduaumavieadindsiaUssmarisludmin
\WeaTe
2) iloAnwilymuazguasiavesmevieadivndsdausiuaisludmindeene
3) Wiolaueuumadnlenienmsduaiunsvieniondefatzuailudmindeane

N1INUNIUITIAUNTTY

1. wAnMsvionfiendsaineassd (Creative Tourism) Wusuuuunsvieafidiyjadiunis
asUszaunsaifdanumnenaydndsdmsutinveaiien (Richards & Raymond, 2000) %dmmm
MANVRIUAIENNATIATIANAIINNTTABYINATT A VAT LA YUY IINATINTVULUULR dNa
somnufiswelaiedn nsvende uazanudslandunibeu vuidsUszdnsgdwaumnwuiiAans
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FUNTEUIUNNTIANITA ATOUARLAITINUNY N15TANTTOIANT N133RATTYARINT N15A NS
(Chanongkorn Kunthalonbutr, 2014) sudsnanuleusassusmaTeMuauTmilosewing
A1AFF LONTU LAYYUTUAINLUINIG New Public Governance wagnisldinaluladifieunszdu
UsEanSNINNITUINITAIS1I0MEANNLUIAA Digital Governance

mnIsuifisussrinsiiufiutmiadednifsddsumandndulndudonadsassd wu
Josneddeldiuisumunuiaussiusmate WulndmeaiisifudaUsifdeides eniiiasosu
ffsAasidiui wagnsdmnaniaseiuIuIYIRegns Thailand Biennale, Chiang Rai 2023 igae
gnszRuAINaNvalinuAaUzdanna

Jymuazguassavasnsveaiiandedauzasislnily Swmindese

NansAnINUIn sefudapmsvieaiisndefatswarislufmindeselnesmeglusefu
10 Taglanngiuuvasuazfanssuvisafisddsfidnededyvigean Yssiudidgioaiuiuile
spwinnasguasmaenvudtliiiome sudutlgmidslasaiisiinaininananuuanines
\Whvanenagisiau dedidadusulszanm niweins waznseussidouunisvesniasy vaed
LNYUTUNANBULNUNINATEFRY denaliiinyaainslunisuszaiunuuaznisnunusiteginiy
s2UU Hadnaesueldfensau Collaborative Governance FsdAnudumaninaindesinaes
spuvuUkarnalnnslenlesse ey saensuaulifaauresnisinaulesiy (Chaiwong
Silawat, 2020) msfiymianudmiioszinimadguazniagionvu usuidduedsdymgean 39
fldagiouissteddadwfsinng mndadliiuidandidddassadsludusiunanii Tgins
suUszanal Jausssuesinsuuuuendu uazauilideroweslouieidefimavasuduims

Tumsnsadudan suuszuduiusnduiduduidssdutiygmdign azvfounisimuinis
doansniudossulatiaznaluladidvadehsiunsdnfingudmnelfogeiiussaniaw fany
1¢¢evqud Diffusion of Innovations iueinIsLNINTEANeLTANTTUHIUMATBY RIS DL B9m Y
naan auhlugnissensusaznisldauaie Sniadsldfuusaaivayunnnmsduiedounniades
ahassAlarnsinnuAaUysefuum@ 1wy Thailand Biennale flsnsgfunisiuiuazaimdnual
309 UA (Komsit Kianwattana, 2009) aehalsaa wielfiAnaudiduvemadns onafiansanies
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N1309NLUULIIINAYNS SEUUARATANSITUEITITN IATOUARUNA LA U IMAaINTa1Y AIUANIS
WALNANTTOUTYARINTALNTN U daAunan §3nau dauaiiud waznisldtoyamivaliiofnnuna

LUINNITAWETUNTVIBLNEYIRaUvade I ludenInieesie

v A 1

NMsAne uneuiliauefianisuuuysannsesdsin tnedsddnyfe mienanssyaiy
T¥grudeyasiudu ileantesinenrmsamile Waundunaarianssudalznasnd 1Weuaulngjiu
Aanssuguay wasdialemalvidnrieaiindidiuiinais wiomisdoaseoulavedwiadenfiodsu
mssuslinaefuniaifiuma WasuuRdvaetuaisnnuasmnliuntinviondiey fanmsgiuuing
Fenfuriaiud uasifmuiinuzyeainaiflewiounnundeslunissesiunisvieaiisndefalzsuady
wmsiagsianssufinssdanszanelidu ssuuinansiondienfalswaty Midulnldods

& A
eNyU

ayUasAnIu;

psrmuidfiildannsinunie anusileddasiaiaveniasguazionyu Wulady
dfgrosmudidulunmmeaiivndsiavzmaiovesdimindsse lnslawmzsuuuuiaietiefi
yheuszanunanssziudmin Mimihiidvuavdninus unum wagnszurumsdaaulasiusening
AAsy LonTu guty Aatu uaranitunisfinu uumslaenadesiunseuiAnmsdanisunases
wuuUszaIumusauile Collaborative Governance daifun1sannszuiunInITUszaIuLuaE
gnszAuamnmnsinaulesin Welugnsysannisianssufavzsamatoiuuinsvioniioals
ogseidloauazdsdu

Jolausuy
1. ULEUDLUZAINAITIVY

namsiTedi Jymuarguassavesnsvieniiendsfaussuailufmindesne ol
FZAVLIN ImaLawwé’wmma’qLLazﬁfaﬂism/iaqLﬁaﬁaﬁmmgmmgqqﬂ UszihudAAeanusinile
sewinnaszuazionvulunisiauiwasioniisdsliiduuts sauiinmsdeulosseninanud
veufiafuAnssufavznadedluiiussdniam dwaliianssuldseideaslideseldeda
Fauurrury fadu WesnsziuanudBulussduiiug doauevesideiife Tunanusnilonds
Tnseads ey nsvieadiendeadneasse (Creative Tourism) U msWawR Uil ad19assh
(Creative Placemaking) n1elansau n1suUszaiuausuilony19ilsssunivia (Collaborative
Governance) Tusziudmtn Tnesass aamrdszaunualzsinadossdusmta vy
AUGNAYTAUINITULIUIY UHUITY LagnSneINTVamiieausy Aaenyy YUy wasfalu wisy
Muuaunum nind wariad Tanadnivesuraznindiueg1aaiay it elinsvauAnTy
atsreios Wisla uazdsbu

wvafoRmienusguasiesiu Wud 1sansindinasuszaunussiuimia gy
daludonmsiamnlasstisvudadenaumduuazundsisafisamdnaua funsiwussuu One
Stop Service Winunszaudssunsanuazmnliiinvedien
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wumsUfiRanaensusarUsEnaunsvieniien drsmdadsanslsranueu uiete
Uszaruusiuadzluesdns lugnzgadoulesseninaniaigiuumasdaUsiagyuu s
uwidsvieaisndeafatzsmadie amugiumsonszdumameslunmssuinvieaiien

2. farauauuznsviidenssely

1. ynsfinundavieudeutudnda Tnewssuisudmiad R ugiusiaiu fedu
AMENYAININAaUE TAIUFITUKAZAIUITUUNITVINNIY FIUDITEAUANNTINTBVOUATEUIE U
Usganuaunan iednwinnmeldeulsuuulndusiumsvienindsduldinnniniu

2. ymsAnwidsdnifeiusiiuuieietisanuuiliessnintinaisuasionyu ivaglinig
Uisdinmsiiau nsfeansivaiutu uasdstlovinszneguumuldinniian

3, AN AILIRazUTZEIUIYUU One Stop Service f1unisvisafisnda@alzsy
asly iloantuneunavensyiuUszaunsallundnvieaiien
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