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APPROACHES TO THE DEVELOPMENT AND PROMOTION OF FAITH-BASED TOURISM:
A CASE STUDY OF MUTELU TOURISM

Thiradet Thadachaipakorn, Seri Wongmonta,

Jusana Techakana, Pakamas Chairatana

Abstract

This research aims to: 1) examine the perspectives of administrators of Mutelu (faith-
based mystical) tourism destinations regarding factors influencing Thai tourists’ travel decisions
to the ten most popular sacred sites in Bangkok; 2) investigate the marketing mix strategies
employed by the administrators of these sacred sites; 3) explore the administrators’ views on
the development of tourism components used to attract tourists to these sacred sites; and 4)
propose guidelines for the development and promotion of faith-based and mystical tourism
by extracting lessons learned from the management of the ten most popular Mutelu tourism
destinations in Bangkok. The study employed a qualitative research methodology, utilizing in-
depth interviews with purposively selected informants to obtain authentic data from
representatives of each stakeholder group associated with the ten most renowned sacred sites
in Bangkok. The informants comprised five distinct groups, totaling twenty participants. Data

were analyzed using content analysis.

The findings revealed that: In terms of tourism development and promotion, the
ten sacred sites are uniquely characterized by distinct sacredness and specific belief system:s.
Strategically located in central city areas, they are highly accessible via BTS/MRT lines and
public transportation, provide clearly defined religious activities and ceremonies, and benefit
from well-developed infrastructure due to their position in major economic hubs. The
distinctive atmosphere and faith-based orientation serve as critical factors in creating spiritual
experiences that set Mutelu tourism apart from conventional tourism. However,
improvements are needed in managing tourist density, implementing systematic information
dissemination (as some sites still rely heavily on word-of-mouth), organizing spaces during
festivals, and pursuing sustainable management, digital media communication, and the
development of interconnected faith-based tourism routes without fostering superstitious
excesses. Based on these findings, four strategic guidelines are proposed: preserving the
authenticity and identity of belief; sustainable environmental and density management;
leveraging digital technology to enhance the tourist experience; and integrating tourism routes
with community participation, ensuring that faith-based tourism becomes a value-creating and

sustainably growing tourism form.

Keywords: Faith; Belief; Tourism Development; Mutelu
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