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THE VALUE ADDED CREATION FOR COMMUNITY-BASED TOURISM OF
BAANWANGSAI COMMUNITY, THUNGSONG DISTRICT,
NAKHON SI THAMMARAT PROVINCE

Poonyawee Srirat, Sarawatsadee Nawakanworrakul,

Prutsorn Rittimotri Zimik

Abstract

This article is part of a research project on the value-added creation for community-
based tourism of Baanwangsai Community, Thungsong District, Nakhon Si Thammarat Province.
The objectives were: (1) to examine the tourism behavior and evaluate the marketing mix
factors of Thai tourists, and (2) to develop marketing strategies through the tourism value-
added creation process. The sample consisted of 98 tourists and 13 key informants from
government, private sector, community, and academic representatives. Research instruments
included questionnaires and focus group discussions, while data were analyzed using
descriptive statistics (frequency, percentage, mean, and standard deviation) and content

analysis.

The study found that most Thai tourists visited Baan Wang Sai for educational
purposes, obtained information from social media, were influenced by organizations in their
decision-making, traveled in groups on weekends, spent more than three hours in the
community, and spent no more than 500 baht. Overall, tourists rated the marketing mix factors
at a high level, with personnel receiving the highest score and distribution channels the lowest.
The appropriate marketing strategies identified were proactive, corrective, preventive, and
reactive strategies, emphasizing community participation. Furthermore, this study generated
new knowledge by integrating the TOWS Matrix with the 7Ps marketing mix to develop
strategies suited to the local context and highlighted the critical role of personnel and
community value co-creation between residents and tourists. Such co-creation enhances
economic, social, cultural, and environmental values, leading to sustainable tourism and

serving as a model for community-based tourism development in other areas.

Keywords: Value-Added in Tourism; Marketing Strategies; Community-Based Tourism
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