]
=1

Ui 3 adui 1 unsAu - Uguieu 2566

UNAIIUINY

drulsvaunsnmsaanaiiinasensendulonduunlduinise
finnusznn Boutique Hotel vastinviaaifinavnalne Tuiun
gNBLliY JInIagiie

Marketing Mix (7P’s) Affecting The Decision To Return To The
Boutique Hotel Accoommodation Of Thai Tourists In Muang

District Phuket Province
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Abstract

The objective of this research is to study the personal factors and behavior of Thai
tourists, as well as the marketing mix factors that influence their decision to revisit boutique
hotels in Muang District, Phuket. A questionnaire was used for data collection, which was
divided into two sections. The statistical methods used for data analysis included frequency,
percentage, mean, and standard deviation. Data was collected from a sample of 400 Thai
tourists who had stayed at boutique hotels in Muang District, Phuket. The sample size was
calculated for cases where the total population size was unknown.

The research findings revealed that out of 393 respondents, the majority were
female, aged between 20-30 years, single, and held a bachelor’s degree. Most were
employed in company jobs with an average monthly income ranging from 20,001 to 25,000
Baht. The respondents preferred to stay in a Standard Room for one night. Most had previous
experience staying at boutique hotels, and the primary reason for staying was relaxation. The
decision to choose the hotel was often made with a partner or loved one, with a preference
for hotels with appealing designs and nearby tourist attractions. They usually stayed during
weekends and booked accommmodations via mobile applications. The majority of respondents

learned about the hotels through social media.
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Regarding the marketing mix factors, the overall satisfaction of the respondents was
at a high level. When analyzed by individual factors, the most satisfactory aspect was the
product, followed by location, distribution channels, personnel, price, and physical
characteristics. The least satisfactory aspect was the promotion.

Keywords: Marketing mix, decision-making, boutique hotel accommodation.
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