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Abstract

The objectives of this research on factors affecting the decision on selecting of the

Journey Bangna Hotel were to: 1) study the factors affecting the decision on selecting the
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Journey Bangna Hotel, 2) study the behavior and needs of the guests of the Journey Bangna
Hotel, and 3) provide guidelines for developing and planning business marketing strategies of

The Journey Bangna Hotel. The survey of this quantitative research was conducted
through questionnaires, with 400 guests of the hotel derived by simple random sampling.
The data were analyzed by descriptive statistics including percentage, frequency distribution,
mean, and standard deviation.

The research results revealed that most of the guests were female aged range from 30 to
50 years old. Most of them were private company employees with a bachelor degree level
and monthly income of 10,000 - 40,000 baht. The main reasons for choosing this hotel
arranged the highest average score were as follows; servicing personnel, mean (X=4.71)
followed by the product and price aspect (X=4.66). Other aspects included physical
infrastructure (X=4.54), marketing promotion (X=4.36), and distribution channels (X=4.34).
This is consistent with the assumptions that these reasons are the main influence for the
decision to use the services.

Keywords: The Journey Bangna Hotel, marketing strategy
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