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Abstract

The effects of digital media service marketing factors on enhancing word of mouth of
tourists using tourism services in the area of Muang Lampang District, Lampang Province. The
objective of this study aimed at a) studying the relationship between digital media service
marketing factors and the word of mouth of tourists using cultural tourism services and b)
studying the effects of digital media service marketing factors on enhancing word of mouth
of tourists using cultural tourism services. The population in the study included 150 tourists
of 5 famous cultural attractions in Lampang Province. The Independent variable was the
marketing factors of services through digital media while the dependent variable was word of
mouth (WOM) of tourists using cultural tourism services. The questionnaires were distributed
to collect quantitative data on non-probability samplings on a quota sampling of 30 tourists
from 5 each cultural attraction. The data were analyzed by frequency, percentage, mean,
standard deviation. Correlation, and linear regression hypothesis tests at significant levels of
0.01 and 0.05 with the results as follows.According to the correlation test, the digital media

service marketing factor showed the positive relationship with the word of mouth of cultural
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tourists. The simple correlation coefficient showed that the correlation coefficient between
the variables ranged from 0.175 to 0.609 meaning little-to-moderately correlated with a
positive direction at the significant levels of 0.01 and 0.05. It was found that the independent
variable could explain the dependent variable by 32%. Moreover, from testing the regression
coefficient of product marketing factors, it revealed that the physical evidence, product,
marketing channels, and marketing promotion through digital media affected the tourists’
word of mouth in the cultural tourism business at a significant level of 0.05. The results can

be written in an equation based on the raw score data as follows:

Word of Mouth = 0-581+0-316Physical Evidence+o-213Product+O-106Distribution
+0.043)5rketing+0.488

Keywords: service marketing factors, cultural tourism, digital media, word of mouth (WOM)
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4. F/anduUNTITY

Tunsfnwedsdldldnduiegreilldlunisinuedsiisznaude dvisafledluaniuiivieaiien
Betausssuddysiuau 5 wisludnnedliesdiune Smiadundiddnreaiisasiuiuuin el 1)
Tadsaynimile 311U 30 519 2) AUUALLAUNIANGIAN F1UIU 30 518 3) TANTEUAINBUKIZVINT Y
103U 30 579 4) TanTzlaRde1vat 91uU 30 518 5) anndsalvuasaiung §auau 30 599 5

vquLv <

91w 150 518 1Wun1sduuuulaami (Quota Sampling) %am% ANUTIUTINTBYAFIEAULEY
lngdayadnuau 150 578 danuiiieanasion1sussuianauasinsevidoyaudy [14]
in3esdielilunisiiusiusindeya luguuuuidsuunm (Quantitative) Tnsnislduuuasuany
(Questionnaire) Tun1smsaadeua i ssnssvosiuvasuamduiion Tasnisiisgsia
#onAaed (Index of Item Objective Congruence : I0C) T18U9AINIUNUIIMNAT IOC 581N 0.67 §9
1.00 Fsoglunamidivonsuld (15] Insdetouduiinnuaenadesiuidevniifonisfinu warlu
msasreaeumidesiu gnieweuuuaauay (Reliability) Inerfuannguiidindreadafusiods
(Try-out) §1u2u 30 518 19835013 Cronbach’ Alpha fAvindu 0.78 eagluinamifivensuls
annsaldlunnifvdeya [16] addnldluniside adafldnisiinsesidoyatsznousie awd
(Frequency) $e8as (Percentage) Aades (Mean) nadiiaiiuaadeves [17] ddudeoauy
1A551U (Standard Deviation) nMsnnaeuduszavsanduius (Correlation) wazdulseaviannes

wuunA (Linear Regression)
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AN 1 NsnedauduUsEANSanduWuS (Correlation)

- Anwoly
N15AAAYSAS/ . _ A1 ASTUIUN ,
. NARNS N 5701 PN oo AT 114 A1SUBNAD
A1sUBNea daasy 15
ANBATN
nanS 1 0.382** 0.367** 0.373** 0.381** 0.373** 0.275%* 0.320**
371A1 0.382** 1 0.404** 0.609** 0.433%* 0.335%* 0.202* 0.254**
PDINIINIS 0.367** 0.404** 1 0.558** 0.415%* 0.521** 0.288** 0.265**
INNUNY
MEGNGE 0.373%** 0.609%** 0.558%** 1 0.468** 0.536** 0.175* 0.454%**
A15HAN
YARINT 0.381** 0.433%** 0.415%* 0.468** 1 0.385%** 0.164%** 0.425%**
NILUIUNTT 0.373** 0.332%* 0.521** 0.536** 0.385** 1 0.364** 0.235%**
ANWULNILAIN 0.275%** 0.202* 0.288** 0.175* 0.164* 0.364** 1 0.325%**
ANSUDNAD 0.320%** 0.254%** 0.265%** 0.454%** 0.425%* 0.235%* 0.325%** 1

o sedupdAny 0.01 uazsedutuddgy 0.05

N7 1 ManedeuAuduiudszrisiiadensnaiauinisuaznisuendevesiltuinissnu
mMsvioafendsiansssy luwndunoiflosd fminduslunsinediosdng Smindiuis
wuAdulssansanduiusanuduiusseninetademanaiauinisuazn1suendevesliuing

ANUNITVDUNYITIIAUSTTY UANFUUSLANTANAUNUSTEUINFLUT AILA 5811319 0.104 919 0.609

o w

=) v v 6 [ a & LYY v & = Y1 [
fpnuduiusyiunan wasiluiiansuinvavun a seautdedidy 0.01 deiy Feagulaindade

v 6w

NINAINUINSH WAVl ANENTUSAUNTUBNABYBIRITUINMIAUNTYIR B NTI TAUE T TY

Y]

2) ANwJa38N15IAIAUSNNSHIUADR IV ANEINARNISUBNAD

Unstandardized Standardize
Model Coefficients d
Coefficients t Sig
[3 Std. Error Beta
Constant 0.581 0.488 1.191 0.236

1. wansua 0.213 0.093 0.186 2.302 0.023**
2. 91A1 -0.051 0.078 -0.059 -0.645 0.520
3. Y89 0.106 0.067 0.133 1591 0.014**
4. duaIUNINAIN 0.043 0.081 0.055 0.529 0.049%*
5. yAains 0.016 0.067 0.133 1.591 0.114
6. NFTUIUNTT 0.147 0.097 0.137 1.507 0.134
7. SNWUENNNILATN 0.316 0.092 0.260 3.420 0.001***

Fauusau nmsuanda (Word of mouth) * o sedutiodndnyii 0.05 ** a sedutiedndnyii 0.01
R = 0.569 R Square = 0.324 Adjusted R Square 0.291 Std. Error = 0.46026
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INANTNA 2 WUINNSNAEBUANUSEANSonney Uadun1snannusnIsNdINasanIsSusnsaved
AlTUIN1sAuNIsNsvies g ulie sy luwegnallesdune Jamdndiun lagduwdsauaunse

asunednUsanulasesay 32 lneasurelatussauliunals et n1sitAsIsRdulsyansanney

1% 1

(Coefficients) wuirladenisnainusnsidmasion1suansaves [HUIN1TIUNITNTYIBLTNENT

a1

Tuusssululwadnnailasdue Jmindiune lnsdardudsed@nsuiniian Ae AuanuaznIgnIn

Y]

WudefAdvia ($=0.316) sesasunde nandwsiiiudenivia (P= 0.213) sudesmnansiadmuie

(B=0.106) uazaunisdnasunsnain ([$=0.043) Nidswananisuensoveunaisa ey Imus sy

o v A

au seaudedAty? 0.05 lawanunsaleuluguiuvaunislanadl
n1suUBnea = 0.581+0.316znumzmemenmt0.21 3gaa061+0. 10640 smnednsming
+0.043343un15ma1n+0.488
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