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Abstract

The effects of digital media service marketing factors on enhancing word of mouth of
tourists using tourism services in the area of Muang Lampang District, Lampang Province. The
objective of this study aimed at a) studying the relationship between digital media service
marketing factors and the word of mouth of tourists using cultural tourism services and b)
studying the effects of digital media service marketing factors on enhancing word of mouth
of tourists using cultural tourism services. The population in the study included 150 tourists
of 5 famous cultural attractions in Lampang Province. The Independent variable was the
marketing factors of services through digital media while the dependent variable was word of
mouth (WOM) of tourists using cultural tourism services. The questionnaires were distributed
to collect quantitative data on non-probability samplings on a quota sampling of 30 tourists
from 5 each cultural attraction. The data were analyzed by frequency, percentage, mean,
standard deviation. Correlation, and linear regression hypothesis tests at significant levels of

0.01 and 0.05 with the results as follows.
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coefficient showed that the correlation coefficient between the variables ranged from 0.175
to 0.609 meaning little-to-moderately correlated with a positive direction at the significant
levels of 0.01 and 0.05. It was found that the independent variable could explain the
dependent variable by 32%. Moreover, from testing the regression coefficient of product
marketing factors, it revealed that the physical evidence, product, marketing channels, and
marketing promotion through digital media affected the tourists’ word of mouth in the
cultural tourism business at a significant level of 0.05. The results can be written in an

equation based on the raw score data as follows:

Word of Mouth = 0-581+0-316Physical Evidence+o-213Product+O-106Distribution
+0.043 o1 ieting+0.488

Keywords: service marketing factors, cultural tourism, digital media, word of mouth (WOM)
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1A351U (Standard Deviation) nMInaaeudussavsanduius (Correlation) wazdulsyavsannes

wuunvaes (Linear Regression)

5. NaN157¢
MnTeyadnLuUasUnInAaIRnauLuvaeunndw g und neflongianade 39.60

91gsan 15 U uavengasgade 75 U seaunisfnwilaguineglusedudSyang e1dnd1s1wnis/

]

(%
Y

$Pawia Neileladulngjeglusedu 1,000 - 10,000 vm lagdnvie g I@UNINLAUNIN

€

vienfiatuaseuass Tnsdrulnginisiuaunsunisvsaiien aldnalunisvesdiensiuiuy

2-3 fu tviealsanviesiiodlutinarfungaaaduainnniign yaranidvinadenisdadulalu
1 d' 1 oA d' 1 1 d' 1 1 I | = = = a

nsvieaiigvdlny e euuazdsn Mvesiedulngeglurisveassuunsiauisiouiuiny

Ingfivauaiiuniuenvesiieddiuunnfeiienndeu uazilinguszasndiuunnpeiierindeundeula

aa v Y

AmwAniuvesladasunsuInsiudefdvalunsvisafiondsmusssurudeAdviana
M3ANINUIT Aundnduel Ao awaniuiiviead sudeiausssuiinisuiuugslarsany

TANUTUTURYUAIU NMNADIUNINNUNILDIMNTHALLAS AU UEDRIVE A1UIIAN AB TNISUNAUDAIN

a LY o

SIANISUIPY ANEEAINTUNTTEN5E LU i’]ﬂ']@’ﬁ/i'ﬁLLﬁuLﬂi@\‘iﬂlﬂ,ua@@ 78 AULDINNITIA

A a

FmingAe nmanuaramnluInIsAunia dwndeunslulasusseanianieuentudef g
¥ 1 a A o U 1 A 1 o ! K% 1 a A aa v
Funsauasunsan femsussanduiudlavandndesie nswentmiurthreadiesludenava
auyara darusanudlalunisguagndn danudernguiluaniznin anudilaluaiy

aa o

maamsﬁuaaaﬂmmua@mwa PIUNTEUIUNTIAUSAS ANEEAINTUNISI9ATH U%ﬂ’]i’sﬁjﬂﬁ’]ﬁ’wﬂ’ﬂu

215a1SIB1NS 2 |

amdumsadrdaw

Institute of Vocational Education Southern Region@Journal | %Prgce
of



U 5 aduf 1 unsau - Iquiey 2568

a2\ QS

DRI A WG ISR RATRMI AR A AR N A
UNainalvg

o o

~ —
Ay usdunosesas S L viaaviaifien ludenasia

AwAniuressnaaLuuIndeUn Alfuuamsnshligndeaudmieliuinig udwili

An3dnd SAnAuAn wazinauyseivla aunseisdesiimsvendeliiuyanady 9 amnianis

vensefu AagyilifignAnadawasidnuindsdu Jedielunagndimsnaiaiiddglieuidn lne
1NASANYINUIINTYIINITAaIALULUINABYIN awnsaasieauyideie inaAuAgIYes
TaaunIeUsraunisaliuusdudeaiieidestuanuaulavieniudesnisvesnguidinung

feuanusalunisunsnizate aseauiandl ibidausegdda Wunstisanduyuailasan

[

nsduArdanudefionndu N15YIBVLIBFIUGNAT wazTIensEdun1indulatovesgnen

¥

n1svensienuvesgnAlininUselevd dauundedewaziianisadesnuladte danavilignen

U a =l d’lj a ¥ v ‘g
fnauladendedunladiieuindu

(%

TaTuainn1s@neienatdululainnisnainusnisiiudsfdviataznisuaniUinsauindang

aa o

Foulostuograunnlugnamnssuvioniien nsnainuinsHudenda dunisairaien 31

=l

sUunn vieddlennseduliminvieaneudsludssaunsalieluladvailfevsodlvaulnadnils

Jedanadanunetouazussdunalalunisiaunie nsldianswalulanadiadsyievenenis

venaoluanguivanediniadu fednsnaiarudeddiaoradeihlideyaninuindedin

undnsEaeegTIafaniunisindulavesinesiies n1sldnagnsmenismanaisaeasauiu
2 08 Ya 4 o a1 v o 9 ¥ a MY oA

g1 duviliiinUssaunisaluagn1sandinaungnauazyiliinnisuensielasg19m

NANSNAHBUANNRAFIY

1) nan1sfinwvesruduiusseninladenisnanausnisiudesdviaLazn1suense

AN 1 NsnadauduUSEANSandunuS (Correlation)

[

- n o anNuwily
NINAIAUINTG/  NARN , N3 NIEUIU ,
\ . 31A1 VDINN LA UYnang N N1IUDNED
N13UNAD N GNIGEEY N3
ANYATN
NAR AN 1 0.382**  0.367** 0.373** 0.381** 0.373** 0.275** 0.320%*
3101 0.382** 1 0.404**  0.609** 0.433** 0.335*%*  0.202* 0.254**
Y0IN19NT 0.367**  0.404** 1 0.558**  0.415**  0.521** 0.288** 0.265**
Indmy
QURGAGERY 0.373**  0.609**  0.558** 1 0.468** 0.536**  0.175* 0.454**
A1INAN
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nebdppgrpyduundunadigipasdminggg oxx  0,521%%  0.536** (.38 UNAa2AI47I3)E
ANWUENIYAN 0.275** 0.202* 0.288** 0.175* 0.164* 0.364** 1 0.325%**
A1SUBNAD 0.320** 0.254** 0.265** 0.454** (0.425** (0.235** (0.325** 1

o seduedAny 0.01 uazseduuddgy 0.05

NAT9 1 nsnaaeuANNFITuSTEnINdadunsnanuInIsuazn1sUaNFveliuIN1IAu
Asreafisndetmusssy luwesuaediesduns Swmiadnsduwesiaediosdiun Smiaaiva
wm’wﬁhé’mﬂizﬁm‘éawé’mﬁuémmﬁ'mﬁ’uﬁ‘igm’]aﬂﬁﬁ]’amimmm%mmazﬂ'13uaﬂsiamaq;ﬂ%’u‘%ms

AUNNSVNONALNTITAUUSTIY TANFUUTEANTANFUNUSTENINNAUST Faue 581319 0.104 D9 0.609

v v 6 YY) (Y

S [ a o o v & = Y1 [
UANUANNUTUIUNAY WaZtUUNANIGUINVIINUA f JepuugdaIngy 0.01 nIuuU Qﬂﬁiﬂlﬂﬁﬂﬂfﬂﬂﬂ

aa v A L% v 6w

nsnaauIn1siudefIiatiauduiusiunisuenseveliusmsmumviesne e dnusssy

Y

2) ANwTUa8N1TNAIAUSNANSHIURDA IV ANEINARDNITUBNAD

Standardiz
Unstandardized
ed
Model Coefficients
Coefficients t Sig
B Std. Error Beta
Constant 0.581 0.488 1.191 0.236
1. NAnA N 0.213 0.093 0.186 2.302 0.023**
2.971A" -0.051 0.078 -0.059 -0.645 0.520
3. YOI NIATMUNY 0.106 0.067 0.133 1591  0.014**
4. d9EsUn1Inann 0.043 0.081 0.055 0.529 0.049**
5. YAaNns 0.016 0.067 0.133 1.591 0.114
6. NILUIUNTT 0.147 0.097 0.137 1.507 0.134
7. ANWAENINIEATN 0.316 0.092 0.260 3420  0.001%***

fuUsau nsuansa (Word of mouth) * o seautisddgyit 0.05 ** a seautiaddgyi 0.01

R = 0.569 R Square = 0.324 Adjusted R Square 0.291 Std. Error = 0.46026
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1% 1

(Coefficients) wuirladenisnainuInIsidmason1suansaves [HUIN1TAMUNITNTYIBNNENT

a0 = b4 o

Touussruluwndunaidesdrve famdadiu lngdendudss@nsuiniign Ae sudnvaznienIn

Y

W1udendiia ($=0.316) sotaunfe nandusiiudendava (P= 0.213) d1uremsnisdndvuiey

(B=0.106) wazAunisdnasunsnain ([=0.043) Ndswmananisuenmovourawisa ey Imus Iy

o v A

au seaudedAty? 0.05 lawanunsalieuluguuuvaunislanadl
n1suUBNAa = 0.581+0.316znumzmemenmt0.21 3gaa061+0. L0640 synedngming
+0.043443un5ma1n+0.488
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wazUlauOaNYUENINNIEAIN (physical evidence) Ain ANUAZDIN NTANLAINIBTULARIYIDILNE?

a

' = v = a v v a o I3 v a = a
nsussnegnmiseusesludeddia 2) drundadaet (Product) asldnmaaufivieaudisnda
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